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Cautionary Note Reygarding Forward-Looking Staterments

This Annual Report on Furm 10-K (the “Annual Report”) contains “furward-looking staterments™ within the meaning of
Section 27A of the Securities Act of 1933 and Section 21E of the Securities Exchange Act of 1934 that involve substantial
risks and uncertainties. All staterments, other than historical facts, are forward-looking staternents, including: statements
regarding the expected benefits of the Transactions (as defined in Note 1. Business vverview and basis of presentation to the
counsolidated financial statements included under Part 1, Itern 8 of this Annual Report on Form 10-K) such as improved
operations, enhanced revenues and cash flow, synergies, growth potential, market profile, business plans, expanded portfolio
and financial strength; our expectations surrounding the Transactions and our ability to grow our business and bolster our
financial pusition; vur expected contractual obligations and capital expenditures; our future results of vperations and financial
position; industry and business trends; the impact of market conditions and other macroeconomic factors on our business,
financial condition and results of operations; our future business strategy, plans, market growth and our objectives for future
operations; the effectiveness of our Restructuring Plan (as defined in Item 1. Business) ; the continued remediation of
material weaknesses in our internal control over financial reporting; and our competitive market position within our industry.
Forward-looking staterments concern future circumstances and results and other statements that are not historical facts and are
sometimes identified by the words “may,” “will,” “should,” “potential,” “intend,” “expect,” “endeavor,” “seek,” “anticipate,”
“estimate,” “overestimate,” “underestimate,” “believe,” “plan,” “could,” “would,” “project,” “predict,” “continue,” “target,”
or the negatives of these words or other similar terims or expressions that concern our expectations, strategy, priorities, plans,
or intentions. Forward-looking staterments are based upon current plans, estimates, and expectations that are subject to risks,
uncertainties, and assumptions. Should one or more of these risks or uncertainties materialize, or should underlying
assurnptions prove incurrect, actual results may vary materially from those indicated ur anticipated by such forward-looking
staternents.
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We can give no assurarnice that such plans, estimates, or expectations will be achieved, and therefore, actual results may
differ materially from any plans, estimates, or expectations in such forward-looking statements. Important factors that could
cause actual results to differ materially from such plans, estimates, or expectations include, amony others: unexpected custs,
charges, or expenses resulting from the Transactions or the Restructuring Plan; uncertainty regarding our expected financial
performance; failure to realize the anticipated benefits of the Transactions, including as a result of integrating the legacy
Informa Tech Digital Businesses with our legacy TechTarget business, or the Restructuring Plan; our ability to implement
our business strategy; difficulties and delays in achieving revenue and cost synergies; evolving legal, regulatory, and tax
regimes; changes in economic, financial, political, and regulatory conditions in the United States and elsewhere, and other
factors that contribute to uncertainty and volatility; natural and man-made disasters, civil unrest, pandemics, geopolitical
uncertainty and conflicts, and cunditions that may result frum leyislative, regulatory, trade, and policy changes associated
with the current or subsequent U.S. administrations; our ability to meet expectations regarding the accounting and tax
treatments of the Transactions; market acceptance of our products and services; the impact of pandemics and future health
epidemics and any related economic downturns on us and the markets in which we and our customers operate; changes in
economic or regulatory conditions or other trends affecting the internet, internet advertising and information technology
(“IT”) industries; data privacy and artificial intelligence (“Al”) laws, rules, and regulations; the impact of foreign currency
exchange rates; certain macroeconomic factors facing the global economy, including instability in the regional banking
sector, disruptions in the capital markets, economic sanctions and economic slowdowns or recessions, tariffs and trade
disputes, rising inflation and interest rate fluctuations un our vperating results; and other matters included in our filings with
the Securities and Exchange Commission, and those detailed under Part I, Item 1A, “Risk Factors” of this Annual Report.

The summary of risks and uncertainties, as well as the other risks described elsewhere in this Annual Report, should
not be cunsidered to be a cumplete statement of all potential risks and uncertainties. Other facturs may affect the accuracy
and reliability of forward-looking staternents. We caution you not to place undue reliance on any of these forward-looking
staternents as they are not guarantees of future performance or outcomes. Actual performance and outcomes, including,
without limitation, our actual results of operations, financial condition and liquidity, may differ materially from those made in
or suygested by the forward-looking statements contained in this Annual Report.

Any forward-looking statements speak only as of the date of this Annual Report. Neither we, nor our affiliates,
advisors or representatives, undertake any obligation to update any forward-looking staternents, whether as a result of new
information or developments, future events, or otherwise, except as required by applicable law.



Risk Factor Summary

The following is a summary of the risks and uncertainties that could have a material adverse impact on our business,
financial position, results of vperations or cash flows. You should read this suimmary in conjunction with the more complete
discussion of the risk facturs we face, which are set forth in the section entitled “Risk Factors” in Part I, Item 1A of this Form

10-K.

Risks related to the Trarnsaction

The integration of our legacy TechTarget business and the Informa Tech Digital Businesses presents challenges
that may prevent us from realizing all the anticipated benefits of the Transactions.

Informa could engage in business and other activities that compete with us.

Failure to successfully implement and uperate under the Data Sharing Agreement between us and Informa could
impact the potential benefits of the Transactions.

The corporate opportunity provisions in our Amended and Restated Certificate of Incorporation and the
Stockholders Agreement may enable Informa to benefit from corporate opportunities that might otherwise be
available to us.

Risks related to our Business

Because we will depend on our ability to generate revenues from the sale and support of purchase intent driven
advertising campaigns, material reductions in marketing and advertising spending will likely have an adverse
effect un our revenues and operating results.

We generate revenue from sales of subscriptions to our platforms and data and research reports, and any decline
in demand or changes in preference trends for the types of products and services that we offer would negatively
impact our business.

General domestic and global economic, business or industry conditions, financial market instability, and
yeopolitical changes have in the past and are expected to continue to adversely affect our business.

The areas in which we cumpete are rapidly evolving, which makes it difficult to forecast demand for our
products and Services.

Because most of our customers are in the enterprise technology industry, our revenues are subject to
characteristics of the enterprise technology industry that can affect advertising spending by B2B technology
comparnies.

Our future yrowth depends in large part on continued increases in sales of data-driven products and services.
The majority of vur revenues are primarily derived from short-terim contracts that may not be renewed.

Because we recognize subscription revenue over the subscription term, downturns or upturns in new sales,
renewals and upgrades will not be immediately reflected within our results of operations.

If we are unable to deliver content and services that attract and retain a critical mass of members and users, our
ability to attract custormers may be affected, which could in turn have an adverse effect un our revenues.

We depend on internet search engines to attract a significant portion of visitors to our websites. If our websites
were 10 becumne listed less pruminently in search results due to changes in the search engines’ algorithims or
otherwise, vur business and vperating results could be materially harimed.

There are a number of risks associated with our international operations.

Competition for customers’ marketing and advertising spending is intense, and we may not cormpete successfully,
which could result in a material reduction in our market share, the nurmber of our customers and our revenues.

We rely un key counterparties to support our business and help deliver certain of vur products.

We may not innovate at a successful pace, which could harm our operating results.

We may be unable to continue to build awareness of our brands, which could negatively impact our business.
If we do not retain our key personnel, our ability to execute our business strategy will be adversely affected.

We may not be able to attract, hire and retain qualified personnel cust-effectively, which could impact the yuality
of vur cuntent and services and the effectiveness and efficiency of vur management.



We may fail to identify or successfully acquire and integrate businesses, products and technologies.

Risks Related Privacy, Technology and Security

We may have limited protection of our intellectual property rights which others could infringe.

Claims from third parties based on the content created by us and third parties on our websites could result in
costly litigation, payment of darmages or the need to revise the way we conduct our business.

Changes in laws and standards related to marketing, data collection, and privacy could significantly impact our
ability to conduct business, reduce our marketing and advertising service revenues, and impose substantial
compliance costs.

The loss of personal, confidential, and/or proprietary information due to our cybersecurity systems or the systems
of our customers, vendors, or partners being breached could cause us to incur significant legal and financial
exposure and liability, and materially adversely affect our business, operating results and reputation.

Our business, which is dependent on centrally located communications, computer hardware systerms and cloud-
based infrastructure providers, is vulnerable to natural disasters, telecormmunication and systems failures,
terrurism and other problems.

Our business depends on continued and unimpeded access to the internet by us and our members and users. If
government regulations relating to the internet change, internet access providers may be able to block, deyrade,
or charge for access to certain of our products and services, which could lead to additional expenses and the loss
of customers.

We may face risks associated with our use of certain Al, machine learning, and large language models.

Risks related to Finarnicial and Accounting Matters

We have identified material weaknesses in our internal control over financial reporting. If we are unable tu
remediate these material weaknesses, if imanagement identifies additional material weaknesses in the future or if
we otherwise fail to maintain effective internal control over financial reporting, we may not be able to accurately
or timely report our financial position or results of operations.

Our ability to raise capital in the future may be limited.

Impairment charges have in the past and may in the future adversely affect our operating results and can result in
declines in our stock price.

Our significant indebtedness could adversely affect vur financial conditior.

Taxing authorities may successfully assert that the Company should have collected, or in the future we should
collect, sales and use, value added, or similar taxes.

Changes in applicable tax laws could result in adverse tax consequences to us.

Risks Related to the Ownership of Our Comimon Stock

We are controlled by Informa. The interests of Informa may differ from the interests of our other stockholders.

Certain of our directors will have to navigate potential conflicts of interest arising from their relationship with
Informa. Such relationships may result in such directors having interests that may be different from or in addition
to the interests of our stockholders generally for certain decisions.

Our Chief Executive Officer provides services to the Company through a secondment agreement rather than
being directly employed by us.

Informa is prohibited, subject to certain exceptions, from transferring shares of our common stock or acquiring
more shares of our common stock until the second anniversary of the closing, after which, subject to restrictions,
it will be permitted to transfer its shares of our cormmon stock and acquire more shares of our common stock.

Informa has the right to purchase additional securities from us, which could have a negative impact on our stock
price.

The benefits and synergies attributable to the combination of the businesses may vary from expectations, which
may neyatively affect the market price of shares of our common stock.



PART I

Item 1. Business
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TechTarget, Inc. (“Informa TechTarget”, the “Company”, “we”, “us” or “our”) is a leading business-to-business
(“B2B”) growth accelerator, informing and influencing technolugy buyers and sellers globally.

Informa TechTarget

Today, we sit at the intersection of tech and B2B marketing in an area estimated to be worth $20 billion annually with
approximately 45,000 potential customers. We compete in the Intelligence & Advisory, Brand & Content, and Demand &
Intent markets.

We have powerful scale in permissioned B2B first-party data and a unique end-to-end portfolio of data-driven solutions
that services the full B2B product lifecycle, from R&D to return on investment ("ROI"): from strategy, messaging and
content development to in-market activation via brand, demand generation, purchase intent data and sales enablement.
Increasingly, we are leveraging Al to bolster our differentiation to both technology buyers and sellers, including growing
audienice referrals from Al search channels.

For technolugy buyers and business professionals, which we refer to as audiences, our strategy calls for us to deliver
trusted, independent research, primary data, analysis and high-quality editorial content that uniquely informs and has the
potential to influence technolugy buyers. We believe we are well positioned to deliver on this strategy.

For technolugy sellers, which we refer to as clients, vur strategy is to uffer expert-led, data-driven, digitally enabled
products that help those clients to identify and influence technology buyers through the full product journey, and based on
this value proposition, for us to be a strategic partner to many of the technology industry’s largest and most successful, fastest
and most innovative players, shortening those clients’ time to market and, critically, to revenue. We have the ambition to
become a leading B2B growth accelerator.

We focus on four core growth drivers when executing on these strategies:

1. Enterprise IT market acceleration: The enterprise IT market is forecast to grow at a 7.1% compounded annual
growth rate in the United States uver the next five years, driven by easing inflation, improving gross domestic
product trends and accelerated growth in research and development investiment and innovation, underpinned by the
rapid expansion of Al applications.

2. International expansion: We estimate that technolugy sellers based outside the United States represent
approximately 40% of the ylobal market opportunity for the products we offer. We believe we are well positioned
to exploit that market opportunity and intend to do su. Through our Specialist Tech Research business and a
portfolio of localized specialist content websites, we have a presence in the United Kingdom, India, Spain, France,
China, Australia, Singapore, Japan and other countries, with the Middle East region becoming an increasingly
relevant opportunity.

3. Growth in Industry Technology Markets: We plan to expand our product set into adjacent, tech-driven growth
markets, including for example AutoTech, GameTech, HealthTech and FinTech, partially by leveraging our data
sharing agreement (the “Data Sharing Agreement”) with Informa, to extensive B2B datasets covering these growth
markets.

4. New product and platform development: We intend to exploit our expanded scale, reach and talent to accelerate
platform enhancements and new product launches to deliver richer data-driven insights and deeper market access.
The new products we intend to develop include audience focused Services, such as new content websites,
newsletters, and research, which are designed to expand and enrich B2B audiences, and yo-to-market products and
services intended tu accelerate client time to market and tu revenue, including Intelligence & Advisuory, Brand &
Content and Intent & Demand. Towards the end of 2025, we launched Informa TechTarget Portal a unified
platform for insights and activation that integrates our entire solution portfolio to drive more effective customer
sales and marketing outreach. The new platform is intended to significantly enhance and succeed the Priority
Engine predecessor.

In addition to pursuing these organic growth opportunities, we believe we are positioned to expand our businesses and
market presence by opportunistically acquiring complementary businesses that add additional data, audiences, content and
yo-to-market and/or new capabilities that further differentiate our product offerings.



Informa TechTarget offers certain of its products to custormers on a subscription basis, including annual contracts paid
in advarnice (attracting struny cash characteristics) and other contracts that are subject to the customers’ right of termination.
We expect to grow our subscription and long-term countract revenues, allowing us to work more clusely with custoumers over a
longer time period and provide a larger base of recurring revenue.

Strong lonyg-term market fundamentals for Techniology and B2B Marketing

We sit at the intersection of tech and B2B marketiny, each dynamic and innovative markets in their own right, and each
with compelling structural growth drivers. We estimate that the participants in these interconnected markets collectively
generate revenues from these markets of approximately $20 billion per year. We believe the strength and growth potential of
these markets represents a robust and growing market opportunity for us.

We believe our analysis of this market opportunity is consistent with society’s embrace of technology. Technology is
present in all aspects of daily life, work, and business. Enterprise technology, incorporating software and hardware systems
used by large urganizations for anything from customer relationship management to networking and cyber security, is central
to uperating effectively and efficiently. The pace of innovation and change is rapid, creating a constant cycle of investments
in enhancing, upgrading and replacing technology. Our immediate and prospective future clients are deeply involved in that
cycle, and the products we offer are designed to optimize our clients’ ability to address the opportunities presented by this
cycle.

We believe that investment in innovation and growth in the research and development (*“R&D”) budgets of vur clients
provides a leading indicatur of demand for vur products and services. This growth in technology-related R&D is driving a
new wave of investment and innovation, enhancing existing products and inspiring the next generation of products and
services.

Over time, the scale of technology purchasing has grown in size, resulting in B2B buying behavior becoming more
complex. This complexity has led to longer sales cycles as more research is undertaken prior to purchasing technology
products and platforms. Typically, large technology purchasing decisions will involve a number of people across an
organization from technology professionals to chief infurmation officers, chief financial officers and often chief executive
officers. Research for purchasing technology takes many forms, with an increasing amount conducted online, including by
reading and viewing specialist digital content, reviews, information, product profiles and bespoke research, as well as through
webinars and online discussiors.

We estimate that as much as 80% of the B2B buyer’s product selection process is now completed before the buyer
makes contact with the sales tearn of a vendor. Fur technolugy vendors, online presence and digital brand visibility are
therefore critical and have led to more cumpanies focusing their spend on branded content services, thought leadership and
whitepaper distribution, digital event participation and advertising on the most relevant platforms and media.

We believe we are at the center of this B2B buyer behavior, delivering highly relevant content and research to
technology buyers that informs, educates and influences them along the different stages of their buyer journey.

Our cure value proposition centers on the concept that these interactions with our content — who reads what, who
clicks to find out more, how long buyers spend on specific websites, which white papers do they read, which webinars do
they join, etc. — and general online behavior, when captured, enriched and analyzed, can provide deep insights into who
potential customers are, what products and services they might be interested in, where they are in their purchasing cycle and
how significant is the intent to purchase. Moreover, through content marketing and custom content services, technology
vendors can not only identify prospective buyers but alsu engage and influence them by developing bespoke content that
profiles relevant products in areas they have been researching.

For the B2B sales and marketing teams at technology vendors, this information is critical to targeting the right buyers
at the right time, raising brand awareness and pusitioning products with the right audiences to secure leads that turn into
sales. As a result, technology marketers and sales tearns are increasingly using audience data to drive decisions and determine
which prospective accounts should be prioritized for follow up. With increasing scrutiny and focus on ROI, data-driven B2B
marketing is becoming ever more relevant given it is typically more measurable, with more efficiency than more traditional
advertising and marketing services, helping to increase lead conversion rates, reduce the cost of customer acquisition and
generate more revenue per dollar of marketing spend.

Furthermore, as awareness and scrutiny of data privacy and data protection continue to become more prominent, we
believe marketers will increasingly insist upon solutions that are built upon permissioned audience data.



Key Strateyic Strengths

We are a dynamic player at the large and growing intersection of tech and B2B miarketing and expect to benefit from a
number of key strategic strengths:

e Scale in audience development: Our business has expanded scale in segmented B2B audiences through our
portfolio of specialist B2B tech media brands and our leading specialist tech research business, Omdia. The
targeted nature of this member/user base enables B2B technolugy cummipanies to reach highly specified
audiences with interests in specific products and services. Our audience development strategy is highly
diversified, leveraging multiple audience acquisition and engagement tactics and channels, including daily
newsletters from our Dive brands, direct web engagement for premium editorial brands like Dark Reading,
BrightTALK webinar channels, social communities, and increasingly Al search engine referrals. We continue to
leverage our editorial and analyst teams to create highly credible, differentiated content and insights for the
specialist segments within our overall audience.

e Scale in specialist techniology research: We believe we have a leading position in specialist technology
research through Omdia, which employs expert analysts to create data-driven intelligence products and custom
research and advisory services for product managers, corpurate strategists and the C-suite, challenging market
strategies, sharpening product rvadmaps and accelerating time to market and revenue. Tracking activity across
this type of research provides different insights into the purchasing intent and behavior of technolougy buyers,
including early insight into strategic intent and investinents. Our Intelligence & Advisury analysts have vendor
and service provider (client) relationships going back decades. These trusted relationships include access to
unique data sharing agreements and permissioned access to first party intelligence on product development,
shipment data and market strategies. When combined with the access to Informa TechTarget’s audience data,
Omdia is well positioned to provide unique insight for clients on both the buy-side and sell-side of the
technology market. We believe this helps increase the relevance of our content offer to our audiences and
deliver better insights and prouspects to our custormers.

e Scale in first-party B2B data: Our analytical platforms collect information on millions of audience interactions
with our cuntent, both through our websites and via email. We believe this first-party data provides valuable
insights into the preferences of these audiences and their purchasing intent. We have significant scale in
permissioned first-party B2B data. This includes all registered members, users and other readers of content from
our portfolio of specialist brands and through our access to the B2B audiences and related data captured by the
Informa Group’s 1IRIS pruprietary data platforimn, which is available through the Data Sharing Agreement. This
includes attendee information and behavior from Informa’s face-to-face events, which serve a range of different
segments beyond enterprise. Data gathered from face-to-face events adds a different type of first-party data,
providing further depth and breadth to our customer insights, increasing the relevance of our content offer to our
audiences and delivering better insights and prospects to customers, further improving ROI. In addition, our
Intelligence & Advisory teamns utilize aggregate audience data to enrich and enhance the market intelligence
subscription offerings to provide additional differentiated value for our clients.

e Brand reputation and scale in customer relationships: We are one of the most established and best
recognized brands in the market, both as a source of high-quality specialist technology content for buyers doing
research, and alsu for vur data-driven B2B sulutions that deliver demand generation and buyer intent data for
technolugy vendors.

e Scale in leading B2B technology: We have experience in developing effective technology platforms tu serve
both technolugy buyers and vendors. This includes a leading buyer intent data platform, Priority Engine which
is being enhanced and superceded by Informa TechTarget Portal, leading unified demand generation platforms
and a growing number of Al-enabled tools that improve efficiency and enhance customer experience.

e Scale and diversification in product portfolio: We believe we have a compelling value proposition for B2B
technology companies, offering a full end-to-end portfolio of sulutions to support all phases of go-to-market,
from R&D to ROI, which helps position us as the leading B2B growth accelerator for technology companies.
Our newly expanded scale and cashflows are expected to provide significant capacity for new product
investment as we compete in the Intelligence and Advisory, Brand and Content, and Demand and Intent
markets.



e International presence and reach: We have significant international presence and reach, with customers in
more than 80 countries and with around 27% of our revenue generated from outside the United States of
America. We leverage that reach to exploit the growth opportunities that exist outside the United States.
Expanding overseas will continue to diversify our business and broaden the scope of our first-party data.

e Operating efficiencies: We believe our expanded scale and reach provide cust efficiencies in sales, editorial
and product operations. During 2025 through the implementation of a reurganization plan (the “Restructuring
Plan”), we made significant progress in reshaping and optimizing the Company’s structure to enhance its
financial and operational efficiency. The changes put greater emphasis on areas of strength and opportunity,
better position the Company for future growth, and enable the Company to make the most of its expanded scale,
breadth and diversity. Implemented measures involved streamlining certain areas and functions while
reinvesting in other areas to improve the delivery of products and services to custormers and enharnce the
Comparny’s go-to-market capabilities.

e Potential for inorganic expansion: We believe our expanded scale and reach will alsu provide us with a
greater opportunity to pursue inorganic growth opportunities in the medium-term, using our cash flows to
acquire complementary businesses where appropriate that add further scale in data, audiences, content and go-
to-imarket and/ur new capabilities that further differentiate our product offer.

Accelerating growth through a portfalio of expert-led, data-driven, digitally enabled B2B Solutions

To vur audiences, we deliver trusted, independent research, primary data, analysis and high-quality editorial content
that uniquely informs and influences purchase decision makers. We believe this expertise positions us as a key provider of
decision support information to our permissioned audience of approximately 57.6 million technology and business
professionals.

To our clients, we offer expert-led, data-driven, digitally-enabled products that service the product lifecycle from R&D
to ROI, which we believe makes us a strategic partner to many of the technology industry’s largest companies and its most
successful, fastest and most innovative players, accelerating time to market and to revenue.

+ Qualified Sales Leads @ informatechtarget & it %) + Market Intelligence

& Insight 0 H

. ;Omdia
Content Syndication +  Market Strategy @ oy Infoema et carget

* BuyerIntent Data + Go-to-Market Strategy

@) BrightTaLK

Permissioned,
First-Party

Audience Data

Brand &
Content

+ Content Strategy @ informatechtarget
+ Content Creation (@) SMtM!:] dlﬂ
+ Sponsorship & Display @ BrightTALK

Audience Development: We benefit frum the diversity of inbound and outbound audiernce development strategies to
drive high value membership. By taking a multi-channel approach, we seek to maximize member acquisition and drive
member loyalty.
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Technology coverage

Al software and services
¢ Al Business

e Data Science Central

e Enter Quantum

e Search Enterprise Al

Application development
e Search App Architecture
¢ Search Software Quality
e TheServerSide

Business functions and applications

¢ HR Dive
* Marketing Dive

e Search Content Management

e Search ERP

¢ Search HR Software
e Search Oracle
 Social Media Today

CIO and IT strategy
* CIO Dive

¢ InformationWeek
e Search CIO

Cloud and IT infrastructure
e Data Center Knowledge

e Search AWS

e Search Cloud Computing
e Search Data Center

e Search VMware

e Search Windows Server

CX, UC & Collaboration

e CX Dive

e HDI

o [CMI

¢ No Jitter

e Search Customer Experience

e Search Unified Communications

Vertical industry coverage

Automotive
e WardsAuto

Construction
e Construction Dive

Financial and financial services

¢ Banking Dive

e CFO.com

e CFO Dive

* Payments Dive
¢ Performative

Cybersecurity

e Cybersecurity Dive
¢ Dark Reading

¢ Search Security

Data management and
analytics

o Search Business Analytics
¢ Search Data Management
e Search SAP

End user computing

e Search Enterprise Desktop
e Search Mobile Computing
e Search Virtual Desktop

IT operations
e Search IT Operations

Healthcare and life sciences
¢ BioPharma Dive

o Xtelligent Health IT and EHR
¢ Healthcare Dive

o Xtelligent Healthcare Payers

Networking
e Search loT
e Search Networking

Storage and data protection

¢ Search Data Backup
o Search Disaster Recovery
¢ Search Storage

Channel resources
e Channel Dive

e Channel Futures
e MicroScope

e Search IT Channel

Technology content libraries
* BrightTALK

* Eye on Tech

e Whatls

Manufacturing and logistics
e Manufacturing Dive

e Supply Chain Dive

¢ Trucking Dive

e Multifamily Dive » Xtelligent Healthtech Analytics Real estate and buildings
o Xtelligent Healthtech Security e Facilities Dive
e MedTech Dive

o Xtelligent Patient Engagement

Education
¢ Higher Ed Dive

Food and grocery

e Food Dive Retail and consumer packaged goods

e K-12 Dive

Energy and sustainability

e ESG Dive

e Search Sustainability and ESG
e Utility Dive

¢ Waste Dive

Intelligence & advisory

e Omdia

e Grocery Dive

Government
e Smart Cities Dive

o Xtelligent Pharma Life
Sciences

¢ PharmaVoice

o Xtelligent Rev Cycle
Management

o Xtelligent Virtual Healthcare

Hospitality

¢ Hotel Dive
® Restaurant Dive
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o C-Store Dive
¢ Packaging Dive

 Retail Dive

Telecommunications and service provider

e Light Reading
e Telecoms.com



Regional brands

Brazilian Portuguese English Japanese Spanish

e ComputerWeekly.com.br o Computer Weekly ¢ Cloud Japan e ComputerWeekly.es
* MicroScope e Customer Experience Japan

Simplified Chinese e Telecoms.com e Data Analysis Japan

e Search Bl China e Educational IT Japan

e Search CIO China French e ERP Japan

¢ Search Cloud Computing China o LeMagIT.fr ¢ Information Systems Japan

¢ Search Database China e Management & IT Japan

e Search Data Center China German e Medical IT Japan

e Search Networking China e ComputerWeekly.de e Networking Japan

e Search Security China e Security Japan

¢ Search Storage China e Servers & Storage Japan

e Search Virtual China * Smart Mobile Japan

e TechTarget China e SMB Japan

¢ Systems Development Japan
¢ Systems Operation Management Japan
¢ Virtualization Japan

We deliver sulutions in the following areas:

Intelligence & Advisury: Expert analyst, data-driven intelligenice products and advisory services to product managers,
corporate strategists and the C-suite, challenging market strategies and sharpening product roadmaps. These offerings help
clients determine where to play, what products and services to offer, and how to compete and win. Examples of vur specific
offerings in this area include:

e Specialist Technology Research: Through the Omdia brand, which now incurpurates the formerly separate
specialist brands Canalys, Wards Intelligence and Enterprise Strategy Group, we provide research and intelligence
services to technology providers based on expert analysis and data-driven intelligence and reports. These services
are designed to enable vendors, which include many of the industry’s most significant innovators and providers, to
better understand their current and future target markets, quantify customer trends, assess the competition and spot
gaps and opportunities, ultimately shaping their product roadmap and go-to-market strategies.

e Advisury Services: As part of the Specialist Research business, we deliver advisory services based on the
expertise of our sector-specialist analysts and data-driven market intelligence. These services are bespoke to
individual customers and leverage expertise and data to provide insight and value to providers’ go-to-market
approach, competitive positions, product innovation and market entry and growth strategies.

Brand & Content: Expert editorial, data-driven brand products and content marketing services for brand marketers,
product marketers and content marketers that reach high value audiences acruss channels with content that engages, and
prompts action. Our offerings in this area deliver clients brand awareness, thought leadership, and market impact. Examples
of vur specific ufferings in this area include:

e Brand Solutions: Brand solutions offers B2B marketers the opportunity to grow brand awareness through direct
exposure to specialist technology and business audiences. We draw on an enlarged consolidated portfolio of media
brands and properties as well as our Activity Intelligence™ platform, which is designed to enable segmentation
and behavioral targeting of audiences to improve the relevancy of digital adverting to the researcher’s needs.
Brand solutions includes the Industry Dive portfolio of brands, which deliver high quality business journalism in a
range of specialist end markets, providing brands with a route to reach these audiences through outbound email
sponsurship and content marketing in particular. Brand solutions also include on-network banner advertising and
digital sponsorships, off-network banner targeting, and broader email marketing. With brand solutions, technology
vendors will gain exposure to target audiences who are actively engaging with content or researching relevant
inforimation, and benefit from assuciation with specialist media brands and high-quality editorial content.

e Custom Content Creation: We uffer customn content creation prograims that leverage our award-winning and deep
industry content and discuvery/engagement expertise. These support marketers with their end-to-end countent
strategy, with solutions that involve conceiving, designing and developing and producing original content in the
form of white papers, infographics, case studies, videos, webinars and microsites, informed by audience research.
This content can be leveraged to support product launches, enable demand-generation campaigns, and establish
thought leadership. Customized content assets can be promoted to our audiences, and marketers can also license
content to distribute un their own channels, aligning themselves with top voices in their industries.
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e Video Countent Creation and Virtual Events: We have expertise in video content and virtual events, established
through BrightTALK, and allow custormers to create and host webinars, virtual events and video content that
generate brand awareness, educate around their solutions and establish thought leadership, promoting it to
Bright TALK’s community of in-market accounts and individuals. BrightTALK integrates with CRM and MAP
systerns and content can be embedded into corporate websites, providing customers with a seamless experience
that makes the capture of data simple.

Demand & Intent: Data-driven, Al-enabled buyer intent products and demand generation services for demand marketers,
field marketing and sales teamns, identifying prospects who are in market and ready to buy, and generating qualified leads that
accelerate the sales pipeline.

o Informa TechTarget Portal™: Informa TechTarget Portal enhances and succeeds the former Priority Engine
intent data solution. Informa TechTarget Portal was launched towards the end of 2025 and provides all the in-
depth intent data and capabilities that were available within Priority Engine, along with many more. Informa
TechTaryet Portal gives client practitioners (1) Expanded Audience Reach - Direct access to high-value B2B
technology buyers across vertical industries and technology categories and including IntentMail Al, an Al-
powered messaging feature which enables sellers to automatically generate persunalized email copy; (2)
Enhanced Intent Data - Increased intent signal volume incorporating more sources across Informa TechTarget’s
ecosystem, providing deeper insights intu accounts, contacts and buying groups for pipeline impact; (3) Unified
Experience acruss GTM teamns - Searnless access to all Portal modules, services outputs, and perforimarnce
reporting through an intuitive interface serving key GTM areas; and (4) Seamless integration with major CRM,
Marketing Automation, Sales Engagement, ABM and Lead Management platforms.

o Quialified Sales Opportunities™: A product which profiles specific in-progress purchase projects via surveys
and interviews with business technology professionals whose research activity and content consumption is
indicative of a pending technology purchase.

o Unified Demand Solutions: We offer powerful solutions that enable customers to stimulate and generate
demand for their products. These enable marketers to target, engage, influence and attract prospective buyers to
their solutions through content marketing programs, which may include white papers, webcasts, podcasts,
videocasts, virtual trade shows, and editorial sponsorships. To syndicate customer content, we draw on NetLine’s
publisher network within Informa TechTaryet, its BrightTALK video and webinar platform, and its extensive
network of owned B2B media properties, offering marketers access to enormous scale of specialist audiences and
the ability to track ROI.

Adapting t evulving Al landscape

We see Al as a significant opportunity for our business as a technology market to serve in its own right, as a tool to
improve productivity and quality, and as a catalyst for enhancing existing and inspiring new products and services. The focus
of our current efforts lies in the following key areas:

o To provide conversational Al interfaces into our proprietary market and our permissioned audience, data
enhancing the efficacy and the speed of building and executing on go-to-market programs for our clients;

o To provide conversational Al interfaces into audience experience across the network, enhancing our audience's
ability to discover and engage with the original authoritative and unbiased information that better informs and
shapes their buying journey; and

o To enhance the productivity of vur market experts as they create original data and insights that inforim and
educate and shape the market, and the productivity of vur marketing and sales teamns as they seek to scale our
presence in what is an estimated $20 billion addressable market.

While Al is evolving the way audiences discover and consume information, we believe that Informa TechTarget is well
positioned for this shift given our wealth of market expertise, our trusted original content and the diversity of audience
development techniques that we are able to deploy. We are being proactive and agile in adjusting to the fundamental change
in how technology buyers discover and consume information. With the rise of answer engines and Al-driven search, we
believe that there is an accompanying skepticism towards generic content. According to our research, over four out of five
technolugy buyers do not fully trust Al today. We believe that our focus is un high-value expert-driven editorial content and
specialized audience communities is prescient as audiences seek to verify with trusted sources. We have been seeing a 2x to
3x higher membership conversion rate from answer engine and LLM citations compared to traditional organic search.
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Delivering decision support content to key audierices that drive purchase behavior

We deliver trusted, independent research, primary data, analysis and high-quality editorial content to technology and
business professionals that drive purchase behavior in the markets it serves.

Our products offer technolugy buyers and other business prufessionals the following key benefits:

e Access to Specialist Sector-Specific Content: We provide technology buyers and other business professionals
with sector-specific content to support them as they research potential technolugy investiments, including three key
sources of content: industry experts, peers and vendors. We have significant capacity for generating relevant
sector-specific content for technology buyers, including keeping them up to date with the latest technology
developments. This is consolidated with content generated by our network of third-party industry experts as well
as customn content created by B2B technology vendors looking to promote their products. In addition, webinars
provide technology buyers the opportunity to network and learn from each other through online discussions and
interactions.

e Highly Efficient Purchasing Decisions: By accessing specialist sector-specific information, business
professionals are able to research important purchasing decisions more effectively. We offer integrated content
offerings acruss all major online content formats, aligning to different stages of the buying cycle and designed to
minimize the time enterprise technolugy and business professiunals spend searching fur and evaluating contert,
and maximize the time available for assimilating guality information.

Delivering B2B growth acceleration in 13 industry verticals

Our scale and product offerings, including our ability to identify, reach and influence key decision makers, enable us to
retain and develop a broad customer base. We have an established customer base of B2B technology customers focused on
enterprise technology, including key C-suite technology decision makers.

Our current customer base includes some of the largest technology vendors in the market as well as small and medium
businesses (“SMESs”). For the year ended December 31, 2025, the top 50 customers accounted for approximately 37% of
revenue and no single customer contributed more than 10% of revenue. We had 73 customers spend in excess of $1 million
and 822 custumers spend in excess of $100,000 during the year ended December 31, 2025.

Our products and services are delivered to customers via short-term contracts across a specific marketing/sales
prograrm, typically six months, and/or through inteygrated, longer-term contracts in excess of nine months, which typically
cover a broader set of needs. We alsu deliver sume products, most significantly within our Specialist Technology Research
business, on an annual subscription basis, paid in advance, providing paid access to research, content and advisury services
throughout the forward twelve-month period.

Our products offer technology vendors the following key benefits:

e Access to Unique First-Party Data and Analysis on Potential Buyers: Our Activity IntelligenceTM analytical
platform captures and interprets the content consumption behaviors of technology buyers and other business
professionals as they undertake research. We believe this is highly valuable to technology vendors and provides
powerful insights about who is in-market and where they are on their buying journey, all of which can be fed into
marketing and sales yo-to-market strategies.

e Ability to Taryget Active Buyers Efficiently: We use the insights gleaned from our first-party B2B data about
who is in-market and where they are on their buying journey to provide technology vendors with buyer intent data
and highly gualified leads. Furthermore, we are able tu support the vendors’ engagement with these potential
buyers through custorm content and marketing programs designed to help influence prospective buyers’ decision
making.

e Trusted Advice and Intelligence Through Specialist Technology Research: Our Omdia business (which now
incorporates the previously separate specialist brands of Canalys, Wards Intelligence and the Enterprise Strategy
Group gives us a leading position in specialist technology research, with expert analysts providing data-driven
intelligence products, custom research and advisory services for product managers, corporate strategists, channel
chiefs, and the C-suite, challenging market strategies, sharpening product roadmaps and accelerating time to
market and revenue. We believe this makes us a trusted advisor to B2B technology vendors, providing unique
perspectives on the market and different product segments.

e Measurable Results and ROI: We build profiles of potential buyers’ technology interests and their broader
company interests as they evolve over time, potentially enabling us to identify patterns of purchasing intent. We
leverage this insight into products designed to improve ROl on marketing and sales programs by focusing on
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buyers where active demand exists. We provide this intelligence directly to B2B technology vendors for their own
use, helping to drive continuous improvement in their own marketing and sales workflows, whether focused
specifically on prospects we provide therm or on thuse they have otherwise obtained, which our information will
enrich and make more actionable.

e More Efficient and Effective Sales Outreach: We are a leading distributor of B2B enterprise technolugy white
papers, webcasts, videocasts, virtual events and podcasts, offering technolugy vendors the upportunity to educate
and influence technology buyers during the research process, prior to any interaction with sales teams. Vendor
sales teams can login directly to our [Informa TechTarget Portal] platform or via CRM platform integration,
enabling them to quickly identify relevant new prospects and tailor their outreach according to interests. The
combination of granular purchase intent intelligence and platform automation creates a stronger, more personalized
and efficient connection between technology buyers and technology vendors looking to do business with thermn.

Delivering B2B growth acceleration in more than a dozen technology cateygories

We deliver our range of B2B products and solutions to more than a dozen technolugy categories, as detailed below.
Each of these categories can be broadly characterized by high levels of innovation and rapid product development, where
trends move quickly and purchasing decisions are typically high value. These dynamics make expert insight critical for
professiunals and data-driven B2B products essential for vendors looking to hone their strategy and product approach, and
reach interested buyers.

Analytcs and Al. Businesses of all kinds are looking to capitalize on the new puossibilities presented by evolving Al
technologies and the application of machine learning, whether it is to improve internal processes and tools or develop new
business models and services to transform their enterprises. Through our leading brands and capabilities, we deliver market
insights, facilitate meaningful connections, and offer digital demand generation services for those working with
transformative and future technologies and in the field of information management.

Application Architecture and Development. For the community of developers, architects and project managers that
build, customize and integrate software for their businesses, we deliver a broad landscape of specialist content, tools and
languages that help themn capitalize on innovation in software approaches and stay up to date on critical matters such as
performarnce testing and data security.

Automutive. With the convergence of the automotive and technology markets, a traditionally closed ecosystermn is
rapidly evolving amongst new market entrants, developing consumer needs and geopolitical instability. Our trusted
automutive brands provide expert insight at the intersection of the automotive and technology markets, with unrivalled
upportunities tu shape cormpany pusitions in auto-tech through marketing services, events and research.

Business Applications. Any mid- or large-sized enterprise will have a host of business applications that are mission
critical for their operations and success, including enterprise resource planning platforms (“ERP”), databases and business
intelligence software, content management platforms, customer facing applications and CRM software. This creates a high
demand for specialized information from IT and business professionals involved in their purchase, implementation, and
ongoing support. We provide expert insights and leading online resources on business applications, through a range of online
properties including TechTarget Custormer Experience, TechTarget HR Software, and TechTaryget ERP.

Channel. We are home to a comprehensive suite of products serving the channel ecosystem, with a broad reach across
technolugy advisurs/agents, value-added resellers, solution providers, managed service providers, independent software
vendors and consultants. Focused on the future of the indirect sales channels — a specialist market where B2B technolugy
cumpanies actively seek alliances with channel partners — we provide expert analyst, intelligence and advisory services, that
inforim vendurs’ yo-to-market strateyies and deliver specialist information, insight and content to channel proufessionals.

CIO/T Strateyy. We deliver specialist content specifically targeted at chief information ufficers (“Cl0Os”), senior
enterprise technology executives and business executives with technology responsibility, enabling them to make informed
enterprise technology purchases throughout the critical stages of the purchase decision process. Their areas of interest
generally align with the major sectors of the IT market: Al, Bl and big data, business applications, cloud, data center,
DevOps, end user computing, networking, outsourcing, risk management, security and storage. The challenge for senior
technolougy executives and those with responsibility for technology is how to use new and major technologies, including Al
and big data, to gain a competitive edge. Their interests are increasingly broad too, from customer experience and digital
workplace experience to the strategically important cybersecurity and data privacy. We provide a range of solutions
addressing the specific segment and customer market of CIO and IT Strategy, through expert intelligence, advisory services,
editorial and media pruperties such as the CIO/IT Strateyy site.
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Compurients and Devices. Components and devices power the digital world and participants in this ecosystem are
delivering the technologies that drive 5G, Al, 10T, and cybersecurity transformations. We deliver expert-led analysis and
advisory services, data-driven brand products, content marketing and specialist content that drives industry expansior.

Computer, IT Operations and DevOps. The high pace of digital transformation within enterprises means IT strategies
are continually beiny reshaped. IT decision makers are reyuired to navigate a diverse set of IT platforins, servers, desktop
solutions and virtual environments, work out how to scale to meet the demand of today’s cloud native applications while
being future-ready for new applications and mindful of sustainability, including data center energy efficiency. We deliver a
comprehensive suite of brands, products and services that educate, guide and connect the community, including trusted
independent research, specialist media sites, expert editorial, training, data-driven brand products and demand generation
services.

Cybersecurity. Every aspect of enterprise computing depends on secure connectivity, data and applications. As
businesses worldwide continue to adapt to new forms of online threat from hackers, criminals, and other nations, they are
making an unprecedented investment in online defense. Equally, technolugy providers are looking to bring to market
increasingly sophisticated security solutions that supplement or replace traditional perimeter security solutions. We offer a
powerful combination of leading market intelligence, events, and media.

Envirunmental, Social and Governance in Technology: Changing consumer and employee expectations, investor
scrutiny and government regulations are driving corpurate leaders and technology providers to focus more on environmental,
sucial and governance matters. In the Tech industry, this has a particular focus un how enterprises and their partners manage
energy efficiency, carbon footprints and environmental impacts. We bring expert editorial, specialist content and content
marketing services that deliver value-added insight to business leaders.

Healthcare Technology. The healthcare industry is undergoing continued digital transformation, as it looks to capture
patient outcome and efficiency benefits from how technology, information and data is applied. We have a suite of high-
quality, content-led brands that bring essential insight and connections to the healthcare technology community, including
brands/properties such as Xtelligent Healthcare Media, HealthITSecurity.com and MedTech Dive.

Media and Entertainment. The media and entertainment industry is global and fast imoving, with technology providers,
media platforms, service providers and device manufacturers looking to anticipate consumer trends and find competitive
edye. Our media and entertainment group provides expert research, analysis and data-driven intelligence that shape strategies
and uncover new commercial and partnership opportunities.

Networking. In the segment for networking - which comprises hardware, software and services that support data and
vuice networks - new sectors have ermerged and becuornie an investiment focus for networking professionals within enterprises.
We deliver specialist, targeted content and expert market insights to networking professionals and service providers that
directly support purchasing and product development decisions, through brands and online properties that include TechTarget
Networking and TechTarget Unified Communications.

Service Providers. Telecommunications is a complex and changing industry, with regulation, transformation and digital
disruption ever-present. We provide specialist content, facilitate industry connections and offer demand generation services
to the diverse ecusystermn of operators, cloud service players, hyperscalers and enterprise, consumer and industry suppliers,
including through Omdia and targeted media brands.

Sturage. As the world creates more data and enterprises need to store it securely and compliantly, whether in the cloud
or sulid state, the data storage market is rapidly growing and innovating, through new technologies such as data deduplication
and storage virtualization. We provide expert insights for professionals looking for the latest information and provider
intelligenice, through online properties including TechTarget Sturage, TechTarget Data Backup, and TechTarget Disaster
Recovery.

Industry technology-enabled secturs: There are many industries where growth and transformation are being driven by
digital innovation and the application of technology. Our Industry Dive portfolio of vertical market communities and its
Xtelligent portfolio of healthcare technology web sites provide a strong basis for servicing the information needs of
audiences outside of core enterprise technology categories. We provide specialist content, news, insights and in-depth
analysis that help professionals in industries such as healthcare, life sciences, manufacturing, logistics and supply chain,
energy and sustainability, financial technology, and retail stay up to date and make critical decisions. It also provides data-
driven brand and content marketing services and demand generation services for vendors looking to reach high value
audiences in these sectors.
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Strong positions in competitive growth areas

We sit at the intersection of technology and B2B Marketing, a large and growing market worth an estimated $20 billion
annually. As this area has grown in scale, it has become even more competitive, with more companies targeting the
marketing and sales budgets of technolugy cumpanies with a range of products and services similar to ours. These companies
can be categorized into (i) media cumpanies, (ii) providers of specialist technology research and intelligence, (iii) demand
generation and intent data providers, and (iv) marketing technolugy and software cumpanies. We have the advantage of
offering effective solutions acruss all of these areas, creating efficiencies for our customers.

We face competition from cumpanies that produce content specifically for enterprise technolugy and business
professionals on the basis of target audience, quality and uniqueness of information content, ease of use of its websites for
business professionals, and the quality and quantity of sales leads generated for B2B technology companies. These
companies also compete for readers and registered members based on the quality and specificity of content. Some of the
largest current competitors in this category include Ziff Davis, Inc., and Foundry, among other competitors.

Providers of specialist tech research include several larger, established players such as Gartner, IDC, Forrester, Frost
and Sullivan, and others. We compete against these companies based on the specificity of our analysis, content creation
capabilities, and analyst coverage against specific technology categories.

We alsu cumpete with a number of companies that offer demand generation and intent data on the basis of our ability
to deliver highly gualified prospects, to meet custormer requirements around delivery scale and specificity, and based on the
usefulness of delivered leads or intent data to a custumer’s sales and marketing efforts. In addition to the media companies
that offer these services as part of their product portfolio, examples of these providers would include Bombura, Inc., Madisun
Logic, Inc., Intensify, Inc. and Demiand Science, Inc.

There are many companies that offer software that help customers automate and create efficiencies in their sales and
marketing outreach efforts. Our Demand & Intent related offerings may be used by customers very effectively as a source of
quality data inputs to these solutions. In some cases, customers may see certain of our offerings as competitive to these
providers. Examples of companies in this category would include 6Sense Inc., Demandbase, Inc., and ZoomlInfo
Technologies Inc. In the webinar and virtual event space, software-based competitors include ON24, Inc.

Specialist content and audierice acquisition

We have a portfolio of specialist brands providing high quality, relevant and targeted research and content to business
professionals and technolugy-decision makers, which are delivered in multiple formats, including through research reports,
data and analysis, specialist journalisim, informative websites, digital newsletters, webinars and video channels.

We believe that the yuality and relevance of these brands and specialist content build engaged audiences, and in turn,
allow us to provide B2B technology vendors with a highly effective platfurm for targeted marketing and sales campaigns
capable of yenerating measurable ROI. In addition to the existing reyistered mermbers and readers that we have today, we aim
to grow audiences through non-paid traffic sources, particularly organic search engine traffic. We supplement our non-paid
traffic sources strategy with keyword advertising on major search engines and targeted list rentals of e-mail subscribers from
a variety of targeted partners, media sources, and data providers.

Sales and Marketing

Our sales, marketing and yo-to-market capabilities are a key strength. As of December 31, 2025, our sales and
marketing staff consisted of over 500 people. The majority of our sales and marketing staff are located in the United States
and the United Kingdom, with staff located in 15 additional countries.

We organize our sales capabilities around custormer sectors, which we believe allows our sales personnel to become
experts in specific sectors, more knowledgeable about custormer needs in those areas, and then recommend and deliver more
tailored solutions from across our full product and service offering. We employ an internal direct sales department that works
clusely with existing and potential customers which is supplemented by a global accounts team, serving our largest
custormers, and a Custumer Success Teain, helping custormers maximize their use of our products and making the renewal
process efficient. We also employ a marketing team that focuses on driving brand awareness among B2B technology clients
and marketers and positioning us as a key player and “thought leader” in ROI-based marketing.

We focus our marketing initiatives on digital sponsorships on platforms that reach technology marketers, direct
communications about new and existing solutions using the contact databases of our Informa TechTarget businesses, and the
creation and distribution of owned content including videocasts, blogs and white papers that inform and engage marketers.
We also undertake press and public relations activities to maintain positive brand awareness and nurture relationships with
key analysts, publications and influencers who create content on B2B marketing and sales topics.
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Talent and Human Capital

We believe we are able to draw on the current considerable talent that lies within our legacy TechTarget business and
our legacy Informa Tech Digital Businesses. As of December 31, 2025, we employed over 1,850 full-time industry and
market experts across more than 220 digital properties. Central to our competitive strength is the sector expertise of our
people and a culture that encourages ownership and innovation, appropriately challenges and empowers employees to deliver
results and celebrates success.

None of our U.S. employees are represented by a labor union and only a small number of our international employees
in France, Brazil and the Netherlands are represented by workers’ councils and/ur have the benefits of collective bargaining
agreements. Our leyacy businesses have not experienced interruptions of vperations or work stuppayes due to labor
disagreernents.

Our environment is dynamic, collaborative and inclusive. We value vur employees, are clear un objectives and goals,
and equip our people with the right tools and resources to succeed including learning and development opportunities and
well-being support, and encourage them to contribute ideas that drive us forward.

Technuloyy Infrastructure

We prioritize the resilience and scalability of our technology infrastructure, investing and further developing this
infrastructure to support future growth in the business, customers and traffic, ongoing platform security, and product and
systermn availability.

We use leading Cloud infrastructure providers and off-site data centers to maintain our websites and online offerings.
Critical system components have in-built redundancy to minimize the impact of any unexpected failure and allow for
maintenance and upgrades, with critical data regularly backed up. As part of vur cybersecurity program, we use industry
stanidard network and perimeter defense technologies, DDoS prutection systermns, web application firewalls, and enterprise
grade DNS services acruss multiple vendors, and maintain a quality assurance process to constantly monitor our servers,
processes, and network coninectivity.

Seasunality in Trading and Revenues

We expect to be exposed to seasonal variability throughout the calendar year, with the primary movements reflecting
the normal phasing of increases or decreases in customer demand. For example, marketing and sales activity among B2B
clients typically dips during summer months. Similarly, annual budget approvals and the timing of customers’ product
launches mean revenues are generally lower during the first quarter relative to subsequent quarters in a given year.

Our specialist research business, Omdia, continues to generate a substantial portion of revenues through subscriptions
to its research and analysis, which will typically be annual contracts, booked and paid for in advance. While the cash is
received upfront under these arrangements, the revenue for these subscriptions is recognized egually over the twelve-month
period of the subscription.

The timing of our expenses alsu does not fluctuate seasunally or vary directly with revenues. The majority of our
expenses are personnel-related and include salaries, stock-based cumpensation, benefits and incentive-based compensation
plan expenses.

Outside of seasonal factors, because a significant proportion of our customers are B2B technology companies, the
success of our business is linked to the health and market conditions of the enterprise technology industry. These B2B
technology cumpanies more generally have been, and are likely to continue to be, impacted by challenging macroeconomic
conditions including historically high inflation, higher interest rates and customer uncertainty surrounding the U.S. political
landscape, monetary policy of the United States, and geopolitical issues.

Our business felt the impact of these macroecunomic headwinds during 2025, 2024 and 2023 with elongated sales
cycles, budget cuts and budget freezes at many of our customers. While we expect our near-term results to continue to be
impacted by these macroeconomic headwinds, we believe we benefit from a number of strategic advantages and long-term
market trends, such as our leading position, the recognition of our brands, and the future outlook of the technology market,
which will support the sustained growth of our range of data-driven products and services.

Member and User Privacy

We yather in-depth business inforimation about our registered members and users who provide us or our partiiers with
such information through e-mail, telephone, or other means, including through the submission of webforms displayed on our
websites. We also gather information about readers of certain content on our websites by tracking their content consumption
or the content consumption of the companies they work for. We post our privacy policy and terms of use on our websites so
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that our members, users and others who visit our websites can access and understand the terms and conditions applicable to
the collection and use of their information and our websites,

Our privacy policy discluses the types of information that we yather, how we use the information, and how a mermber
or user can correct or change this information, including how a member or user can unsubscribe from ovur cummunications.
Our privacy policy alsu explains the circumnstances under which we share a member’s or user’s information and with whom.
Members and users who register receive offers via e-mail, telephone, and other means, such as targeted advertising online ur
on mobile devices regarding areas of specific interest to them and that are relevant to their professional interests; these offers
contain content created either by us or our third party B2B technology customers.

To uphold our obligations to our members and users, we impose constraints that are consistent with our privacy policy
on the customiers and third parties to whom we provide member and user data, including through the use of contractual terms
and conditions or data processing agreements, where applicable, that are generally consistent with our obligations to
members and users and as set forth in our privacy policies and terms of use. We alsu adhere to global privacy frameworks,
including the EU-U.S. Data Privacy Framework, UK Extension, and Swiss-U.S. Data Privacy Framework, ensuring
comipliance with international data protection standards.

Consumer Protection and Privacy Regulation

Gerneral. Advertising and promotional activities presented to members, users and website visitors are subject to federal
and state consurner protection laws that reyulate unfair and deceptive practices. We are alsu subject to various other federal
and state cunsurner protection laws, including the vnes described below, and are subject to the laws and regulations of
various other jurisdictions in which we target members, users and website visitors.

CAN-SPAM Act. The Controlling the Assault of Non-Solicited Pornography and Marketing Act of 2003 (the “CAN-
SPAM Act”) regulates commercial e-mails and provides a right on the part of the recipient to request the sender to stop
sending commercial electronic marketing messages (“commercial e-mails”) and establishes penalties for the sending of e-
mail messages that are intended to deceive the recipient as to source or content. Under the CAN-SPAM Act, senders of
commercial e-mails (and other persons who initiate those e-mails) are required to make sure that those e-mails do not contain
false or misleading transmission information. Commercial e-mails are reguired to include a valid return e-mail address and
other subject heading infurmation su that the sender and the internet location from which the message has been sent are
accurately identified. Recipients must be furnished with an electronic method of informing the sender of the recipient’s
decisiun not to receive further commercial e-mails. In addition, the e-mail must include a postal address of the sender and
notice that the e-mail is an advertiserment. The CAN-SPAM Act may apply to the e-newsletters that our websites distribute tu
registered members and to sorme of vur other cormimercial e-mail cormimunications. The U.S. Federal Trade Cormnmission (the
“FTC”) has issued regulations related to the CAN-SPAM Act, including interpretations of such act that indicate that e-
newsletters, such as those we distribute to our registered members, will be exempt from most of the provisions of the CAN-
SPAM Act, provided that they do not contain predominantly marketing content. The CAN-SPAM Act and the FTC’s CAN-
SPAM trade regulation rule allow for civil penalties that run into the millions of dollars. Several states have enacted
additional, more restrictive and punitive laws regulating commercial email. Foreign legislation exists as well, including
Canada’s Anti-Sparmn Legislation and the Eurupean laws that have been enacted pursuant to the General Data Protection
Regulation (“GDPR”) and European Union Directive 2002/58/EC and its armendments. We use email as a significant means
of communicating with our existing members and users as well as potential website visitors and members and users. We
apply the applicable legal reyuirements to e-newsletters and all other e-mail communications and believe that our e-mail
practices comply with the reguirements of the CAN-SPAM Act, state laws and applicable foreign legislation.

Telemarketung Rules. Laws regulating telemarketing in the United States, including the Telephone Conisurmer
Protection Act (the “TCPA”), the Federal Commmunications Commission (“FCC”) rules thereunder, the Telemarketing and
Consumer Fraud and Abuse Prevention Act and the FTC’s Telemarketing Sales Rule, including their do-not call provisions,
and in the other jurisdictions where we do business, could apply to our calls to members, users and website visitors. If any of
these laws apply to our telemarketing, and we are found liable for violating them, we could be subject to enforcement actions,
significant financial penalties, or restrictions on our business practices.

Other Cunisuner Protection and Privacy Regulation. The FTC and many state attorneys general and agencies are
applyiny federal and state consurmer privacy and protection laws to require that the online collection, use and dissemination
of data, and the presentation of website content, comply with certain standards for notice, choice, security and access. In
marny cases, the specific limitations impused by these standards are subject to interpretation by courts and other governmental
authorities, and courts may adopt these developments as law. The FTC has actively been bringing enforcement actions
against companies from improperly disclosing personal information to third parties for targeted advertising purposes.
Through these enforcement actions, the FTC is creating new substantive limitations on how companies are permitted to use
and disclose information. The agenicy may alsu look to cudify these new privacy requirements (and other data processing
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obligations) through its “Trade Regulation Rule on Comimercial Surveillance and Data Security”. It began the formal process
to develop this set of rules in 2022, and it is still ongoing. These new rules and future FTC and state enforcement/guidance
may significantly impact our business depending on how the limitations the aygency creates for the use of personal
inforimation for targeted advertising purpuses are applied. The FTC and states are alsu expanding their views of appropriate
counsent and related practices in an evolving manner. These practices as well as potential leyislation at the state and federal
level may restrict ur prohibit behavioral advertising within the state. In the absence of a federal law pre-empting their
enforcement, even individual state legislation would likely have the practical effect of regulating behavioral advertising
nationwide because of the difficulties behind implementing state-specific policies. In addition, many states are considering
new and/or have implemented comprehensive privacy laws, including California, Colorado, Connecticut, Virginia, and
Texas, which may have an impact on how we can conduct our business. In addition, the European Union (“EU”) and its
member states, the United Kingdom, Canada and numerous other countries have laws, rules and/or regulations dealing with
the collection and use of personal information obtained from their citizens. Regulations have focused on, among other things,
the collection, use, disclosure and security of information that may be used to identify, or that actually identifies, an
individual, such as an e-mail address, a narme, or in some cases, an 1P address. These laws also provide consurmers with the
right to access the information a company has collected about them, correct it, request that it be deleted, or to stop the sale or
sharing of such information to third parties. Additionally, the EU and other jurisdictions require informed consent for the
placerment of a cuokie un a user device.

While we believe we uperate our business in compliance with the laws and regulations that apply to us, such laws and
regulations continue to be the focus of legislative bodies, courts, and regulators at the state and federal level as well as in
other countries. This enhanced focus may result in amendments to existing laws and regulations, the enactment of new laws
and regulations, and new guidance and interpretation by governmental agencies or the courts.

Intellectual Pruperty

Our copyrights, domain names, trademarks, trade secrets and similar intellectual property are important to our success,
and we rely upon copyright, trademark and trade secrets laws, as well as confidentiality agreements with our employees and
others, and protective contractual provisions, to protect the proprietary technologies and content that we have developed and
may develop in the future. We expect to pursue the registration of our material trademarks in the United States and
elsewhere. Currently, the TechTarget, Bright TALK Canalys, Omdia, Industry Dive and NetLine trademarks and logos, as
well as certain other tradernarks and loyos, are registered in the United States with the U.S. Patent and Trademark Office and
in select foreign jurisdictions, and vur legacy businesses have applied for U.S. and foreign reyistrations for various other
marks. In addition, we had reyistered approximately 2,600 domain names as of December 31, 2025 that are, or may be,
relevant to our business. We also incorporate a number of third-party software products or services into our technology
platforms pursuant to relevant licenses. We use third party software to maintain and enhance, among other things, our content
and data including through utilizing these third-party software licenses, and we believe the licensed software will generally
be replaceable, by either licensing or purchasing similar software from another vendor or building the software functions
internally.

Available Information

We are reyuired to file annual, quarterly and current reports, proxy staterments and other information with the Securities
and Exchange Commission (“SEC”). Our filings with the SEC are available to the public through the SEC’s website at
http://www.sec.gov.

You alsu can find more information about us online at our website located at https://investor.inforimatechtaryget.com.
The infurmation contained on the website is not included or incurporated by reference into this Annual Report on Furm 10-K.
Our filings with the SEC are made available free of charge through vur website as suun as reasonably practicable after they
are electronically filed with, or furnished to, the SEC.

Iterm 1A. Risk Factors

Investing in our cormmon stock involves substantial risks. You should carefully consider the following factors, together
with all of the other information included in this Annual Report, including under the heading “Management’s Discussion and
Analysis of Financial Condition and Results of Operations” and the consolidated financial statements and the related notes
included elsewhere in this Annual Report before investing in our cormmon stock. Any of the risk factors we describe below
could adversely affect our business, financial condition or results of uperations. The market price of our cormmon stock could
decline if one or more of these risks or uncertainties develop into actual events, causing you to lose all or part of your
investment. We cannot assure you that any of the events discussed below will not occur. Please alsu see “Cautionary Note
Reyarding Furward-Looking Staterments” in this Annual Report for more information.
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Risks Related to Our Business

The integration of our legacy businesses presents challenges that may prevent us from realizing all the anticipated
benefits of the Transactions.

Our managerment team will continue to devote attention and resuurces to integrating the business practices and
vperations, which operated as independent businesses prior to the business combination. Potential difficulties we may
encounter in the integration process include the following:

e the difficulty in successfully integrating, or the inability to successfully integrate, our businesses, including their
respective operations, technologies, products and services, and customer contracts, in a manner that permits us to
achieve the cost savings and revenue synergies anticipated to result from the combination, which could result in
the anticipated benefits of the combination not being realized partly or wholly in the time frame currently
anticipated or at all;

e lost sales and customers as a result of certain customers of any of the businesses deciding not to do business with
us, or deciding to decrease the amount of business they do with us in order to reduce their reliance on a single
company;

e the necessity of courdinating yeographically separated organizations, systems and facilities;

e potential unknown liabilities and unforeseen increased expenses, delays or reyulatory conditions associated with
the cumbination;

e inteyrating personnel with diverse business backgrounds and business cultures, while maintaining focus on
providing consistent, high-quality products and services;

e consolidating and rationalizing IT platforms and administrative infrastructures as well as accounting systems and
related financial reporting activities and difficulty implementing effective internal controls over financial reporting
and disclosure controls and procedures in particular; and

We could be adversely affected by the diversion of our management’s attention and any delays or difficulties
encountered in connection with the integration of our business. The process of integrating operations could cause an
interruption of, or loss of momenturn in, the activities of one or more of our segments.

If we experience difficulties with the integration process, the anticipated benefits of the combination may not be
realized fully or at all, or may take lunger to realize than expected. These inteygration matters could have an adverse effect on
our business, results of uperations, financial condition ur pruspects during this transition period.

Informa could engage in business and other activities that cumpete with us.

Informa has agreed that until the First Trigyer Date (as such termn is defined in that certain Stockholders Agreement,
dated as of December 2, 2024, by and among us, Informa PLC and Informa US Holdings Limited (the “Stockholders
Agreement”)), which applies when Informa and its subsidiaries (“Informa Group”) hold less than 50% of our common stock,
the Informa Group will not acyuire a Competitive Business (as defined in the Stockholders Agreement), subject to certain
exceptions. Subject to the terms of the Stockholders Agreement, Informa or any of its subsidiaries may engage in certain
activities notwithstanding the fact that they may compete directly or indirectly with our business. To the extent that the
Informa Group engages in the same or similar business activities or lines of business as us, or engages in business with any of
our partners, custormers or vendors, our ability to successfully operate and expand our business may be adversely affected.

Failure to successfully implement and operate under the Data Sharing Agreement between us and Informa could impact
the potential benefits of the Transactions.

On Decermber 2, 2024, we entered into a Data Sharing Agreement with Inforima. Amony other things, the Data Sharing
Agreement allows us and Informa to share data fur certain agreed use cases. If we are unsuccessful at implementing and
uperating under the Data Sharing Agreerment, surme of the potential benefits from the cumbination might not be realized, such
as our ability to monetize event data through our product offerings.

The corpurate vppurtunity provisions in our Amended and Restated Certificate of Incurpuration and the Stockholders
Agreement may enable Informa to benefit from corpurate opportunities that might otherwise be available to us.

Our Amended and Restated Certificate of Incorporation (“Charter”) and the Stockholders Agreement contain
provisions related to the waiver of certain corporate opportunities that may be of interest to both us and Informa. Our Charter
provides, among other things, that Informa and the other persons specified therein shall not be liable to us, our affiliates or
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our stockholders for breach of any fiduciary duty as our stockholder, director, or officer in connection with certain business
activities and opportunities. The provisions set forth in the Stockholders Agreement provides in general that (i) a corporate
opportunity offered to any individual who is vur director, but not our officer ur employee and who is also a director, officer
or employee of Informa will belong to us only if such opportunity is expressly offered to such person solely in his or her
capacity as our director and otherwise will belong to Informa and (i) a corpurate opportunity offered to any individual who is
our officer ur employee and alsu is a director, officer ur employee of Informa will belong to us unless such opportunity is
expressly offered to such person in his or her capacity as a director, officer or employee of Informa, in which case it will
belong to Informa. The absence of a duty on the part of Informa or its affiliates to present corporate opportunities to us may
have a material adverse effect on our business, financial condition, results of operations or prospects if attractive corporate
opportunities are allocated by Informa to itself or its affiliates.

Because we will depend on our ability to generate revenues from the sale and support of purchase intent driven marketing
and advertising campaigns, material reductions in marketing and advertising spending will likely have an adverse effect
on our revenues and operating results.

The primary source of our revenues is the sale and support of purchase intent-driven advertising campaigns to our
custormers. Any material reduction in marketing and advertising expenditures will likely have an adverse effect on our
revenues and operating results. We believe that advertising spending on the internet, as in traditional media, fluctuates
significantly as a result of a variety of factors, marny of which are outside of our control. Some of these facturs include:

e variations in expenditures by advertisers due to budgetary constraints;
e the cancellation or delay of projects by advertisers or by one or more significant customers;
e the cyclical and discretionary nature of advertising spending;

e general global economic conditions and the availability of capital, as well as economic conditions specific to the
internet and online and offline media industry; and

e the uccurrence of extraordinary events, such as natural disasters, pandemics or infectious disease outbreaks, acts of
terrorism and international or domestic political and economic unrest.

We generate revenue from sales of subscriptions to our platforims and data and research reports, and any decline in
demand or changes in preference trends for the types of products and services that we offer would negatively impact our
business.

We derive a substantial amount of revenue from the sale of subscriptions to our platforms and data and research
reports. Demand and preference trends for these platforims and data and research reports are affected by various facturs, many
of which are beyond vur control. Some of these potential facturs include:

e awareness and acceptance of the market research, market insight, and lead generation platforms generally, and the
growth, contraction and evolution of these platforms;

e availability of products and services that compete with those we offer;
e  brand recognition;

e pricing;

e ease of adoption and use;

e performance, features, and user experience, and the development and acceptarnce of new features, integrations, and
capabilities;

e customer support;

e accessibility acruss several devices, operating systern, and applications;
e inteyration with customer relationship management and similar systeins;
e cumpliance with domestic and international reyulatory requirements;

e Al functionality and capabilities; and

e the potential for the development of new systems and protocols for business-to-business (“B2B”) communication.
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If we fail to successfully predict and address declines in demand and changes in preference trends, our business, results
of uperations and financial condition could be harmed.

General dumestic and global economic, business or industry conditions, financial market instability, and geopolitical
changes have in the past and are expected 10 continue to adversely affect our business, as well as our ability to forecast
financial results.

The U.S. and international ecunouimies have experienced inconsistent, unpredictable growth and a certain degree of
instability, magnified at times by factors including changes in the availability of credit, inflation, tariffs and trade disputes,
volatile business and consumer confidence, unemployment, responses to public health crisis, including pandemics like
COVID-19 and epidemics and geopolitical unrest, including from the impacts of the ongoing conflicts between Russia and
Ukraine and in the Middle East. These and other macro-economic conditions have contributed to unpredictable changes in
the global economy and expectations of future global economic growth. Additionally, continued economic weakness in the
United States and international markets have adversely affected our custumers and their spending decisions, causing them to
reduce or delay their purchases of our offerings, which has adversely affected and are expected to continue to affect our
business.

Because all cumponents of our budgeting and forecasting are dependent upon estimates of growth or contraction in the
economy generally, and in the IT market specifically, it will be difficult for us to accurately estimate future income and
expenditures. We will not be able to predict the duration of current ecunomic conditions or the duration or strength of an
gcunomic recovery in the United States ur worldwide generally or in the IT industry or in any of its segments. Further
adverse changes may occur as a result of global, domestic or regional economic conditions, changing consumer and customer
confidence, inflation, unemployment, tariffs, declines in stock markets, or other factors affecting economic and geopolitical
conditions generally. These macro-economic conditions may also result in increased expenses due to higher allowances for
credit losses and potential goodwill and asset impairment charges and may make it more difficult for us to make accurate
forecasts of revenue, gross margin, cash flows and expenses. We recognize that these challenging macro-economic
conditions have and are expected to continue to negatively affect sales of our offerings, both in the United States and
internationally and could increase our exposure to credit losses, increase the cost and decrease the availability of financing, or
increase the risk of loss un investiments. The impact in the future of these macro-economic conditions on our business, results
of vperations, financial condition and/or liquidity is uncertain and will depend on future developments that we may not be
able to accurately predict.

The areas In which we compete are rapidly evolving, which makes it difficult to forecast demand for vur products and
services.

The areas in which we operate are highly competitive and rapidly evolving. If there is a shift in customer demand for
content, market data and market business, or if customers for these areas more quickly or more extensively than expected
choose to focus their new spending on, or shift their existing spending to, other solutions that do not interoperate with our
solutions, or if competitors are able to adapt more quickly to new or emerging technologies or otherwise to develop their
capabilities more quickly, our products and services may not compete as effectively, if at all.

We face significant competition from online media companies as well as from social networking sites, mobile
applications, traditional print and broadcast media, general purpose and search engines and generative Al. There can be no
assurance that additional competitors will not enter markets that we serve and plan to serve. These competitive pressures may
reduce our revernue, operating profits, or both.

In addition, we work in & range of specialist areas that could grow, decline, change ur be disrupted, which could alter
custormer behavior, needs and preferences and change the competitive environment for our products and services. As a result,
our revenues and margins could be adversely affected.

Because most of our custurners are in the enterprise technoloygy industry, our revenues are subject to characteristics uf the
enterprise technuloyy industry that can affect advertising spending by B2B techrivlogy curnipanies.

Because most of our custormiers are in the enterprise technology industry, the success of our business is closely linked to
the health, and subject to market conditions, of the enterprise technology industry. The enterprise technology industry is
characterized by, among other things, volatile quarterly results, uneven sales patterns, short product life cycles, rapid
technological developments, frequent new product introductions and enhancements and evolving domestic and international
laws and regulations, particularly with respect to data privacy and data protection. As a result, our customers’ advertising
budgets, which are often viewed as discretionary expenditures, may increase or decrease significantly over a short period of
time. Many of our customers will continue to scrutinize their spending on advertising campaigns. Prior market downturns in
the enterprise technology industry have resulted in declines in advertising spending, which can cause longer sales cycles,
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deferral or delay of purchases by B2B technology companies and generally reduced expenditures for advertising and related
services. For exarmple, recent macroeconomic headwinds have caused general anxiety, elongated sales cycles, budget cuts
and freezes at many of our custumers. Our revenues and profitability depend on the overall demand for advertising services
from our customers. We believe that demand for vur offerings have been in the past, and could be in the future, be
disproportionately affected by fluctuations, disruptions, instability or downturns in the enterprise technology industry, which
may cause custumers and potential customers to exit the industry or delay, cancel, reduce or reallocate any planned
expenditures for our purchase intent driven marketing and sales products. Any slowdown in the formation of new B2B
technology companies, or decline in the growth of existing B2B technology companies, may cause a decline in demand for
our offerings.

In addition, the marketing and advertising budgets of our custormers may fluctuate as a result of;

e weakness in corporate enterprise technology spending, resulting in a decline in enterprise technology marketing
and advertising spending, a trend that we have seen in the past and that may continue in the future;

e increased concentration in the enterprise technology industry as a result of consolidations, leading to a decrease in
the number of current and prospective customers, as well as an overall reduction in marketing and advertising
spend,;

e reduced spending by cumbined entities following such consolidations, leading tu volume and price compression
and luss of revenue; and

e the timiny of marketing and advertising campaigns around new product introductions and initiatives.

Our future growth depends in large part on continued increases in sales uf data-driven products and services.

We sell a suite of data-driven products and services, which are based on our Activity Intelligence analytics. We expect
that data-driven products, as well as the expansion of the features in our product offerings, will be major components of our
future growth. The failure of data-driven products offered by us to meet anticipated sales levels, our inability to continue to
expand the features in our product offerings successfully, or the failure of our current product offerings or new products and
services offered by us to achieve and then maintain widespread customer acceptance could have a material adverse effect on
our business and finanicial results. In addition, competitors may develop a service or application that is similar to our data-
driven product suite, which could also result in reduced sales for those product offerings.

The majority of vur revenues are primarily derived from short-term contracts that may not be renewed.

Our custormer contracts are expected to be primarily short-termn, typically six to twelve months or less, and generally
subject to termination by the customer with minimal notice reyuirements and without substantial penalty. We cannot assure
you that our current custormers will fulfill their ubligations under their existing contracts, continue to participate in existing
programs beyond the terms of their existing contracts or enter into any additional contracts for new programs that we may
offer. In addition, we may not be successful in our efforts to convert customers from short-term contracts to longer-term
contracts, particularly in light of current macroeconomic conditions. If a significant number of our customers or a few large
custormers decided not to continue purchasing marketing and advertising services from us, we could experience a rapid
decline in our revenues over a relatively short period of time. Any factors that limit the amount our customers are willing to
and do spend on marketing or advertising with us could have a material adverse effect on our business.

Because we recognize subscription revenue over the subscription term, downturns or upturns in new sales, renewals and
upyrades will not be immediately refiected within our results of operations.

We recugnize revenue from subscriptions to our platforms on a straight-line basis over the term of the contract
subscription period beginning on the date access to the platforims is yranted, provided all other revenue recognition criteria
have been met. These subscription arrangements generally have contractual terms requiring advance payment for annual or
quarterly periods. As a result, much of the subscription revenue reported each quarter will be the recognition of deferred
revenue from recurring subscriptions entered into during previous quarters. Consequently, a decline in new or renewed
recurring subscription contracts in any one quarter will not be fully reflected in revenue in that quarter but will negatively
affect revenue in future quarters. Accordingly, the effect of significant downturns in new or renewed sales of recurring
subscriptions will not be reflected in full in our results of vperations until future periods. This subscription model also makes
it difficult for us to rapidly increase revenue through additional sales in any period, as revenue from new customers will
typically be recognized over the applicable subscription term. By contrast, a majority of our costs are expected to be
expensed as incurred, which could result in the recognition of more costs than revenue in the earlier portion of the
subscription term, and as a result we may report greater than expected losses in any given period.
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If we are unable to deliver cuntent and services that attract and retain a critical mass of members and users, our ability to
attract custormers may be affected, which could in turn have an adverse effect un our revenues.

Our success depends on our ability to deliver vriginal and compelling content and services to attract and retain
members and users, as well as our ability to yarner a critical mass of imembers on our websites or users of vur platforms. Our
member and user base is primarily comprised of business professivnals who demand specialized websites and cuntent
tailored to the enterprise technolugy product secturs fur which they are respunsible and that they purchase. Our content and
services may not generate engagement with our websites or our platforms or continue to attract and retain a critical mass of
members and users necessary 1o attract customers and generate revenues consistent with our businesses’ historical results and
expectations of our future results. We also may not develop new content or services in a timely or cost-effective manner. Our
ability to develop and produce this specialized content successfully will be subject to numerous uncertainties, including our
ability to:

e anticipate and respond successfully to rapidly changing enterprise technology developments and preferences to
ensure that our content remains timely and interesting to our members;

e attract and retain yualified editors, writers, producers, freelancers and technical personnel;
e fund new develupment for our programs, platforms, and other offerings;

e  successfully expand vur content offerings into new platform and delivery mechanisins; and
e prumote and strengthen the brands of vur websites, publications, platforins and our name.

If we are not successful in maintaining and growing our member and user base through the deployment of taryeted and
compelling content, our ability to retain and attract customers may be affected or we may be required to obtain licensed
content which may not be at reasonable prices, which could in turn have an adverse effect on our revenues, and operating
results.

We depend un internet search engines tu attract a significant portion of visitors to vur websites. If vur websites were t
become listed less prominently in search results due to changes in the search engines’ algorithms or otherwise, our
business and operating results could be materially harmed.

We depend on internet search engines to attract a significant portion of visitors to our websites, virtual events, and our
platforms. If our websites were to become listed less pruminently in search results due to changes in the search engines’
alyorithms, the integration of Al-driven search technologies, or other factors, our business and vperating results could be
materially harmed.

We derive a significant portion of our website traffic from users who search for enterprise technolugy research and
editorial cuntent through internet search engines. A critical factor in attracting members and users to vur websites, virtual
events, and webinar platform will be whether we are prominently displayed in response to an internet search relating to
enterprise technology content. Search result listings are determined and displayed in accordance with a set of formulas or
algorithms developed by the particular internet search engine, which increasingly incorporate Al and machine learning
models to generate search results and summaries. The algorithms determine the order of the listing of results in response to
the user’s internet search. From time to time, search engines revise their algorithims, including the integration of Al-generated
answers or summaries that may reduce the visibility of traditional search result listings. In some instances, these
modifications may be detrimental and cause our websites to be listed less prominently in unpaid search results or not at all,
which we expect would result in decreased traffic from search engine users to our websites. Additionally, Al-driven search
engines may prioritize direct answers, summaries, or other Al-generated content over links to external websites, which could
further reduce traffic tu our websites, virtual events, and webinar platforim. Our websites, virtual events and webinar platform
may also becume listed less prominently in unpaid search results, fur other reasuns, such as search engine technical
difficulties, search engine technical changes and changes we make tu our websites, virtual events and webinar platform. In
addition, search engines have deemed the practices of some companies to be inconsistent with search engine guidelines and
have decided not to list their websites in search result listings at all. Although we could mitigate certain algorithm changes
affecting our traffic with increased marketing expenditures, if our websites, virtual events and webinar platform are listed less
prominently or not at all, in search result listings, traffic to our websites could decline, which could impact our operating
results. Increased marketing spend to increase site traffic could also impact our operating results.

Further, we use search engine optimization (“SEO”) to enhance the visibility of our websites and optimize ranking in
search engine results. Our ability to successfully manage our SEO efforts across our owrnied and operated websites depends
on our ability to adapt and respond to changes in search engine algorithins, methodologies, the increasing use of Al in search
engines, and changes in search query trends. This includes responding to changes in how Al-driven search engines generate
and display content, such as featured snippets, Al-generated surnimaries, or direct answers that may reduce the likelihood of
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users clicking through to our websites. If we fail to successfully manage our SEO strategy or adapt to the evolving landscape
of Al-driven search engines including the utilization of Al Engine Optimization (AEO) our Generative Engine Optimization
(GEO), vur vwned and vperated websites may receive less favorable placement in organic or paid listings, which would
reduce the nummber of visitors to vur sites, decrease conversion rates and repeat business, and have a detrimental effect on our
ability to yenerate revenue.

There are a number of risks associated with our international operations, as well as the expansion of thuse vperations,
which could adversely affect vur business.

We derive a significant portion of our revenues from customers with billing addresses outside of the United States. We
have offices in the United Kingdom, France, Singapore, Australia, Malaysia, China, Bangladesh, Japan, Hong Kong, Taiwan,
Korea and India. We also publish websites in English, Spanish, French, German, Portuguese, Traditional Chinese, Simplified
Chinese, Japanese and Korean, targeting members worldwide who speak those languages.

In addition to many of the same challenges we face domestically, there are additional risks and costs to doing business
in international markets, including:

e limitations on our activities in foreign countries where we have granted rights to existing business partners;
e the degyree to which our foreign-based customers transition from print to online purchase intent data;
e the adaptation of our websites and purchase intent data programs to meet local needs;

e our foreign-based coumpetitors may have gyreater resources and more established relationships with local
advertisers;

e more restrictive data privacy and data protection regulation, which may vary by country and for which there may
be little, conflicting or no guidance;

e more restrictive website licensing and hosting requirements, which may result in our websites being blocked, may
require changes to how we operate our websites, or may involve regulatory or enforcement actions against us that
could be harmful to our business;

e more extensive labor regulation, which may vary by country;

o difficulties in staffing and managing multinational operations;

o difficulties in finding appropriate foreign licensees or joint venture partrers;

o difficulties following changes in local business operations or structure;

e distance, language and cultural differences in doing business with foreign entities;
e foreign (and dumestic) political and economic uncertainty,

e less extensive adoption of the internet as an information source and increased restriction on the content of
websites;

e currency exchange-rate fluctuations; and
e potential adverse tax requirements.

As a result, we may face difficulties and unforeseen expenses in expanding our business internationally and, if we
atternpt to do so, we may be unsuccessful, which could harm our business, operating results and financial condition.

Competition for customers’ marketing and advertising spending is intense, and we may not compete successfully, which
could result in a material reduction in our market share, the number of our customers and our revenues.

We cumpete for potential customers with a number of different types of offerings and companies, including: broad
based media outlets such as television, newspapers and business periodicals that are designed to reach a wide audience;
yeneral purpuse portals and search engines; and offline and online offerings of cumpanies that produce content specifically
for enterprise technology and business professionals, including Gartner, Forrester, IDC, Frost and Sullivan, Bombora,
Madisun Logic, Demand Science, 6Sense, Demandbase, ZoomlInfo Technologies and ON24. Custurniers may chouse the
offerings of our competitors over our offerings not only because they prefer the online offerings of our competitors over our
offerings but also because customers prefer to utilize forms of marketing and advertising services, including integrations and
partnership structures, not offered by us and/or to diversify their marketing and advertising expenditures. Many of our
expected competitors have longer operating histories, larger customer bases, greater brand recognition and significantly
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greater financial, marketing and other resources than we possess. They may also offer different pricing than we offer, which
could be more attractive to custormers. Competitors of our business have historically responded, and our competitors may in
the future respond, to challenging market conditions by lowering prices to try to attract our custormers. As a result, we could
lose market share to our competitors and our revenues could decline.

We may experience competition from other companies with technologies and data to deliver B2B market insight and
market access, and competing products and services could provide greater appeal 1o custurners.

There are numerous fragmented competitors offering technologies and data to deliver B2B market insight and market
access, including data-driven marketing and lead generation, which requires continuous innovation. There are low barriers to
entry in the area of lead generation, and with continuously shifting customer needs and strategies, the monetization of leads
requires frequent introductions of new technologies and of new products and services. Many prospective customers have
invested substantial resources to implement, and gained substantial familiarity with, competing solutions and therefore may
be reluctant or unwilling to migrate from their current solutions to our products and services. Many prospective custormers
may not appreciate differences in quality between our and lower-priced competitors’ products and Services, and marny
prouspective and current custormers may not learn the best ways to use our products and services, making them less likely to
obtain them or renew or upyrade their subscriptions. New technologies and products and services may be or become better or
more attractive to prospective and current custormers than our products and services, and many prospective and current
custormers may select or switch to competing products and services even if we do our best to innuvate and provide superior
products and services.

Our competitors include:
e free sources of digital and nondigital content on the B2B markets;

e predictive analytics and customer data platform technologies, which may specialize in market news, market
insights, lead yeneration, audience development, or digital demand generation;

e other vendors of market forecasts;
e other platforms that may specialize in building relationships within the B2B markets; and
e  prospective and current custumers’ internal and homegrown business contact databases.

Sorme current and potential customers, particularly large urganizations, have elected in the past, and may elect in the
future, to rely on internal and homeygrown databases, suftware that they develop or acyuire, and internal data quality teams
that would reduce ur eliminate the dermand for our products and services. If demand for our products and services declines
due to these or uther factors, our business, results of uperations and financial condition of could be adversely affected.

If we fail to respond to changes in data technolugy, cumpetitors and potential competitors may be able to develup
products and services that take market share from us, and the demand for and delivery of our products and services, as well as
our market reputation, could be adversely affected.

We rely un key counterparties to support vur business and help deliver certain of our pruducts, including integration with
third-party applications and systeins that we do not cuntrol,

We work with a number of key counterparties to support our business and help deliver certain of our products and
services. A failure in key counterparty relationships or services could adversely affect the delivery of certain products and
services that we offer and otherwise disrupt our business activities, which in turn could adversely affect customer
satisfaction, our relationship with our key counterparties and our results of operations. Periods of extreme economic
instability and disruption could alsu adversely affect the stability of these counterparties.

In addition, certain of vur platforms interoperate with various third-party applications which are critically important to
our business. The funictionality of these integrations will depend un access to the third-party applications, and access is not
within our control. Some of ovur expected cumpetitors own, develop, vperate or distribute, or have material business
relationships with companies that own, develop, operate or distribute, CRM and similar systems into which our platforms
integrate. Moreover, some of these competitors have inherent advantages developing products and services that more tightly
integrate with their CRM and similar systems or those of their business partners.

Third-party systems are constantly evolving, and it is difficult to predict with certainty the challenges that we may
encounter in developing our platforms for use in conjunction with such third-party systems. We may not be able to modify
integrations to assure compatibility with the third-party systerms following changes to these systems. Some operators of CRM
and similar systems may cease tu permit access or integration with our platforms. This could result in our customers no
longer having a convenient way to integrate our products and services into their CRM of choice.

27



We miay not innovate at a successful pace, which could harm our vperating results.

The industry in which we operate is rapidly adopting new technologies and standards (including, for example, our
adoption and deployment of Al to both enhance our product offerings and customers' experience and to streamline our
uperating processes) to create and satisfy the demands of users and advertisers. It is critical that we innovate by anticipating
and adapting to these changes (including the potential adoption of additional Al solutions) to ensure that our content-delivery,
demand generation and data-driven products and services remain effective and interesting to our members, customers and
partners. In addition, we may need to make significant expenditures to achieve these goals. If we fail to accomplish these
goals, we may lose members and the customers that seek to reach those members, which could harm our operating results.
Existing and planned efforts to develop new products, including any subscription-based offerings, may be costly and
ultimately not successful, which could harm our operating results.

We may be unable to continue to build awareness of our brands, which could negatively impact our business and cause
our revenues to decline.

Building recognition of our brands and maintaining recognition of our histurical brands will be critical to vur ability to
attract and retain our member base. We intend to continue to build the brands of our historical businesses and introduce new
brands that will resonate with our targeted audiences. In order to promote these brands, we may find it necessary to increase
our marketing budget, hire additional marketing and public relations personnel or otherwise increase our financial
cummitment tu creating and maintaining brand loyalty armong our custormers. If we fail to promote our brands and maintain
the brands of vur legacy businesses effectively, or incur excessive expenses attempting to promote and maintain these brands,
our business and financial results may suffer.

If we do niut retain vur key personnel, our ability to execute vur business strategy will be adversely affected.

Our success depends to a significant extent upon the recruitment, retention and effective succession of our executive
officers, senior leaders, and critical talent. These colleagues possess sales, marketing, financial and administrative skills that
are critical to the operation of our business and would be difficult to replace. The competition for these employees is intense.
The loss of the services of one or more of our key personnel could have a material adverse effect on our business and
operating results.

We may not be able to attract, hire and retain yualified personnel cost-effectively, which could impact the quality of our
content and services and the efjectiveness and efficiency of vur management, resulting in increased costs and reduced
revenues.

Our success depends oun our ability to attract, hire and retain qualified technical, editorial, sales and marketing,
custormer support, financial and accounting and other managerial personnel at commercially reasonable rates. The
competition for personnel in the industries in which we operate is intense. Our personnel are able to terminate their
employment at any time for any reason. Loss of personnel may result in increased costs associated with replacement hiring
and training. If we fail to attract and hire new personnel or retain and motivate our existing personnel, we may not be able to
operate our businesses effectively or efficiently, serve our customers properly or maintain the quality of our content and
services. In particular, our success will depend in significant part on maintaining and growing an effective sales and customer
retention force. This dependence involves a number of challenges, including the nieed to hire, integrate, motivate and retain
additional sales and sales support personnel and train new sales personnel, many of whom lack sales experience when they
are hired, as well as increased comipetition from other companies in hiring and retaining sales personnel.

In July 2025, we committed to the Restructuring Plan designed to reshape, optimize, and support the Company’s
financial and vperational efficiency. The Restructuring Plan involved streamlining certain areas and functions and reinvesting
in others to improve the delivery of products and services to custurmers and enhance the Company’s ylobal go-to-market
capabilities. The Restructuring Plan included the net reduction of approximately 10% of the Cuimpany’s colleayue base. We
may find it more difficult to hire and retain qualified personnel as a result of the Restructuring Plan.

We nay fail to identify or successfully acquire and integrate businesses, products and techrnivlogies that would otherwise
enharnice vur product and service offerings to our custurners and members, and as a result our revenues may decline or
fail to grow.

Our business has acquired, and we may in the future acquire or invest in, complementary businesses, products or
technologies. Acquisitions and investments involve numerous risks including:

o  difficulty in assimilating the uperations and personnel of acquired businesses;
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e potential disruption of our ongoing businesses and distraction of our management and the management of acyuired
compariies;

e difficulty in incourpurating acquired technology and rights into our offerings and services, which could result in
additional expenses and/or technical difficulties in delivering our product and service offerings;

e potential failure to achieve additional sales and enhance vur custumer base through cruss-marketing of our
products and services to new and existing custumers;

e potential detrimental impact to our pricing based on the historical pricing of any acquired business with common
customers and the market generally;

e potential litigation resulting from our business combinations or acquisition activities; and
e potential unknown liabilities associated with the acquired businesses.

Our inability to integrate any acqyuired business successfully, or the failure to achieve any expected synergies, could
result in increased expenses and a reduction in expected revenues or revenue growth. As a result, our revenues, results of
operations or stock price could fluctuate or decline. In addition, we may not be able to identify or successfully complete
acquisitions, which could impact our ability to expand into complementary sectors in the future.

We miay have limited protection of our intellectual property rights which others could infringe.

Our success and ability to compete will be dependent in part un the strength of our proprietary rights, on the goodwill
assuciated with our trademarks, trade names and service marks, and vn our ability to use U.S. and foreign laws tu protect
therm. Our intellectual pruperty will include, among other things, our vriginal content, vur editorial features, lugos, brands,
domain names, the technology that we use to deliver our services, the various databases of information that we maintain and
make available by license, and the appearances of the websites we operate.

We and our historical businesses have both claimed common law and registered trademark protections in certain
brands. Despite claiming and applying to register some of our marks in the United States and other countries where we do
business, we have not been able to obtain registration of our respective marks in certain U.S. and non-U.S. jurisdictions due
to prior registration or use by third parties employing similar marks and other challenges. We claim comimon law protection
on certain names and marks that have been used in connection with our business activities and the activities we conduct in
connection with our business activities, however, there is a risk that challenges that were faced individually by our various
historical businesses will also be raised for the brands and marks of our businesses. New challenges may alsu be raised
against us as we seek intellectual property protections. In addition to U.S. and foreign laws and registration processes, we
have relied on counfidentiality agreements and intellectual property assignment agreements with our employees and third
parties and other protective contractual provisions to safeguard our intellectual property. Despite efforts to protect intellectual
property, unauthorized activities may take place and could impact us as we rely on prior protections put in place and future
protections that we put in place. We may also experience issues from prior acquisitions of intellectual property, together with
the costs and difficulties of combining and integrating the intellectual property into our business.

Policing our intellectual property rights and identifying infringers worldwide will be a difficult task, and even if we are
able to identify infringers, we may not be able to stop them from infringing our intellectual property. We cannot be certain
that third party licensees of our content will adequately protect our proprietary rights. Intellectual property laws and our
agreements may not be sufficient to prevent others from copying or otherwise obtaining and using our content or
technologies. In addition, others may develop non-infringing technologies that are similar or superior to those offered by us.
In seeking to protect our marks, copyrights, domain names and other proprietary rights, we could face costly litigation and
the diversion of our management’s attention and resources.

Furthermore, the relationship between regulations governing domain names and laws protecting trademarks and similar
pruprietary rights is still evolving. Therefure, we might be unable tu prevent third parties from acquiring domain names that
infringe or otherwise decrease the value of our trademarks and other proprietary rights. Any impairment in the value of these
important assets could cause the price of our common stock to decline.

Claims from third parties based un the content created by us and third parties on vur websites could result in costly
litigation, payment of damages ur the nieed to revise the way we conduct our business.

We could be subject to infringement claims from third parties, which may or may not have merit. Due to the nature of
content that will be published on our online network, including content placed un our online network by third parties, and as
a creator and distributor of original cuntent and research, we may face potential liability based on a variety of theories,
including defamation, libel, negligence, copyright or trademark infringement, or other leyal theories based un the nature,

29



creation or distribution of this information. Such claims may also include, among others, claims that by providing hypertext
links to websites vperated by third parties, we are liable for wrongful actions by those third parties through these websites.
Similar claims have been brought, and sumetimes successfully asserted, against online services. It is alsu pussible that our
members could make claims against us for losses incurred in reliance on information provided on our networks. In addition,
we could be exposed to liability in connection with material posted to our internet sites by third parties. For example, marny
of vur sites uffer miembers an vpportunity to post cumiments and opinions that are not moderated. Some of this member-
generated content may infringe on third party intellectual property rights or privacy rights or may otherwise be subject to
challenge under copyright laws. Such claims, whether brought in the United States or abroad, could divert management time
and attention away from our business and result in significant cost to investigate and defend, regardless of the merit of these
claims. In addition, if we become subject to these types of claims and are not successful in our defense, we may be forced to
pay substantial damages. These claims could also result in the need to develop alternative trademarks, content or technology
or to enter into costly royalty or licensing agreements. Our insurance may not adeyuately protect us against these claims. The
filing of these claims may also damage our reputation as a high-yuality provider of unbiased, timely analysis and result in
custormer cancellations or overall decreased demand for our services. We may not have, in all cases, conducted formal
evaluations of vur content, technolugy and services to determine whether they expose us to any liability of the sort described
above. As a result, we cannot be certain that our technolugy, offerings, services or online content will not infringe upon the
intellectual property or uther rights of third parties. If we were found to have infringed on a third party’s intellectual property
rights ur utherwise found liable for damages as a result of such claims, the value of our brands, our legacy businesses’ brands
and business reputations could be impaired, and our business could suffer.

Changes in laws and standards related to marketing, data collection, and privacy could significantly impact our ability to
conduct business, reduce our marketing and advertising service revenues, and impose substantial compliance costs.

We are subject to a wide range of laws and regulations, including oversight by various federal agencies such as the
FTC, various state and local agencies, and privacy, data protection, and cybersecurity laws in jurisdictions outside the United
States. A significant portion of our cummunication with members and users relies on email, and we alsu use contact
information provided during registration, such as email addresses and phone numbers, for marketing purposes. Our partners
may also use this information to market their products or services.

The legal landscape yoverning the use of email and other contact information for marketing purpuses is constantly
evolving. The growth of internet commerce may lead to new legislation or changes to existing laws, potentially imposing
additional restrictions on our ability to communicate with website visitors, members, and users. If such laws are enacted or
existing ones are interpreted to limit our ability to send emails or use other contact methods, our communication efforts could
become less effective or more costly. Additionally, internet service providers, software programs, or other systems may block
emails they consider or identify as “spam,” which could prevent us from reaching our intended audience. Any inability to
communicate effectively with website visitors, members, and users could harm our business, operating results, and financial
condition.

We collect and process information from website visitors, mermbers, and users through our websites, platforims, and co-
branded sites. Our privacy policies, posted on our websites, outline how we cullect, use, and disclose this information.
Subject to applicable laws and user permissions, we may use this data to inform individuals about services of interest and
share it with customers for marketing purpuses. We alsu collect activity-based information to enhance our services.

While we believe we are materially compliant with applicable international, federal, and state laws, the introduction of
more restrictive privacy and data protection laws could impact our ability to collect and use data. Such laws may limit our
ability to provide targeted content, detailed lead data, and marketing solutions to our customers, potentially affecting
audience growth and revenue. Regulatory authorities, such as the FTC, state attorneys general, and courts, may interpret or
enforce consumer and data protection laws in ways that impose additional compliance obligations. Non-compliance could
result in civil or criminal penalties, adverse publicity, and harm to our business and reputation.

Data privacy laws in the United States are rapidly evolving. For example, California’s Consumer Privacy Act, and its
amendment, the California Privacy Rights Act, have expanded consumer rights and imposed stricter data collection and
processing obligations. Other states have enacted or are considering similar laws, creating a complex and fragmented
regulatory environment. These laws may increase compliance costs and impact our ability to conduct business effectively.
Additionally, federal data privacy legislation is under cunsideration, but its timiny, scope, and interaction with state laws
rermain uncertain. Compliance with such legislation could reyuire significant resources and adversely affect vur vperations.

Globally, data privacy regulations are expanding. Jurisdictions such as the EU, UK, and others have established
comprehensive frameworks governing the collection, processing, and transfer of personal data. For example, the EU’s
General Data Protection Regulation (“GDPR”), imposes stringent requirements, including enhanced disclosure, data breach
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notifications, and valid consent for data processing. Non-compliance with GDPR can result in significant fines of up to €20
million or 4% of global revenue. Additionally, evolving regulations in the EU, UK, and other jurisdictions regarding cross-
border data transfers could disrupt our operations and increase compliance costs. Failure to comply with these laws could
result in fines, reputational harm, and luss of custormer trust.

Our customers may implement compliance measures that conflict with our services, limiting the scupe of what we can
provide. They may alsu require additional privacy and security measures or impuose contractual obligations, such as
indemnification or liability obligations, which could increase costs and disrupt operations. If our practices, or those of our
customers, are perceived as insufficient, we could face regulatory investigations, lawsuits, or reduced audience engagement,
all of which could materially harm our business.

We work with partners to deliver targeted marketing and advertiserments based on website visitors’, members’, and
users’ interests. Many individuals voluntarily provide contact and other information, which we supplement with third-party
data to enhance personalization, analytics, and lead qualification, including data obtained through Informa under the Data
Sharing Agreement. However, changes in user sentiment or refusal to share information could impair our ability to offer
targeted marketing solutions. If members and users chouse to opt out of behavioral targeting, it would be more difficult for us
to offer targeted marketing programs for our customers. Similarly, if third-party data becomes unavailable or prohibitively
expensive, our ability to persunalize content and provide marketing solutions could be neyatively impacted.

Pruposals fur “Do Not Track” reyulations and other privacy laws may yive users greater control over their online data,
potentially restricting data collection and use. U.S. regulatory agencies have also increased scrutiny of online advertising
practices, including the use of cookies and tracking tools. Industry self-regulatory codes and best practices for online
behavioral advertising (“OBA”) impose additional requirements, such as providing notice and consumer choice. Compliance
with these evolving standards may require significant resources and could impact our advertising and data-driven businesses.

We may be required or chouse tuo adopt “Do Not Track” mechanisms and abide by self-regulatory principles
promulgated by the Digital Advertising Alliance and others for OBA and similar activities. These measures may impair our
ability to use tracking technologies, collect and sell behavioral data, and engage with third parties. This could cause our net
revenues to decline and adversely affect our uperating results.

We endeavor to remain in material compliance with all applicable laws, regulations, and self-regulatory data privacy
and prutection regimes. However, these laws and regulations may be modified, or new unes enacted, which could materially
affect our business. Data protection authorities may alsv interpret existing laws in new or cunflicting ways. Additionally, the
deployment of new products and services may require changes to our cumpliance practices. Any failure to anticipate or adapt
to these developments could create liability, result in adverse publicity, increase compliance costs, reduce the attractiveness
of our services, or force us to change or limit our business practices. Such outcomes could materially affect our business and
operating results. Further, any failure or perceived failure to comply with relevant laws or regulations could subject us to
significant civil, criminal, or contractual liabilities.

The luss of persunal, confidential, and/or proprietary information due to vur cybersecurity systerns or the systerns of our
customers, vendors, or partners being breached could cause us to incur significant legal and financial exposure and
liability, and materially adversely affect our business, operating results and reputation.

We retain personal, confidential, and/or proprietary information relating tu vur website visitors, members and users,
employees, and customers in secure database servers. The industry in which we uperate is prone to cyber-attacks by third
parties seeking access to vur data or the data we collect from our website visitors and mermbers, or to disrupt our ability to
provide service. We have experienced and we will likely experience additional cyber-attacks targeting our database servers
and infurmation systems. Cyber-attacks may involve viruses, malware, ransomware, distributed denial-of-service attacks,
phishing or other forms of sucial engineering (preduminantly spear phishing attacks), and other methods seeking to gain
unlawful access. We may not be able to prevent unauthorized access to these secure database servers and information systems
as a result of these third party actions, including intentional misconduct by criminal organizations and hackers or as a result
of employee error, malfeasance or otherwise. A security breach could result in intentional malfunctions or loss or corruption
of data, software, hardware or other computer equipment, the misappropriation of personal, confidential and/or proprietary
information, disruptions in our service, and in the unauthorized access to the data of our customers or our data, including
intellectual property, business opportunity, and other confidential business information. Additionally, third parties may
atternpt to fraudulently induce our employees, vendors, or customers into disclusing access credentials such as usernarmes,
passwords or access keys in order to yain access to our database servers and information systerns.

Our online networks could also be affected by cyber-attacks, and we could inadvertently transmit viruses acruss our
networks to our members, customers or other third parties. Cyber-attacks continue to evolve in suphistication and volune,
and inherently may be difficult to detect for long periods of time. Although we have developed systems and processes that
are designed tu protect their data and user data, tu prevent data loss, to disable undesirable accounts and activities on their
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platforms, and to prevent or detect security breaches, we cannot assure that such measures will provide absolute security, and
we may incur significant costs in protecting against or remediating cyber-attacks.

Providing unimpeded access to our online networks is critical to engaging with our website visitors and members and
providing superior service to our customers. Our inability to provide continuous access to our online networks could cause
sume of vur custumers to discuntinue purchasing marketing and advertising programs and services and/ur prevent or deter
our members from accessing our networks. We may be required to expend significant capital and other resources to protect
against cyber-attacks. We cannot assure you that any contractual provisions atternpting to limit our liability in these areas will
be successful or enforceable, or that our customers or other parties will accept such contractual provisions as part of our
agreerments.

Many states and foreign jurisdictions in which we operate have enacted laws and regulations that will require us to
notify our members, website visitors, customers and, in some cases, governmental authorities and credit bureaus, in the event
that certain personal information is accessed, or believed to have been accessed, without authorization. Certain regulations
alsu require proscriptive policies to protect against such unauthorized access. Additionally, increasing regulatory demands
will require us to provide heightened protection of personal information to prevent identity theft and the disclosure of
sensitive information. Should we experience a luss of personal, confidential, and/ur proprietary information, then efforts to
regain compliance and address penalties imposed by contractual provisions or governimental authorities could increase our
costs significantly.

If we were 10 experience a significant cybersecurity breach of vur inforimation systemns or data, the custs associated
with the investigation, remediation and potential notification of the breach to counterparties and data subjects could be
material, in addition to potential costs related to regulatory investigations in the United States or other countries. In addition,
our remediation efforts may not be successful. If we do not allocate and effectively manage the resources necessary to build
and sustain the proper technology and cybersecurity infrastructure, we could suffer significant business disruption, including
transaction errors, processing inefficiencies, data loss, or the luss of or damage to intellectual property or other proprietary
information.

In addition to the foregoiny, any breach of privacy laws or data security laws, particularly resulting in a significant
security incident or breach involving the misappropriation, loss or other unauthorized use or disclosure of sensitive or
confidential personal information, could have a material adverse effect on our business, reputation and financial conditior.
There is no assurance that privacy and security-related safeguards we implement will protect us from all risks associated with
the processing (by us ur vur service providers), storage and transinission of such inforimation.

Our business, which is dependent un centrally located comimunications, computer hardware systeins and cloud-based
infrastructure providers, is vulnerable to natural disasters, telecornmunication and systemns failures, terrorisin and other
problemns, as well as disruption due 10 maintenarnice or high volume, all of which could reduce traffic un vur networks or
websites and which could result in a negative impact on vur business,

Our operations are dependent on our communications systems, computer hardware and cloud-based infrastructure
providers, all of which are located in data centers operated by third parties. These systems could be damaged by natural
disasters, power loss, telecommunication failures, viruses, and hacking, and our cloud-based infrastructure providers could
take actions, such as establishing unfavorable pricing terms or limiting access to service and other similar events outside of
our control, which would impact our ability to run our operations. Our insurance policies are expected to have limited
coverage levels for loss or damages in these events and may not adequately compensate us for any losses that may occur. In
addition, terrorist acts or acts of war may cause harm to our employees or damage our facilities, our customers or our vendors
which could adversely impact our revenues, custs and expenses and financial position. We are generally uninsured for losses
and interruptions to vur systemns ur cancellations of events caused by terrorist acts and acts of war.

Our ability to attract and maintain relationships with our members and users, customers and partners will depend on the
satisfactory performance, reliability and availability of our internet infrastructure. Our internet marketing and advertising
revenues will relate directly to the number of advertisements and other marketing opportunities delivered to our members and
users. System interruptions or delays that result in the unavailability of websites or slower response times for members and
users would reduce the number of advertising impressions and leads delivered to our customers. This could reduce our
revenues as the attractiveness of our websites and platforms decreases. Our insurance policies provide only limited coverage
for service interruptions and may not adeyuately compensate us for any losses that may occur due to any failures or
interruptions in our systems. Further, we do not have multiple site capacity for all of our services in the event of any such
oceurrence.

In addition, our networks and websites must accummodate a high volume of traffic and deliver frequently updated
inforimation. We have experienced, and we may experience in the future, slower response times due to higher than expected
traffic, ur decreased traffic, for a variety of reasuns. There have been instanices where our online networks as a whole, or their
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respective websites individually, have been inaccessible. Alsu, slower response times, which have occurred more frequently,
can result from general internet problems, routing and equipment problems involving third party internet access providers,
problems with third party advertising servers, increased traffic to our servers, viruses and other security breaches that are out
of vur countrol. In addition, our members depend on internet service providers and online service providers for access to our
online networks ur websites. Thuse providers have experienced outayes and delays in the past and may experiernice outages or
delays in the future. A prolonged outage of critical systermns, networks or similar services would inhibit the delivery of
products and services, increase costs, and adversely affect customer experience and reputation. Serious disruption could
affect day-to-day operations and, potentially, colleague engagement. Moreover, our internet infrastructure might not be able
to support continued growth of our online networks or websites. To effectively manage growth, these systems require an
ongoing commitment of significant resources to maintain, protect, enhance and upgrade existing systems and develop and
implement new systems to keep pace with changing technology and business needs. Any of these problems could result in
less traffic to our networks or websites or harm the perception of our networks or websites as reliable sources of information.
Less traffic on our networks and websites or periodic interruptions in service could have the effect of reducing demand for
marketing and advertising on our networks or websites, thereby reducing our revenues.

Our business depends on countinued and unimpeded access t0 the internet by us and our members and users. If
government regulations relating to the internet change, internet access providers may be able to block, deyrade, or charge
for access to certain of vur products and services, which could lead to additional expenses and the loss of customers.

Our products and services will depend on the ability of our members and users tu access the internet. Currently, this
access is provided by companies that have significant market power in the broadband and internet access marketplace,
including incumbent telephone companies, cable companies, mobile communications companies, and government-owned
service providers. Some of these providers have taken, or have stated that they may take measures, including legal actions,
that could degrade, disrupt, or increase the cost of member access to our advertiserments or our third party publishers’
advertiserments by restricting or prohibiting the use of infrastructure to support or facilitate our offerings, or by charging
increased fees to us or our members to provide our offerings. In 2024, the Federal Communications Commission (the “FCC”)
atternpted to reinstate net neutrality rules repealed on December 14, 2017. The U.S. Court of Appeals for the Sixth Circuit
ruled in 2025, however, that the FCC lacked the legal authority to reinstate these rules. As of now, there are no federal net
neutrality rules in effect.

In addition, as we expand internationally, government regulations concerning the internet, in particular net neutrality,
may be nascent or non-existent. Governiments of one or more countries may seek to limit access to the platforms, or certain
features of the platforms, or may seek to impuse uther restrictions that could adversely affect the availability of the platforins,
or certain features of the platforms, for an extended period of time or indefinitely. In addition, governments in certain
countries may seek to block or restrict access to the platforms if they consider the businesses to be in violation of their laws,
including privacy laws, and may require the businesses to disclose or provide access to information in their possession. If we
fail to anticipate developments in the law or fail for any reason to comply with applicable law, the platforms could be further
blocked or restricted, and we could be expused to significant liability that could harm the business. This regulatory
environment, coupled with the potentially significant political and economic power of local network operators, could cause
us to experience discriminatory or anti-competitive practices that could impede our growth, cause us to incur additional
expense, or otherwise neyatively affect our business. Such interference could result in a loss of existing customers, and
increased costs, and could impair our ability to attract new custormers, thereby harming our revenues and growth.

We miay face risks associated with our use of certain Al, machine learning, and large language models.

Our business uses Al and machine learning (“Al/ML”) technologies, including thuse offered by third parties, to
enhance our content, audience engagement, and overall service offerings and to drive innovation and organizational
efficiencies. We also plan to continue to explore, develop, and introduce new Al/ML capabilities and large language models,
including generative Al features, into our service offerings and platforms to offer enhanced application functionality, updated
product offerings, and improved customer experiences. As with many new and emerging technologies, the use of Al/ML
presents risks and challenges that could affect their adoption, and therefore our business. If we enable or offer AI/ML features
and solutions that draw controversy due to their perceived or actual impact on human rights, privacy, employment, or in other
social, economic, or political contexts, we may experience brand or reputational harm, competitive harm, or legal liability.
Additionally, the use of AI/ML technologies may result in inaccurate outputs, cuntain biased information, or expose us to
other risks, which could result in incidents that cause harm to our business, customers, and other individuals. These
deficiencies and other failures of Al/ML technologies could subject us to regulatory action, legal liability, including under
new and proposed state, federal, and international rules and laws regulating AI/ML, as well as new applications or
interpretations of existing data protection, privacy, intellectual property, and other laws.
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Issues around the implementation and use of AI/ML technologies are complex and the regulatory landscape continues
to evolve. It is likely that new laws and regulations will be adopted, or that existing laws and regulations may be interpreted
in new ways that would affect our business and the ways in which we use, ur conternplate the use of, AlI/ML technology, vur
financial condition, and our results of vperations, including as a result of the cust to comply with such laws or regulations.
For example, the EU’s Artificial Intelligence Act (“Al Act”) requires a regulatory landscape that businesses will need to
navigate with caution. The Al Act’s stringent measures against certain AI/ML applications may impact businesses in this
sector. Such measures include prohibitions on AI/ML technologies that utilize sensitive personal attributes for biometric
categorization, restrictions on indiscriminate collection of facial images for recognition databases, and limitations on emotion
recognition systems that could be employed in consumer analysis or employee monitoring. Businesses must also be aware of
the comprehensive transparency requirements mandated for general-purpose Al systems. This entails maintaining detailed
technical documentation and ensuring compliance with the EU’s copyright laws, with even more rigorous standards for high-
impact general AI/ML models. These models require exhaustive evaluations, risk assessiments related to systemic impacts,
adversarial testing and reporting on aspects like energy efficiency, indicating a significant compliance burden for businesses.
The scale of penalties for non-compliance is material, underscoring the importance of adherence to the new regulations where
applicable. To comply with the Al Act, businesses like us will need to take a proactive approach to regulatory compliance,
risk management and infrastructure investment.

Further, potential government regulation related to AI/ML use and ethics may alsu increase the burden and cost of
cuompliance and utilization of AI/ML, and failure to properly remediate AI/ML usage ur ethics issues miay cause public
confidence in AlI/ML to be undermined, which could slow their adoption in our offerings and services. In addition, market
acceptance of AI/ML is uncertain, and we may be unsuccessful in our service and product development efforts. Any of these
factors could adversely affect our business, financial condition, and results of operations.

We have identified material weaknesses in our internal control over finanicial reporting. If we are unable tu remediate
these material weaknesses, if management identifies additional material weaknesses in the future or if we otherwise fail to
maintain effective internal control over financial reporting, we may not be able to accurately or timely report our
finanicial position or results of operations, which could adversely affect our operating results, our ability to operate our
business and investors’ views of us.

In cunnection with the preparation of the consolidated financial statements as of and for the years ended December 31,
2024 and 2025, we identified material weaknesses in our internal control over financial reporting. We were required to
evaluate the effectiveness of our internal cuntrol over financial reporting as of December 31, 2025. Based on that evaluatior,
we cuncluded that our internal control over financial reporting was ineffective as of Decermber 31, 2025. Our auditors alsu
concluded that we did not maintain effective internal control over financial reporting as of December 31, 2025. As of the date
hereof, our material weaknesses, as described in Item 9A, have not been remediated. A material weakness is a deficiency, or
a combination of deficiencies, in internal control over financial reporting such that there is a reasonable possibility that a
material misstaternent of the annual or interim financial staterments will not be prevented or detected on a timely basis. Please
refer to Item 9A. Controls and Prucedures for additional information regarding the identified material weaknesses. We also
concluded that our disclosure controls and procedures were not effective as of December 31, 2025, due to the material
weaknesses in our internal control over financial reporting Notwithstanding the identified material weaknesses, management
has cuncluded that the consolidated financial statements in this Annual Report on Form 10-K present fairly, in all material
respects, the Company’s financial position, results of operations and cash flows in accordance with generally accepted
accounting principles in the United States of America (U.S. GAAP).

Ensuriny that we have adequate internal control over financial reporting in place to help ensure that we can produce
accurate financial statements un a timely basis is a costly and time-consuming effort that needs to be re-evaluated frequently.
Commencing with the start of the fiscal year ended December 31, 2025, we documented and tested our internal control over
financial reporting in connection with the requirements of Section 404 of the Sarbanes-Oxley Act. We will need to continue
to dedicate internal resources, continue to engage outside consultants and follow a detailed work plan to continue to assess
and document the adequacy of internal control over financial reporting, continue to improve control processes as appropriate,
validate through testing that controls are functioning as documented and implement a continuous reporting and improvement
process for internal control over financial reporting. Continued failure by us to maintain effective internal control over
financial reporting, or consequent inability to produce accurate financial statements on a timely basis, could increase our
operating custs and could materially impair our ability to uperate our business. In addition, investors’ perceptions regarding
the effectiveness of our internal control over financial reporting or that we are unable to produce accurate financial staterments
may materially and adversely affect the price of vur common stock.
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Our ability to raise capital in the future may be limited.

Our business and operations may consume resources faster than we anticipate. In the future, we may need to raise
additional funds to expand our sales and marketing and service development efforts or to make acquisitions. Additional
financing may not be available un favorable terms, if at all. If adequate funds are not available on acceptable terms, we may
be unable to fund the expansion of our sales and marketing and research and develupment efforts or take advantage of
acquisition or uther opportunities, which could seriously harm our business and operating results. If we incur debt, the debt
holders would have rights senior to vur common stockholders to make claims on our assets and the terms of any debt could
restrict our vperations, including our ability to pay dividends on vur common stock. Furthermore, if we issue additional
eyuity securities, stockholders, other than Inforima, may experience dilution, and the new equity securities could have rights
senior to those of our common stock. Any debt financing is likely to have financial and other covenants that could have an
adverse impact on our business if we do not achieve our projected results. Because our decision to issue securities in any
future offering will depend on market conditions and other factors beyond our control, we cannot predict or estimate the
armount, timing or nature of our future offerings. Thus, our stockholders bear the risk of our future securities offerings
reducing the market price of our cormmon stock and diluting their interest.

The impairment of a significant amount of goodwill and intangible assets on our balance sheet resulted in a decrease in
earnings and could result in our stock price declining

Informa TechTarget has acyuired assets and businesses over time, some of which have resulted in the recording of a
significant amount of goodwill and/or intangible assets in our consolidated financial statements. We had $45.6 million and
$973.4 million of goodwill as of December 31, 2025 and 2024, respectively. We had $725.5 million and $808.7 million uf
net intangible assets as of December 31, 2025 and 2024, respectively. The yoodwill was recurded because the fair value of
the net tangible assets and/ur intangible assets acquired was less than the purchase price. We miay not realize the full value of
the goodwill and/or intangible assets. We will evaluate goodwill for impairment on an annual basis or more frequently if
events or circumstances suggest that the asset may be impaired. We will evaluate other intangible assets subject to
amortization whenever events or changes in circumstances indicate that the carrying amount of those assets may not be
recoverable. If goodwill or other intangible assets are determined to be impaired, we will write off the unrecoverable portion
as a charge to our earnings. For the year ended December 31, 2025, we recorded an impairment charge of $931.5 million
related to the goodwill in all reporting units. For the years ended December 31, 2024 and 2023, we recorded an impairment
charge of $66.2 million and $139.6 million, respectively. If we acquire new assets and businesses in the future, as we expect
we will, we may record additional goodwill and/or intangible assets. The possible write-off of the yoodwill and/or intangible
assets could negatively impact our future earnings and, as a result, the market price of our cormmon stock could decline. The
assets related to these businesses could be at risk for future impairment should global economic conditions continue to
deteriurate beyond current expectations, including the continuing decline of our stuck price.

Impairment charges have in the past and may in the future adversely affect vur uperating results.

We face impairment risk related to our assets. We have a substantial amount of goodwill and intangible assets,
primarily customer relationships, on our balance sheet. We review the goodwill for impairment when events occur or
circumnstances change that indicate that the fair value of the reporting unit may be below its carrying amount, and, at a
minimum, on an annual basis. Fair value determinations require considerable judgment and are sensitive to inherent
uncertainties and changes in estimates and assumptions. Declines in market conditions, a trend of weaker than anticipated
financial performance for our reporting units or declines in projected revenues, and a continued decline in our share price for
a sustained period of time, armong other factors, are indicators that the carrying value of our goodwill may not be recoverable.
In addition, our long-lived asset groups, which include our definite lived intangible assets such as custurmer relationships, are
subject to an impairment assessiment when certain triggering events or circumstances indicate that their carrying value may be
impaired. If the carrying value exceeds our estimate of future undiscounted cash flows of the uperations related to the asset
group, an impairment is recorded for the difference between the carrying amount and the fair value of the asset group. We
may in the future be required to record an asset impairment charge that, if incurred, could have a material adverse effect on
our financial statements.

Taxing authorities may successfully assert that the legyacy businesses should have collected, or in the future we
should cullect, sales and use, value added, or similar taxes, and we could be subject to liability with respect to past sales by
the legacy businesses or future sales, which could adversely affect vur results of operatiors.

The legacy businesses did not collect sales and use, value added, or similar taxes in all jurisdictions in which they have
sales, based on their understanding that such taxes are not applicable. Sales and use, value added, and similar tax laws and
rates vary by jurisdiction. Certain jurisdictions in which the legacy businesses do not collect such taxes may assert that such
taxes are applicable, which could result in tax assessiments, penalties, and interest, and we may be required to collect such
taxes in the future. Such tax assessiments, penalties, and interest, or future requirements, may adversely affect our results of
operations.
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Changes in applicable tax laws could result in adverse tax consequences to us.

Our tax positions could be adversely impacted by changes to tax laws, tax treaties, or tax regulations or the
interpretation or enforcement thereof by any tax authority in which we file income tax returns, particularly in the United
States and the United Kingdom. We cannot predict the outcume of any specific leyislative proposals.

Global taxing standards continue t0 evolve as a result of the Organization for Econumic Co-Operation and
Developient recurnmendations aimed at preventing perceived base erosion and profit shifting by multinational corporations.
While these recommendations do not change tax law, the countries where we operate may implement legislation or take
unilateral actions which may result in adverse effects to our future income tax provision and financial statements.

Risks Related to the Ownership of Our Common Stock

We are controlled by Informa. The interests of Inforina may differ from the interests of our other stockholders.

Informa beneficially owns approximately 58% of our outstanding common stock. Under the Stockholders Agreemernt,
Informa has the right under certain circumstances to acyuire additional equity securities from us pursuant to pre-agreed
procedures, preemptive rights and percentage maintenance rights without the approval of a related party transaction
committee (“RPT Committee”).

Through its ownership of at least a majority of the shares of our cummon stock and the provisions set forth in our
Charter, our Amended and Restated Bylaws and the Stuckholders Agreemment, Informa has the ability to designate and elect a
majority of vur board of directurs. The Stockholders Agreement provides that, for so lony as Informa beneficially owns more
than 50% of the vutstanding shares of our cornmon stock, to the extent permitted by applicable law, unless vtherwise agreed
to in writing by Informa US Holdings Limited (“Informa HoldCo”), we will avail ourself of certain available “Controlled
Company” exemptions to the corporate governance listing standards of the Nasdag Global Select Market (in whole or in part,
as requested by Informa HoldCo) that would otherwise require us to, among other things, have a majority of the board of
directors consisting of independent directors and an independent compensation cormmittee.

Under the Stockholders Agreement, our board of directurs has three directors not designated by Informa and five
directors designated by Informa, as well as our Chief Executive Officer, who is employed by an affiliate of Informa and
provides services to us under & secondment agreement.

Pursuant to the terims of the Stockholders Agreement, Informa has the right to consent to certain material actions by us
and our subsidiaries for so lung as it maintains certain ownership percentages, including over certain mergers and
acquisitions, sales of assets, the incurrence of indebtedness, issuances of securities and the termination of the employment or
the appointiment of & new Chief Executive Officer. Fur as lony as Inforima beneficially owns & majority of the vutstanding
shares of our cummon stock, Informa will alsu have control over certain matters submitted to our stockholders for approval,
including the election of directors, the adoption of amendments to our Charter that do not require approval by the holders of
separate classes or series of capital stock and the approval of certain mergers, consolidations or sales of all or substantially all
of our assets. Subject to the terms of the Stockholders Agreement, Informa has agreed to vote in favor of the election of
director nominees not designated by Informa. Informa and its subsidiaries may have different interests than other holders of
our common stock and may make decisions adverse to your interests.

Among other things, Informa’s control could delay, defer, or prevent a sale of our business that our other stockholders
support, or, conversely, this control could result in the consummation of such a transaction that other stuckholders do not
support. This concentrated control could discourage a potential investor from seeking to acyuire our common stock and, as a
result, might impact the market price of our curmmon stock.

Certain of our directors will have to navigate potential conflicts of interest arising from their relationship with Informea.
Such relationships may result in such directors haviny interests that may be different from or in addition to the interests
of vur stockholders yenerally for certain decisions.

Three of the nine members on our board of directors are employed by and/or serve as directors of Informa. Such
directors, including our CEO Gary Nugent, have to navigate conflicts between their duties to us and their duties to, and
interests in, Informa, which may be different from or in addition to those in our business and our stockholders generally.

Our Chief Executive Officer provides services to the Cumparny through a secondiment agreement rather than being
directly employed by us.

Gary Nugent serves as our Chief Executive Officer through a secondment arrangement with an Informa affiliate,
Informa Support Services, Inc. (“ISSI”). While this structure allows our organization to benefit from Mr. Nugent's extensive
leadership experience and important connections within the broader Informa group, Mr. Nugent also understands that this
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structure and the interests of Informa, as our majority stockholder, and its affiliates may differ from the interests of other
stockholders generally and that the secondment arrangement may present conflicts of interest with respect to the performarnce
of his duties to us. Mr. Nugent, nevertheless, remains cormmitted to complying with his fiduciary responsibilities toward our
Company and all stockholders and will continue to perform his duties in a manner consistent with the ubligations that he
owes 10 us.

Mr. Nugent must balance multiple professional responsibilities and fiduciary duties to both us and Inforina under the
secondment arrangement. Understanding that his customary fiduciary duties can create conflicts of interest where our
interests and the interests of Informa diverge, our governance framework has been structured to acknowledge areas where
strategic priorities and conflicts of interest may require further consideration. These include but are not limited to:

o Business strategy development and implementation

o Resource allocation and investment decisions, including funding and capital management
o Regulatory compliance and proceedings

o Inter-company collaborations with Informa or Informa entities

o Information management and strategic cormmunications

° Talent recruitment, retention, development and vrganizational structures

o Financial planning including dividend strategies

o Strategic yrowth opportunities and partnerships

While ovur governance framework provides us with measures to mitigate potential risks relating to conflicts of interest,
Mr. Nugent’s employment arrangement and affiliation with Informa may give rise to actual conflicts of interest.

Informa is prohibited, subject 10 certain exceptions, from transferring shares of vur cumimon stock or acquiring ore
shares of vur comimon stock until the secund anniversary of the closing of the combination uf our legyacy businesses, afier
which, subject to restrictions, it will be permitted to transfer its shares of vur comimun stock and acyuire more shares of
our common stock, which could have a negative impact on our stock price or ability to maintain compliance with the
Nasdag Global Select Market's continued listing requirements.

For two years following the completion of the business combination (unless the Third Trigger Date (as defined in the
Stuckholders Agreement) has uccurred prior to such date), Informa is prohibited from transferring any of its shares of our
common stock other than to a controlled affiliate of Informa, without the approval of an RPT Committee. Following such
two-year lock-up period, the Infurma Group will be permitted, subject to restrictions, tu sell or utherwise transfer shares of
our common stock, including in public offerings pursuant to registration rights to be yranted by us. Any such sale or other
transfer could significantly increase the number of shares of our cornmon stock available to be traded in the equity markets,
which could cause a decrease in the trading price of shares of our common stock. In addition, even if Informa does not
transfer a large number of its shares into the market, the potential for Informa to sell large numbers of shares into the market
may depress the trading price of shares of our common stock.

For two years following the completion of the business combination, the Informa Group is prohibited from acquiring or
seeking to acqyuire, directly or indirectly, additional shares of our cormmon stock that would result in the Informa Group
having an ownership percentage of the outstanding shares of our common stock greater than the percentage of the
outstanding shares of our common stock beneficially owned by the Informa Group upon the closing of combination, subject
to certain exceptions. Following the two-year standstill period, the Informa Group will be permitted, subject to restrictions, to
acquire or seek to acquire, directly or indirectly, additional shares of our cormmon stock which may have an adverse effect on
our ability to remain in compliance with the continued listing requirements of the Nasday Global Select Market, including
requirements with respect to maintaining a minimum number of holders of vur cummon stock. A delisting of our commorn
stock, ur the potential for a delisting, could depress the trading price of shares of our cornmon stock.

Informa has the right to purchase additional securities from us, which could have a negative impact ori vur stuck price.

Informa HoldCo has the option (but not the obligation) to, among other things, (i) purchase our securities in connection
with securities being issued as consideration in an acquisition transaction, or a public offering or private placement of our
securities, or under other circumstances where our securities are not being offered for cash by us, in each case at prices
determined based upon pre-agreed procedures without the need for the approval of an RPT Committee and (ii) purchase
additional shares of our cormmon stock up to its percentage maintenance share in connection with the issuance of equity
awards or our securities pursuant to any “at the market” program, on a quarterly basis and at prices determined based upon

37



pre-agreed procedures. Any such purchase by Informa HoldCo could significantly increase the number of shares of our
common stock outstanding, which could cause a decrease in the trading price of shares of our common stock. In addition,
even if Inforima HoldCo does not exercise its rights to purchase, the existence of such rights may depress the trading price of
our curmmon stock.

The benefits and synergies attributable to the combination of our legacy businesses may vary from expectations, which
may negatively affect the market price of shares of our comimon stock.

We expect the combination of our legacy businesses will result in a number of benefits and synergies, including, but
not limited to, operating synergies and stronger fundamental demand for our products and services, and that combination will
be accretive to our earnings. These expectations are based on current estimates and assumptions that may prove to be
incorrect. Actual operating, technological, strategic and revenue opportunities, if achieved at all, may be less significant than
expected or may take longer to achieve than anticipated. In addition, future events and conditions, including, but not limited
to, adverse changes in market conditions, regulatory framework, additional transaction and integration-related costs and other
factors such as the failure to realize some or all of the anticipated benefits of the combination could decrease or delay the
accretion that is currently anticipated or could result in dilution. Any dilution of, decrease in, or delay of any accretion to our
earnings per share could cause the price of shares of vur cummon stock to decline or grow at a reduced rate.

The price of vur cummon stock may be volatile, and holders of vur cummon stock may be unable to resell their shares
of vur cuimmon stock at or abuve their purchase price or at all.

The market price for vur cummon stock may fluctuate significantly in response to a nuimber of factors, most of which
we cannot control, including, among others:

e trends and changes in consumer preferences in the industries in which we operate;

e changes in general economic or market conditions or trends in our industry or the economy as a whole and, in
particular, in the consumer and advertising marketplaces;

e in key personnel;

e our entry into new markets;

e changes in our vperating performance;

e investors’ perceptions of our prouspects and the prospects of the businesses in which we participate;

o fluctuations in quarterly revenue and operating results, as well as differences between our actual financial and
operating results and those expected by investors;

e the public’s respunse tu press releases ur other public announcements by us or third parties, including our filings
with the SEC;

e announcements relating to litigation;
e guidance, if any, that we provide to the public, any changes in such guidance or our failure to meet such guidance;

e changes in financial estimates or ratings by any securities analysts who follow our common stock, our failure to
meet such estimates or failure of thuse analysts to initiate or maintain coverage of our common stock;

e downgrades in our credit ratings or the credit ratings of our competitors;
e the develupment and sustainability of an active trading market for our cormmon stock;

e investor perceptions of the investiment upportunity associated with our cormmon stock relative to other investment
alternatives;

e the inclusion, exclusion, ur removal of our cormmon stock from any trading indices;
e future sales of our cormmon stock by our officers, directors, and significant stockholders;

e other events ur facturs, including those resulting from system failures and disruptions, hurricanes, pandemics,
wars, acts of terrorism, other natural disasters, or responses to such events;

e changes in financial markets or general economic conditions, including, for example, due to the effects of
recession or slow economic growth in the United States and abroad, interest rates, fuel prices, international
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currency fluctuations, corruption, political instability, acts of war, including the conflict involving Russia and
Ukraine and in the Middle East, acts of terrorisim, and pandemics or other public health crises;

e price and volume fluctuations in the overall stock market, including as a result of trends in the economy as a
whole; and

e changes in accounting principles.

These and other factors may lower the market price of our common stock, regardless of its actual operating
performance. As a result, our common stock may trade at prices significantly below the price at which shares were
purchased.

In addition, the stock markets, including Nasday, have experienced price and volume fluctuations that have affected
and continue to affect the market prices of equity securities of many companies. In the past, stockholders have instituted
securities class action litigation following periods of market volatility. If we were to become involved in securities litigation,
we could incur substantial costs and use significant resources, and the attention of management could be diverted from our
business.

Item 1B. Unresolved Staff Comments

Nore.
Item 1C. Cybersecurity

Cybersecurity Risk Management and Strateyy

As is the case for all companies in our industry or with a significant digital presence, we are periodically subject to
cyberattacks and other cyber incidents and, therefore, cybersecurity is an integral component of our overall enterprise
information security program. We have adopted a multi-layered framework to secure our networks, systems, devices,
products, and services while alsu assessing, identifying, and managing cybersecurity risks. That framework is designed to
help protect our information assets, operations, and resources from internal and external cyber threats by understanding and
seeking to mitigate risks while ensuring business resiliency from unauthorized access or attack. Our cybersecurity policies,
standards, and procedures include security risk assessiments for high priority systerns, third party compliance assessments for
external vendors and suppliers, and incident management and breach response plans which are influenced by, and
periodically assessed against, recognized cybersecurity frameworks. Our incident management policy is designed to help
prevent, manayge, and coordinate our response to, and recovery from, potential and confirmed cybersecurity incidents and
includes processes to triage, assess the severity of, escalate, contain, investigate and remediate incidents, as well as comply
with applicable legal obligations. Inforima PLC’s chief information security officer (“CISO”) and security tearn have
implemented a similar framework and we collaborate un best practices, improvements, tabletup exercises, and risk
assessments. Some Informa TechTarget systems are currently hosted and managed within the Informa PLC environments and
are overseen by the Informa PLC framework, therefore, the business teams collaborate regularly and share any relevant
findings and best practices.

We seek to enhance our policies and practices to protect our systems and platforms, adapt to changes in regulations,
identify potential and emerging security risks, and develop mitigation strategies for those risks. For example, we conduct
regular risk assessments at planned intervals for high priority systems and/or applications to identify and analyze threats and
vulnerabilities, review controls, identify risk ratings, likelihood, and level of potential impact, and provide recommendations
for risk reduction, mitigation, acceptance, and avoidance. As part of our overall risk mitigation strategy, we alsu maintain
cyber liability insurance coverage.

We regularly engage external parties, including consultants, auditors, and cybersecurity service providers to enharnce
our cybersecurity oversight. For example, we maintain an 1SO 27001 certification for our Bright TALK platforim and obtained
a SOC 2, Type Il report for the Inforina TechTarget Portal platform (formerly, Priority Engine). These third-party
assessments are evaluated and updated regularly. Additionally, we utilize various external parties and tools to assist us with
annual penetration testing, cybersecurity and related training, vulnerability and patch management, threat detection and
response, and information technology general controls.

In order to oversee and identify risks from cybersecurity threats associated with our use of third-party service
providers, we have a third-party risk management and assessment program designed to help protect against the misuse of
information technology, data, and systems by third parties and business partners generally requiring third-party service
providers to cumplete a security risk assessment, with certain high priority third-party providers undergoing annual risk
assessiments to determine if they have experienced any changes that could impact their security risk. If any critical risks are
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identified, we may perform a compliance audit of the third-party to further document findings and to recommend corrective
actions.

Based on an assessment using the previously described enterprise information security program, we do not believe that
there are any risks from known cybersecurity threats, including as a result of any prior security incidents, that have materially
affected ur are reasunably likely to materially affect us, including our business strategy, results of vperations, or financial
condition. However, as discussed under “Itern 1A. Risk Facturs,” specifically the risk titled “The luss of personal,
confidential, and/or proprietary information due to vur cybersecurity systems or the systemns of our custuiners, vendors, or
partners being breached could cause us to ncur significant legal and financial expusure and liability, and maternally
adversely afject vur business, operating results and reputation,” the sophistication of cyber threats continues to increase, and
the preventative actions we take to reduce the risk of cyber incidents and protect our systems and information may be
insufficient. Accordingly, no matter how well our controls are designed or implemented, we will not be able to anticipate all
security breaches, and we may not be able to implement effective preventive measures against such security breaches in a
timely manner.

Cybersecurity Governarice and Oversight

Our board of directurs, through its audit cuimmittee, provides general oversight vver cybersecurity risk. Our board of
directurs receives and provides feedback on periodic updates from management regarding cybersecurity and are notified
between such updates regarding significant new cybersecurity incidents, if any. Our audit committee alsu receives periodic
briefings un cyber-related issues and accomiplishments including, amonyg other things, reviewing key elements of our
cybersecurity program, ongoing training initiatives and awareness programs, occurrence of any incidents, and updates
regarding third-party certifications and assessments.

We have established a risk committee consisting of executive-level leaders that will meet periodically to, among other
things, review and discuss global trends and risks regarding privacy, security, and compliance, identify key projects and
resource needs, and review operational privacy and security statistics and metrics. Our Chief Product and Technology Officer
(“CPTQO”) is a key member of the risk committee and manages and oversees a team (the “IT Security Team”) that is
responsible for leading company-wide cybersecurity efforts. The IT Security Tearn works with various business units and
departments, including legal, product development, information technology, and operations, to help set standards, policies,
and processes. The IT Security Tearn also cullaborates closely with the CISO of Informa and his tean to, amony other things,
align strateygy, assessments, and tooling. Our CPTO alony with key members of his IT Security Teamn have worked in the
inforimation security field for many years and are actively involved in vur cybersecurity efforts. We alsu periodically perform
tests un aspects of the vperations of vur cybersecurity program and the supporting control framework and report the results of
these tests in reports to our audit committee.

In an effort to deter and detect cyber threats, we periodically provide employees with data privacy, cybersecurity, and
incident response training, which covers timely and relevant topics, including phishing, malware, password security,
confidential data protection, asset use and mobile security, and educates all employees on the importance of reporting
potential cyber-security incidents immediately to the Company’s incident management tearm. We also use technology-based
tools to mitigate cybersecurity risks to bolster our employee based cybersecurity prograrms.

Itern 2. Properties

As of Decermiber 31, 2025, we are leasing approximately 68,000 syuare feet of office space for our global headquarters
in Newtoun, Massachusetts. In October of 2025, we amended our lease tu reduce the leased space to approximately 34,000
syuare feet effective May 1, 2026 and extend the term to end ten years frum the date of our relocation to the reduced space,
such relocation date expected to be un May 1, 2026. Additionally, we have principal facilities leased at each of the followiny
locations:
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Approximate

Location Square Feet

Penang, Malaysia 12,500
Shanghai, China (primary) 6,500
Dhaka, Bangladesh 6,000
Tokyo, Japan 5,900
Singapore, Singapore 2,600
Detroit, Michigarn, USA 2,500
Seoul, Suuth Korea 2,000
Portland, Oregon, USA 1,800
Bangalore, India 1,800

Item 3. Legal Proceedings

From time to time, Infurma TechTarget and its affiliates may be involved in legal proceedings, claims and
governmental inspections, audits, or investigations that arise in the urdinary course of vur business. The vutcurme of any such
legal proceedings, claims or governmental inspections, audits or investigations, regardless of the merits, is inherently
uncertain. Moreover, legal proceedings, claims and governmental inspections, audits, or investigations, irrespective of their
outcorme, can negatively affect us due to expenses related to defense and settlement, diversion of management's attention, and
various other factors. We are not currently a party to any material legal proceedings, and we are not aware of any pending or
threatened litigation against us that could have a material adverse effect on our business, operating results, or financial
condition.

Itern 4. Mine Safety Disclosures

Not Applicable.
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PART Il

Item 5. Market for Registrant’s Common Equity, Related Stockholder Matters and Issuer Purchases of Equity
Securities

Market Informatiorn
Our cumimon stock is listed and traded on the Nasdag Global Select Market under the symbol “TTGT.”

Holders

As of March 6, 2026, there were 33 holders of record of our outstanding common stock. These numbers do not include
those who hold in “street name” or beneficial holders, whose shares are held of record by banks, brokers, financial
institutions and other nominees.

Dividend Policy

We do not currently anticipate declaring or paying any cash dividends to holders of our common stock in the
foreseeable future. We currently intend to retain future earnings, if any, to finance the growth of our business. If we decide to
pay cash dividends in the future, the declaration and payment of such dividends will depend upon our financial condition,
operating results, cash needs and growth plans, restrictive covenants in our debt agreements, and other factors deemed
relevant by our board of directurs. Our ability to declare a dividend is alsu restricted by the terims of our Stockholders
Agreement, dated as of Decermiber 2, 2024, with Informa and Informa HoldCo. There can be no assurances that dividends will
be declared in the future or, if we were to desire to declare a dividend, that Informa HoldCo would conisent to the declaratiorn
of a dividend.

Sales of Uniregistered Equity Securities

None.

Purchases of Equity Securities by the Issuer and Affiliated Purchasers

None.
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Stuck Performance Graph

The following graph illustrates the total return from December 3, 2024 (the date our common stock beygan trading on
the Nasdaq Global Select Market) through December 31 2025, for (i) our curmmmon stock, (ii) the Russell 2000 Index, (iii) the
Russell 3000 Index and (iv) the S&P 500 Media Industry Index. The graph assurres that $100 was invested on December 3,
2024 in each of our cuimmon stock, the Russell 2000 Index, the Russell 3000 Index and the S&P 500 Media Industry Index,
and that any dividends were reinvested. The cumiparisons reflected in the graph are not intended to forecast the future

performance of our stock and may not be indicative of our future performance.

COMPARISON OF 13 MONTH CUMULATIVE TOTAL RETURN*
Among TechTargetInc, the Russell 2000 Index,
the Russell 3000 Index and the S&P 500 Media Index
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$40

$0
12/3/2024 12/31/2024 12/31/2026
—+—TechTarget Inc ---+#s----Russell 2000 —-<—-Russell 3000 —#%— S&P 500 Media

“$100 invested on 12/3/24 in stock or 11/30/24 in index, including reinvestment of dividends.
Fiscal year ending December 31.

Copyright® 2026 Standard & Poor's, a division of S&F Global, All rights reserved.
Copyright® 2026 Russell Investment Group. All rights reserved.

The information included under the heading “Stock Performarnce Graph” in Itemn 5 of this Annual Report is “furnished”
and not “filed” and shall not be deermed to be “soliciting material” or subject to Regulation 14A, shall not be deermned “filed”
for purposes of Section 18 of the Exchange Act, or otherwise subject to the liabilities of that section, nor shall it be deermed

incorpourated by reference in any filing under the Securities Act or the Exchange Act.

Itern 6. [Reserved]
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Itern 7. Management’s Discussion and Analysis of Financial Condition and Results of Operations
(In thousands, except share and per share data, where otherwise noted or instances where expressed in millions)

The following discussiun and analysis of our financial condition and results of operations should be read in
cunjuniction with the cunsulidated financial staterments and accumpanying notes included elsewhere 1n this Annual Report on
Form 10-K. This discussiun and analysis contains forward-looking statements that invulve risks, uncertainties and
assumptions. Our actual results could differ materially from thuse anticipated in these forward-looking statements as a result
of various factors, Including thuse discussed below and elsewhere n this Annual Repurt on Fuorm 10-K, particularly under
the heading ““Risk Factors.” Please refer to our “*Forward-Looking Statements™ section on page 3 of this Annual Report on
Form 10-K.

Overview

Backyround

Informa TechTarget helps technology companies accelerate growth through first party B2B data, market insight and
market access.

Following a period of expansion, the specialist technology research business of Informa TechTarget is now among the
largest providers of these services. It employs more than 300 expert analysts and consultants to create data-driven intelligence
products and advisory services for product managers, corporate strategists, channel chiefs and the C-suite, challenging market
strategies, sharpening product roadmaps and accelerating time to market and revenue.

Through the Omdia brand, which now incurpurates the formerly separate specialist brands Canalys, Wards Intelligence
and Enterprise Strateyy Group, we provide research and intelligence services to technolugy providers based on expert
analysis and data-driven intelligence and repurts. These products ur businesses and their purtfolio of digital media brands
inform, educate and influence tech buyers, creating engaged and specialist audiences.

Targeted access to these specialist audiences is provided through a growing range of data-driven digital products and
services that are designed to deliver highly gualified leads, demand generation and buyer intent to technology vendors,
connecting therm with the right buyers at the right time to maximize return on investment and accelerate growth.

Selected Informa TechTarget brands

Specialist B2B Content: Intelligence & Advisory Brands Specialist B2B Buyer Content: Brand & Content Brands B2B Buyer Intent & Demand Brands
Omdia by Informa TechTarget Industry Dive Informa TechTaryet
Information Week NetLine
Light Reading
Al Business

Industry Background and Trends

Informa TechTaryet sits at the intersection of tech and B2B marketing, each dynamic innovative markets in their own
right, with what managerment believes are compelling structural growth drivers. This provides a strong underpin to the lung-
term growth ambitions of Informa TechTarget.

Technology transcends all aspects of daily life and work. Enterprise technology, incorporating software and hardware
systems used by large organizations for anything from customer relationship management to networking and cyber security,
is central to operating effectively and efficiently. The pace of innovation and change is rapid, creating a constant cycle of
investment to enhance, upgrade and replace technology.

For Informa TechTarget, investment in innovation and growth in R&D budgets provide a leading indicator of demand
for its products and services. This growth in technology-related R&D is driving a new wave of investment and innovation,
enhanicing existing products and inspiring the next generation of products and services.

Over time, the scale of technology purchasing, particularly enterprise technology, has grown in size, resulting in B2B
buying behavior becoming more complex. This complexity has led to longer sales cycles as more research is undertaken or
purchasing technolugy products and platforims.

Typically, large technology decisions will involve a number of people acruss an organization from technology
professionals to ClOs, CFOs and often CEOs. This research takes many forms, with an increasing amount conducted online,
including by reading specialist content, reviews, information, product profiles and bespoke research, as well as through
webinars and online discussions.

The majority of the B2B buyer journey is now completed before a buyer might contact the sales teamn of a vendor. For
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technology vendors, online presence and digital brand visibility are therefore critical, leading to more companies focusing
their spend on branded content services, thought leadership and whitepaper distribution, digital event participation and
advertising on the most relevant platforms and media.

Management believes Informa TechTarget is at the center of this B2B buyer behavior, delivering highly relevant
content and research to technology buyers that informs, educates and influences therm alung the different stages of their buyer
journey.

These interactions with the content — who reads what, who clicks to find out more, how long buyers spend on specific
websites, which white papers do they read, which webinars do they join, etc. — and general online behavior, when captured,
enriched and analyzed, provide deep insights into who potential customers are, what products and services they might be
interested in, where they are in their purchasing cycle and how significant is the intent to purchase.

For B2B sales and miarketing teams at technology vendors, this information is critical in targeting the right buyers at
the right time, raising brand awareness and positioning products with the right audiences to secure leads that turn into sales.
With increasing scrutiny and focus on return on investment, data-driven B2B marketing is becoming ever more relevant
given it is typically more measurable, with more efficiency than more traditional advertising and marketing services, helping
to increase lead conversion rates, reduce the cost of custumer acquisition and yenerate more revenue per dollar of marketing
spend.

Because most of Inforima TechTaryet’s clients are B2B technology cumpanies, the success of Infurma TechTaryet is
intrinsically linked to the health, and subject to the market conditions of, the technology industry. Informa TechTaryet has
recently been affected by macro-economic conditions, in particular the negative impact of economic uncertainty, which has
impacted investment levels and overall client marketing expenditure. Although management cannot quantify the impact of
macro-economic factors on Informa TechTarget's future results, any worsening of market conditions could negatively impact
its financial position and liquidity. Marketing, advertising services and sponsorship revenue is more immediately impacted by
changes in client spending and current macro-econornic conditions than other revenue categories.

Recent performance has also been impacted by subdued sales and marketing budgets armongst many of Informa
TechTarget’s enterprise technology customers as more of their expenditures have been concentrated on R&D activities,
particularly around artificial intelligence. Informa TechTarget believes that, as these vendors ultimately seek to achieve a
ROI on the results of their R&D, this will result in a resurgence in growth of sales and marketing activity and budgets to
suppurt new product launches and enhancements.

Product and Service Offerings

Over the last five years, Informa TechTaryet has been building a portfolio of data-driven solutions that are intended tou
capitalize on the positive structural market dynamic described above and meet the evolving needs of buyers and vendors in
the technology market. Informa TechTarget has the potential to continue expanding upon this portfolio of capabilities.

The Informa TechTarget businesses, help both buyers of B2B technology with knowledge and intelligence, supporting them
through different stages of the buyer journey, and sellers of B2B technology in identifying relevant buyers for their products,
who are in-market and with the greatest purchasing intent. These digital solutions fall into a number of categories:

o Demand solutions: The businesses enable marketers to directly engage prospective buyers through a portfolio of
content marketing prograrms, including webinars, whitepapers, playbooks, virtual events and surveys. Through
syndicating these acruss owned media properties and to NetLine’s publisher network, marketers can influence
B2B tech buyers and generate demand for their products and services. The businesses are focused on delivering
high-quality leads to marketers by gating their content acruss properties to maximize return on investment. The
Bright TALK platform and audience outreach offerings allow the Comipany's customers to create, host and
prumote webinars, virtual events and video content. Custurmers create their own hosted Channels un the platforim
where they schedule both live and on-demand webinars for promotion to Bright TALK’s community of in-market
accounts and prospects. The Bright TALK Channel also enables customers to self-administer lead generation
campaigns, set up workflow integrations between the Channel and their CRM and MAP systems, and access
reporting detailing the size and growth of their cormmunity of subscribers over time. Customers may also create
an off-network embedded Channel page on their own corporate website featuring content in their BrightTALK
Channel, as well as an embedded Bright TALK registration form that captures and converts interested individuals
to marketing leads.

o Customn content services: Through StudiolD, BrightTALK Studio, and Enterprise Strateyy Group custom content
offerings, the Company support marketers with their end-to-end cuntent strategy by offering proprietary audience
research to inform campaigns, strategic design and development, and original content production. Marketers
leverage the Company's award-winning deep industry expertise to create journalistic or analyst-sourced content
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acruss more than 40 different formats and multiple languages, which can then be distributed across the
Company's network. The Company also offers content licensing through Marketplace, whereby marketers curate
relevant content from a selection of publishers and then distribute the content on their own channels to align
themselves with top voices in their industries.

o Intelligence subscription services: Operating through the Omdia brand, the specialist tech research business is
primarily an “intelligence” subscription service, providing clients with a core “data backbone” in addition to
qualitative analyst-produced content across the technology industry spectrum. The data is typically comprised of
market trackers, market sizing, market share analyses and forecasts, and is complimented by expert industry
reports, analyst opinions and an “Ask an Analyst” service. Covering more than 3,000 topics and tracking over
12,000 companies, the businesses’ 300+ expert analysts and consultants provide quantitative and qualitative
insights that help companies make better decisions, faster.

o Advisory: In the consulting business, the businesses work as an extension of client tearns, working together to
provide strategic support in assessing critical business challenges and providing bespoke solutions. The
businesses leverage the breadth and depth of their analyst expertise tu evaluate clients” end-to-end business needs
acruss yo-to-market, competitive positioning, new product ideation, market entry.

o Intent: A cumprehensive B2B technology sulution that collects and analyzes purchase intent data from actively
engaging enterprise technology professionals acruss the Comparny's website network and BrightTALK(TM)
webinar platform. The suite includes two key products. Informa TechTarget Portal is a subscription service that
enables direct engagement with targeted prospects by identifying and prioritizing potential customers actively
researching technology purchases using proprietary Activity Intelligence(TM) and integrates this data with major
CRM and marketing autornation platforms. Qualified Sales Opportunities™ is a profiling service that surveys
and interviews technology professionals showing purchase intent, providing detailed information on ongoing
purchase projects, including project scope, purchase criteria, and vendor considerations and delivers these as
sales gualified leads.

o Brand solutions: Brand solutions offer B2B miarketers the opportunity to grow brand awareness through direct
exposure to specialist technology and business audiences acruss the businesses’ portfolio and off-network
through audience extension programs. Solutions include digital display banners, newsletter sponsurships and
ermail marketing, enabling technolugy vendors to gain exposure and benefit from association with the businesses’
specialist brands and high quality editorial content amongst the Company's readership base of engayed
technolugy buyers. Brand sulutions include the Industry Dive portfolio, which delivers high quality business
journalism to niche audiences, offering outbound email sponsorship opportunities to vendors looking to build
awareness and reach key decision makers.

Critical Accounting Policies and Use of Estimates

Preparation of the accompanying consolidated financial statements requires management to make judgments,
assumptions and estimates regarding uncertainties that could affect reported revenue, expenses, assets, liabilities and equity.
The most significant areas where management’s judgments, assumptions and estimates impact the consolidated financial
statements are described below. Actual results in these areas could differ materially from management’s estimates under
different assumptions and conditions. Significant accounting policies are described fully in Note 2. Significant accounting
policies to the consolidated financial statements included under Item 8. “Financial Statements and Supplementary Data” of
this Annual Report on Form 10-K.

Basis uf Presentation and Corpurate Expenise Allocations

The accumpanying consolidated financial staterments have been prepared in confurmity with accounting principles
generally accepted in the United States of America (“U.S. GAAP”). Prior to the Contribution, the Informa Tech Digital
Businesses were operated as part of the Informa Tech division of Informa and not as a standalone entity and had no separate
legal status or existence. As such, the financial position and results of operations, for the periods prior to the Contribution,
have been derived from Informa’s historical accounting records and are presented on a carve-out basis. Intercompany
transactions, profits and balances among the Informa Tech Digital Businesses’ entities have been eliminated. Sale and
purchase transactions between Informa TechTarget and other Informa affiliates are included in the counsolidated financial
staternents.

Accordingly, the accompanying consolidated financial statements reflect certain charges for costs directly related to
Informa TechTarget. Inforima TechTarget has been allocated a portion of costs incurred by Informa for certain central
funictions and other uperations that are used by Informa TechTarget, including but not limited to executive vversight, finance,
treasury, tax, legal, human resources, technology, marketing and other shared services. All such costs are reflected in the
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accompanying consolidated financial staterments. These costs were allocated using a methodology that Management believes
is reasonable for the item being allocated. Allocation methodologies include Informa TechTarget’s relative share of revenues,
headcount, usage, or functional spend as a percentage of the total. While management believes the methodologies and
assurmptions used to allocate these custs are reasonable, the consolidated financial statements do not purport to represent the
financial position, results of uperations, changes in eyuity, and cash flows of Informa TechTarget in the future, or what such
costs would have been had Informa TechTarget vperated as a stand-alone entity during the periods presernited.

During the year ended December 31, 2025, the Company operated as one segment. In January 2025, the Company’s
Chief Executive Officer (its Chief Operating Decision Maker), in order to better execute the strategic vision of the Merger (as
defined in Note 1. Business vverview and basis of presentation to the consolidated financial statements included under Part
Il, Itern 8 of this Annual Report on Form 10-K), began the integration and reorganization of the combined businesses. The
Comparny expects to complete the integration and reorganization, including the establishment and reporting of information
such as key performance indicators for the following business segments: Intelligence and Advisory, and Brand to Demand,
which the Comipany will report on once the ability to assess performance and make resource allocation is complete.

Revenue Recognition

Revenue is recognized as Informa TechTarget satisfies a performance obligation, based upon transfer of control of
promised products ur services to clients in an amount that reflects the consideration to which Informa TechTarget expects to
be entitled in exchange for those products or services. Sume of Infurma TechTarget’s performance obligations are satisfied
over time as the product or service is transferred to the client. Perforimance obligations which are not satisfied uver time are
satisfied at a point in time.

Informa TechTarget enters into contracts that can include various combinations of its offerings which are generally
capable of being distinct and accounted for as separate performarnce obligations.

When performance obligations are combined into a single contract, Informa TechTarget utilizes the relative stand-
alone selling price (“SSP”) of each product or service to allocate the transaction price among the performance obligations,
which is generally determined based on the prices charged to the clients when sold on a stand-alone basis or using expected
cost plus a margin, with any discounts allocated acruss the performarnce obligations. Revenue for each category is typically
fixed at the date of the order and is not variable.

Revenue from fixed fee engagements are recognized over time as Informa TechTaryet works tu satisfy its performarnce
obligations as Informa TechTarget yenerally has an enforceable right to payment for performance completed to date.

Goodwill Impairment

As of December 31, 2025 and 2024, goodwill was $45.6 million and $973.4 million, respectively. Informa
TechTarget's goodwill represents the excess purchase price of an acquired entity over the amounts assigned to assets and
liabilities assumed in a business combination. Informa TechTarget performs an assessment of goodwill for impairment
annually as of December 31 or whenever events or changes in circumstances indicate there may be an impairment.

The Company may assess goodwill for impairment initially using a qualitative approach to determine whether
conditions exist that indicate it is more likely than not that the fair value of a reporting unit is less than its carrying value.
Amony the factors that could trigger an impairment review are a reporting unit’s operating results declining relative to its
operating plan or historical performance, competitive pressures, changes in the general markets in which it operates, and a
sustained decline in share price. If the Cumpany councludes, based on its assessment of relevant events, facts, and
circumnstances that it is more likely than not that a reporting unit’s carrying value is greater than its fair value, then a
quantitative analysis will be performed to deterimine if there is any impairment. Alternatively, the Company may elect to
initially perforim a guantitative analysis instead of starting with a yualitative analysis. These assessments require the
Comparny to make judgments, assumptions, and estimates about projected cash flows, discount rates and other factors. The
non-cash goodwill impairment loss is the difference between the reporting unit's fair value and carrying value, not to exceed
the carrying amount of the goodwill.

As of December 31, 2025, the Company has five reporting units: Legacy TechTarget, Bluefin, NetLine, Industry Dive,
and Canalys. In addition to its annual impairment analysis performed on December 31, 2025, the Company also identified a
sustained decline in share price during 2025 that, along with other gualitative considerations including the continued impact
from the conditions in the macroeconomic environment, constituted an impairment trigger for all reporting units.

For the year ended December 31, 2025, Informa TechTarget performed the reyuired impairment tests of goodwill on its
reporting units using a quantitative impairment analysis with the following key assumptions in the fair value calculations:

47



o Projected cash flows: For 2025, the Company used a two-stage valuation approach to projected cash flows,
which included key assumptions of forecasted revenue growth rate and EBITDA margin followed by a steady
state period of lung-term growth. Forecasts for the first stage include managerment expectations of Informa
TechTarget's financial performance with key assumptions of forecasted revenue yrowth rate and EBITDA
margin and represent the best estimate of the future performance of the relevant repurting units, followed by a
steady state period of long-terim yrowth. Forecasts for the secund stage are based on determining the Company’s
terminal value, which is the value of the business beyond the discrete furecast period and utilizes a two-stage
growth model with an initial high-ygrowth rate stage, followed by a perpetual normalized growth stage.

o Discount rate: For 2025, a post-tax discount rate using a weighted average cost of capital methodology. For the
cost of debt, Informa TechTaryet considered market rates, based on entities with a comparable credit rating. The
cust of equity is calculated using the Capital Asset Pricing Model methodology. The discount rates include
appropriate risk premiums to reflect additional risks of the specific repurting units being tested.

o Long-term growth rate: For 2025, long-term growth rates are based on external factors such as long-term
Consumer Price Index rates and external market reports for the main geographic markets in which each reporting
unit operates and therefore are not considered to exceed the long-term average growth prospects for the
individual markets. Long-term growth rates have not been risk adjusted to reflect any of the specific reporting
unit uncertainties noted above, as these uncertainties are already reflected in the discount rates used.

o Tax rate: For 2025, the tax rate is based on external reports of the weighted-average corporate tax rates for the
main geographic markets in which each reporting unit operates.

o Net working capital rate: For 2025, the net working capital rate is based on the market participant level of cash
free net working capital, and a comparison of guideline public cumparies.

o Capital expenditures rate: For 2025, the capital expenditures rate is based on the Coumpany’s historical
depreciation expense.

There is a significant degree of uncertainty associated with these key assuimptions. Projected cash flows, including key
assumnptions of forecasted revenue growth rates and EBITDA margin, are contingent on the Company’s ability to accurately
forecast future financial performance, which is subject to factors beyond the Company’s control such as changes in market
conditions, economic downturns, and competitive pressures. The discount rate also incorporates market-based rates and risk
premiums that are subject to fluctuations due to shifts in macroeconomic factors, investor sentiment, and changes in the
Company's perceived risk profile. Moreover, the long-term growth rate assumption, although derived from reputable external
sources, can be influenced by unforeseeable changes in industry dynamics, regulatory environments, and technological
advancements that may impact growth trajectories. Consequently, while these assumptions are grounded in established
financial theouries and best estimates, there is an inherent degree of uncertainty.

Canalys

Based on the quantitative fair value testing, a yoodwill impairment of $0.7 million and $42.7 million was recognized
during the three and twelve months ended December 31, 2025, respectively. The carrying value of goodwill in the Canalys
reporting unit as of December 31, 2025 was $9.4 million post-impairment. For the three months ended December 31, 2025, a
0.5% increase in the weighted average forecasted revenue growth rate would have resulted in no impairment in the period.
For the three months ended December 31, 2025, a 9.7% decrease in the weighted average forecasted revenue growth rate
used for the goodwill assessiment over this reporting unit as of December 31, 2025, would have resulted in all goodwill being
impaired. For the three months ended December 31, 2025, a 0.3% increase in the weighted average EBITDA margin would
have resulted in no impairment in the period. For the three months ended December 31, 2025, a 6.3% decrease in the
weighted average EBITDA margin used for the goodwill assessiment over this reporting unit as of December 31, 2025 would
have resulted in all goodwill being impaired. For the three months ended December 31, 2025, a 100 basis-point increase in
the discount rate used for the goodwill assessiment over this reporting unit as of Decemiber 31, 2025 would have increased the
goodwill impairment recognized by $2.0 million. For the three months ended December 31, 2025, a 30 basis-point decrease
in the discount rate used for the goodwill assessiment over this reporting unit as of December 31, 2025 would have resulted in
no impairment in the period. For the three months ended December 31, 2025, a 100 basis-point change in the long-term
growth rate used for the goodwill assessment over this reporting unit as of Decemnber 31, 2025, would have increased or
decreased the goodwill impairment recognized by $2.0 million and $1.0 million, respectively. These sensitivities are
hypothetical and should be used with caution as they do not include interplay among assumptions.

NetLine
Based on the quantitative fair value testing, a goodwill impairment of $7.1 million and $34.7 million was recognized
during the three and twelve months ended December 31, 2025, respectively. The carrying value of goodwill in the NetLine
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reporting unit as of Decermnber 31, 2025 was $6.8 million post-impairment. For the three months ended December 31, 2025, a
6.6% increase in the weighted average forecasted revenue growth rate would have resulted in no impairment in the period.
For the three months ended December 31, 2025, a 6.3% decrease in the weighted average forecasted revenue growth rate
used for the goodwill assessiment over this reporting unit as of December 31, 2025 would have resulted in all goodwill being
impaired. For the three months ended December 31, 2025, a 3.8% increase in the weighted average EBITDA margin would
have resulted in no impairment in the period. For the three months ended Decernber 31, 2025, a 3.2% decrease in the
weighted average EBITDA margin used for the goodwill assessment over this reporting unit as of December 31, 2025 would
have resulted in all goodwill being impaired. For the three months ended December 31, 2025, a 100 basis-point change in the
discount rate used for the goodwill assessment over this reporting unit as of December 31, 2025 would have increased or
decreased the goodwill impairment recognized by $2.0 million and $3.0 million, respectively. For the three months ended
December 31, 2025, a 100 basis-point change in the long-term growth rate used for the goodwill assessiment over this
reporting unit as of December 31, 2025, would have increased or decreased the goodwill impairment recognized by $2.0
million and $2.0 million, respectively. These sensitivities are hypothetical and should be used with caution as they do not
include interplay among assumptiors.

Leyacy TechTarget

Based on the quantitative fair value testing, a yoodwill impairment of $436.7 million was recognized during the twelve
months ended December 31, 2025. There was nu carrying value of goodwill in the Leyacy TechTarget reporting unit as of
December 31, 2025 post-impairment.

Bluefin

Based on the quantitative fair value testing, a goodwill impairment of $2.1 million and $174.1 million was recognized
during the three and twelve months ended December 31, 2025, respectively. The carrying value of goodwill in the Bluefin
reporting unit as of December 31, 2025 was $3.7 million post-impairment. For the three months ended December 31, 2025, a
1.7% decrease in the weighted average furecasted revenue growth rate used for the goodwill assessiment over this reporting
unit as of December 31, 2025 would have resulted in all goodwill being impaired. For the three months ended December 31,
2025, a 0.8% decrease in the weighted average EBITDA margin used for the goodwill assessiment over this reporting unit as
of Decermber 31, 2025, would have resulted in all goodwill being impaired. For the three months ended December 31, 2025, a
100 basis-point increase in the discount rate used for the goodwill assessment over this reporting unit as of December 31,
2025 would have increased the goodwill impairment recognized by $5.5 million. For the three months ended Decernber 31,
2025, a 100 basis-point decrease in the long-term ygrowth rate used for the goodwill assessiment over this reporting unit as of
December 31, 2025 would have increased the goodwill impairment recognized by $3.4 million. These sensitivities are
hypothetical and should be used with caution as they do not include interplay among assumptions.

Industry Dive

Based on the quantitative fair value testing, there was no impairment recognized during the three months ended
December 31, 2025. A goodwill impairment of $243.4 million was recognized during the year ended December 31, 2025.
The carrying value of goodwill in the Industry Dive reporting unit as of December 31, 2025 was $25.7 million post-
impairment. For the three months ended December 31, 2025, a 10.0% decrease in the weighted average forecasted revenue
growth rate used for the goodwill assessment over this reporting unit as of December 31, 2025, would have increased the
goodwill impairment recognized by $11.1 million. For the three months ended December 31, 2025, a 6.2% decrease in the
weighted average EBITDA margin used for the goodwill assessiment over this reporting unit as of December 31, 2025 would
have resulted in all goodwill being impaired. For the three months ended Decermber 31, 2025, a 100 basis-point increase in
the discount rate used for the goodwill assessinient over this reporting unit as of Decermber 31, 2025 would not have resulted
in goodwill impairment. For the three months ended December 31, 2025, a 100 basis-point decrease in the long-term growth
rate used for the goodwill assessment over this reporting unit as of December 31, 2025 would not have resulted in goodwill
impairment. These sensitivities are hypothetical and should be used with caution as they do not include interplay among
assurnptions.

Business Combinations

Informa TechTaryet applies the purchase method of accounting to business combinations. All of the assets acyuired,
liabilities assumed, and contingent cunsideration are recorded based on their estimated fair values. Goodwill as of the
acquisition date is measured as the excess of consideration transferred over the acyuisition date fair values of the net tangible
and identifiable intangible assets acyuired and liabilities assumed.

The determination of the fair value of identifiable intangible assets involves significant assumptions and estimates,
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including, but not limited to projected revenue growth rates and EBITDA marygins, future customer attrition, discount rates,
royalty rates, technolugy obsolescenice factors, useful econormic lives and expected future cash flows. Although the Company
believes the assumptions and estimates for historical acyuisitions to be reasunable and appropriate, they require judgment and
are based un experience and historical information from all of the acqyuired entities. A change in these estimates could cause a
materially different value of intangible assets to be recugnized with an upposing impact on the yoodwill arising frum the
transaction.

At the acquisition date of a business combination and at each subsequent balance sheet date, consideration contingent
on future performance over the contractual earn-out period are remeasured to fair value. Informa TechTarget utilizes
significant estimates and assumptions in determining the estimated contingent consideration and associated expense or gain
at each balance sheet date. The liabilities are measured against the contractually agreed performance targets at each
subsequent reporting date with any adjustments recognized in the consolidated income statement. The estimation of these
liabilities requires the Company to make judgements concerning the future performance of related businesses over the
contingent consideration period. The estimation uncertainty risk of payments greater than one year is higher due to the
forecast nature of the inputs.

Income Taxes

The Company is subject to U.S. federal, state and foreign incumme taxes with respect to income or loss the Company
generates. Significant judgment is required in determining the Company's provision or benefit for income taxes and in
evaluating uncertain tax positions.

The Cumpany accounts for income taxes under the asset and liability method, which requires the recognition of
deferred tax assets and liabilities for the expected future tax consequences of events included in the Company's consolidated
financial statements. Under this method, the Company determines deferred tax assets and liabilities un the basis of the
differences between the cunsolidated financial statements and tax bases of assets and liabilities by using enacted tax rates in
effect for the year in which the differences are expected to reverse. The effect of a change in tax rates on deferred tax assets
and liabilities is recognized in the Company's consolidated statements of operations in the period in which the enactment date
oceurs.

The Curmipany records valuation allowarnices against the Company's deferred tax assets when the Company determines
that they are not more likely than not to be realized. Evaluating the need for and the amount of a valuation allowance for
deferred tax assets often requires significant judgment and extensive analysis of all available evidence. In making such a
determination, the Company considers all available positive and negative evidence and the weight of that evidence, including
future reversals of existing taxable temporary differences, projected future taxable income, the ability to carryback tax
attributes to prior periods, available tax planning strategies and recent results of operations. The weight given to the potential
effect of negative and positive evidence is commensurate with the extent to which it can be objectively verified.

The Company recognizes tax benefits from uncertain tax positions only if it is more likely than not the tax position will
be sustained on examination by the taxing authorities based on the technical merits of the position. The tax benefits
recognized from such positions are measured based on the largest benefit having a greater than 50% likelihood of being
realized.

Compornients of Results of Operations

Revenues

Revenue Is disaggregated into four categories: Marketing, advertising services and sponsorship; Intelligence
subscription services; Advisury services; and Exhibitor and attendee revenue.

These products and services are delivered under both short-terim contracts that run for the length of a given
marketing/sales program, typically less than nine months, and through integrated contracts exceeding 270 days (“longer-terin
contracts”) covering various client needs. Longer-term contracts include a range of annual subscription products, which are
paid for in advance. In the years ended December 31, 2025, 2024 and 2023 32%, 36%, and 36% of the Company's revenues,
respectively, were from longer-term contracts.

Cost of revenues

Cost of revenues primarily consists of salaries and related personnel costs for research, editorial and consulting
employees, lead generation expenses, freelance contractors expenses, website hosting costs, internal use software and
developed technology amortization and other related uverheads.
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Selling and marketing

Selling and marketing expenses consist primarily of salaries and related personnel costs, sales commissions, facility
expenses, advertising costs, and other related overheads.
General and administrative

General and administrative expenses consist primarily of salaries and related personnel costs, facility expenses and
related overheads, accounting, legal and other professivnal fees, allowarice for credit losses, and stock-based cumpensation
EXPEnses.
Product development

Product development includes the creation of Informa TechTarget's network of websites and data analytics framework,
advertiser offerings and technical infrastructure that do not meet the criteria for capitalization.
Depreciation

Depreciation expense consists of the depreciation of property and eyuipment. Depreciation is calculated using the
straight-line method over their estimated useful lives, ranging from three to five years.
Amortization

Amortization expense consists of the amortization of intangible assets. Intangible assets are amortized based on using
methods that are expected to reflect the estimated pattern of econumic use or a straight-line basis over the estimated useful
lives of the underlying assets.

Impairment of long-lived assets and goodwill

Impairment of long-lived assets and goodwill primarily relates to lease impairment and goodwill impairments across
the reporting units of the Company as the carrying amount exceeded the fair value.

Restructuring costs

Restructuring costs primarily relate to the Restructuring Plan designed to reshape, optimize, and support the
Company’s financial and operational efficiency. The plan involves streamlining certain areas and functions and reinvesting in
others to improve the delivery of products and services to custumers and enhance the Company’s global go-to-market
capabilities.

Acquisition and integration costs

Acquisition-related costs that are not part of purchase consideration are expensed as incurred. These costs typically
include finder’s fees, legal, accounting, and other professional costs. Integration-related custs represent custs that relate
directly to combining Informa TechTaryet and its acquired businesses and are expensed as incurred. Inteygration-related custs
typically include strategic consulting services, employee-related costs, such as retention and severarce, costs to integrate 1T
infrastructure, enterprise planning systems, processes, and other non-recurring integration-related costs.

Remeasurement of contingent consideration

Remeasurement of contingent consideration relates to the fair value adjustment of acquisition related contingent
consideration.
Interest income

Interest income is primarily from related-party loans, by reference to the principal outstanding and at the effective
interest rate applicable, and alsu from cash and cash equivalents. All related party loans were settled as of the close of the
Transactiorn.

Related party interest expense

Related party interest expense consists of interest on related-party lvans at the effective interest rate applicable and the
Credit Facility. The interest rate on the Credit Facility is variable.
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Other income (expense), net

Other incume (expense), net consists primarily of unrealized/realized foreign currency transaction gains and lusses and
the remeasurement of the convertible notes utilizing the fair value option.

Income tax benefit (expense)

Incurme tax benefit (expense) reflects incume earned and taxed, in jurisdictions in which Informa TechTaryet conducts
business, which mainly include the United Kingdom and United States federal and state incuinie taxes.
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Results of Operations

The following table sets forth a summary of certain key financial information for the years ended December 31, 2025,
2024 and 2023:

For the Years Ended December 31, Percent Change
2025 vs 2024 vs
2025 2024 2023 2024 2023
Revenues: $ 486,791 $ 284,897 $ 252,101 71% 13%
Total cost of revenues (193,529) (107,256) (98,826) 80% 9%
Gruss profit 293,262 177,641 153,275 65% 16%
Operating experises:
Selling and marketing 139,323 62,593 55,300 123% 13%
General and administrative 83,086 79,029 66,388 5% 18%
Product development 10,837 11,420 11,060 -5% 3%
Depreciation 2,379 1,614 895 47% 80%
Amortization, excluding amortization included
in cost of revenues 89,845 48,018 42,152 87% 14%
Impairment of goodwill 931,500 66,235 139,645 1306% n.m.
Impairment of long-lived assets — 2,019 S77 -100% 250%
Restructuring costs 14,655 — — ILIT1. TLIT1.
Acquisition and integration costs 46,564 48,258 6,069 -4% 695%
Remeasurerment of contingent consideration 925 (22,436) (123,944) -104% -82%
Total operating expenses 1,319,114 296,750 198,642 345% 49%
Operating incorme loss (1,025,85
2) (119,109) (45,367) 761% 163%
Interest expense on related party loans (9,280) (17,740) (24,649) -48% -28%
Interest incorme 936 4,138 3,487 -17% 19%
Other incume (expense), net (7,533) 3,313 (875) -327% -479%
Loss before provision for income taxes (1,041,72
9) (129,398) (67,404) 705% 92%
Income tax benefit 33,423 12,535 9,627 167% 30%
Net loss (1,008,30
$ 6) $ (116,863) $ (57,777) 763% 102%
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Comparison of Fiscal Years Ended December 31, 2025 and 2024

Revenues

For the Years Ended December 31,

Percent
2025 2024 Increase Change
Marketing, advertising services, and
sponsorship $ 355,817 $ 173912 $ 181,905 105%
Intelligence subscription services 76,993 75,083 1,910 3%
Advisury services 52,392 34,644 17,748 51%
Exhibitor and attendee 1,589 1,258 331 26%
Total revenues $ 486,791 $ 284897 % 201,894 71%

Revenue for the fiscal year ended Decermnber 31, 2025 (“fiscal 2025”) was $486.8 million, an increase of $201.9
million, or 71%, cumpared to the fiscal year ended December 31, 2024 (“fiscal 2024”). The inclusion of a full year of Forimer
TechTaryet, followiny its acyuisition in December 2024, increased marketing, advertising services, and sponsorship revenues
by $158.9 million and increased advisury services revenue by $15.7 million for fiscal 2025. Marketing, advertising services,
and sponsurship revenues also increased $23.0 million due to higher demand from returning customers compared to the prior
year.

Cost of Revenues

For the Years Ended December 31,

Percent
2025 2024 Increase Change
Cost of revenues $ 193529 $ 107,256 $ 86,273 80%

Cost of revenues for fiscal 2025 was $193.5 million, an increase of $86.3 million, or 80%, compared to fiscal 2024.
The inclusion of a full year of Former TechTaryet, following its acquisition in Decermber 2024, increased cost of revenues by
$66.3 million for fiscal 2025. The remaining $20.0 million increase was primarily driven by increased labor and related custs
due to vur heightened focus un delivering our services to our custormers as part of our integration.
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Operating Expenses and Other

For the Years Ended December 31,

Increase/ Percent
2025 2024 (Decrease) Change
Operating expenses:
Selling and marketing $ 139,323 3 62,593 $ 76,730 123%
General and administrative 83,086 79,029 4,057 5%
Product development 10,837 11,420 (583) -5%
Depreciation 2,379 1,614 765 47%
Amortization, excluding amortization
included in cost of revenues 89,845 48,018 41,827 87%
Impairment of goodwill 931,500 66,235 865,265 1306%
Impairment of long-lived assets — 2,019 (2,019) -100%
Restructuring costs 14,655 — 14,655 1.
Acquisition and integration custs 46,564 48,258 (1,694) -4%
Remeasurement of contingent consideration 925 (22,436) 23,361 -104%
Total operating expenses $ 1,319,114 $ 296,750 $ 1,022,364 345%
Interest expense on related party loans (9,280) (17,740) 8,460 -48%
Interest income 936 4,138 (3,202) -17%
Other incoume (expernse), net (7,533) 3,313 (10,846) 327%
Incurmne tax benefit 33,423 12,535 20,888 167%

Selling and Marketing. Selling and marketing costs increased by $76.7 million, or 123%, in fiscal 2025 compared to
fiscal 2024. The inclusion of a full year of Former TechTarget, following its acquisition in December 2024, contributed $68.5
million in costs. The remaining $8.2 million increase was primarily driven by our increased labor and related costs due to our
heightened focus on selling and marketing our services to our custormers as part of our integration.

Gerneral and Administrative. General and administrative costs increased by $4.1 million, or 5%, in fiscal 2025
compared to fiscal 2024. The inclusion of a full year of Former TechTaryet, following its acquisition in December 2024,
contributed $35.6 million in costs. This was offset by a reduction in costs of $31.5 million due to a decrease in focus on
yeneral and administrative (primarily labor and related costs) and an increase in focus on cost of revenues and selling and
imarketing.

Product Development. Product development costs decreased by $0.6 million, or 5%, in fiscal 2025 compared to fiscal
2024. While the acquisition of Former TechTarget in December 2024 resulted in a full-year inclusion of costs that added $5.8
million, this was more than offset by a decrease in labor and related expenses and by higher staff cost capitalization.

Depreciation. Depreciation expense increased $0.8 million, or 47%, in fiscal 2025 compared to fiscal 2024, due to the
acquisition of Former TechTarget in Decermber 2024,

Amortization. Amortization expense increased $41.8 million, ur 87%, in fiscal 2025 compared to fiscal 2024, primarily
due to the increased amount of intangible assets as a result of the Meryer.

Impairinent of Goodwill. As a result of the impairment analysis during fiscal 2025, an impairment charge of $931.5
million was recorded relating to the Canalys, Industry Dive, NetLine, Bluefin Legacy and legacy TechTarget reporting units
for fiscal 2025. Please refer to Note 6. Goodwill and intangible assets and Note 17. Subseguent events to the consolidated
financial staterments included under Part 11, Item 8 of this Annual Report on Form 10-K fur further discussion of the goodwill
impairment analysis.

Impairment of Long-Lived Assets. Impairment expense decreased $2.0 million, or 100%, in fiscal 2025 compared to
fiscal 2024, due to the exit from an associated impairment of Industry Dive’s Washington, DC office in March 2024.

Restructuring custs. Restructuring costs were $14.7 million for fiscal 2025 compared to $0 for fiscal 2024, due to the
Restructuring Plan to improve operational efficiency and reduce costs implemented in August 2025.

Acquisition and Inteyration Cousts. Acqyuisition and integration costs decreased $1.7 million, or 4%, in fiscal 2025
compared to fiscal 2024. As a result of the Transaction, Former Tech Target contributed $21.8 million of costs related to
establishing the new brand, streamlining systems and processes, and other integration matters. This was offset by a $23.5
million decrease due to a decrease in professional fees compared to 2024 associated with the Transaction. A majority of thuse
2024 Transaction costs related to leyal, other professional accounting, and advisory costs.

55



Remeasurement of Contingent Consideration. In fiscal 2025, the contingent cunsideration remeasurerment loss was $0.9
million due to changes in forecasted revenue estimates surrounding the Tech Research Pty Ltd and Tech Research Asia
(collectively “TRA”) acyuisition. Management’s expectations for the future financial performance of TRA have increased
which resulted in a change to the estimated fair value of the contingent consideration liability. In fiscal 2024, the contingent
consideration remeasurerment gain was $22.4 million. In fiscal 2024, the contingent cunsideration remeasurerment gain was
attributable to the reneyotiation of the Industry Dive contingent consideration payment, in which the parties agreed to fix the
consideration upon the completion of the Transaction. The contingent consideration related to the Industry Dive acquisition
was assumed by the Parent on the close of the Transactions and subsequently was settled by Parent resulting in no further
adjustments recorded.

Interest expense un related party loans. Interest expense on related party loans decreased $8.5 million, or 48%, in fiscal
2025 compared to fiscal 2024. Interest expense in fiscal 2025 totaled $9.3 million and primarily relates to the unsecured five-
year revolving Credit Facility provided to Informa TechTarget by Informa Group Holdings limited. Interest expense in fiscal
2024 primarily related to a related party loan used to fund the acyuisition of Industry Dive in fiscal 2022, which was settled
in August 2024.

Interest Incume. Interest income decreased $3.2 million, or -77%, in fiscal 2025 compared to fiscal 2024, primarily due
to decreased cash balances in the current year.

Other expense. Other expense increased by $10.8 million, or 327%, in fiscal 2025 cumpared to fiscal 2024, due to
unrealized losses on intercompany balances denominated in foreign currencies. For fiscal 2025, intercoimpany balances
denominated in foreign currencies resulted in unrealized losses totaling $8.4 million compared to $5.3 million of unrealized
gains in fiscal 2024.

Provision for Incume Taxes. Income tax benefit for fiscal 2025 was $33.4 million, an increase of $20.9 million
compared to the income tax benefit of $12.5 million in fiscal 2024. The effective tax rate was 3.2% and 9.7% for fiscal 2025
and fiscal 2024, respectively. In 2025, the effective tax rate was primarily driven by non-deductible goodwill impairment and
geographic mix of earnings. In 2024, the effective tax rate was primarily driven by non-deductible goodwill impairment, non-
deductible acquisition custs, and non-taxable contingent consideration.

Comparison of Fiscal Years Ended December 31, 2024 and 2023

Discussion and analysis of the results of vperations for fiscal 2024 as cumpared to the results of options for fiscal year
ended December 31, 2023 (“fiscal 2023”), is included under the heading “Itern 7. Management’s Discussion and Analysis of
Financial Condition and Results of Operations” in our Annual Report on Furm 10-K for the fiscal year ended December 31,
2024 as filed with the SEC un May 28, 2025.

Liquidity and Capital Resources

During fiscal 2025, the Company incurred losses of $1.0 billion driven mainly by non-cash charges for impairment of
goodwill. The Company generated cash from operations of $16.3 million. The Company has a $250 million revolving line of
credit with its Parent (the “Credit Facility”), of which $143.3 million availability remains as of December 31, 2025. The
Company’s ability to comply with its covenants will depend on, among other things, financial, business, market, competitive
and other conditions, many of which are beyond the Company’s control. See Note 9 to the counsolidated financial statements
included under Part 11, Itern 8 of this Annual Report on Form 10-K for further information regarding the Credit Facility. The
Company believes it has sufficient cash on hand, positive working capital, and ability to access additional cash under its
Credit Facility to meet its business uperating reguirements, its capital expenditures and to comply with its debt covenants for
at least the next twelve months as of the filing date of this Annual Report on Form 10-K.

Cash Flows

For the Years Ended December 31,
2025 2024 2023
Net cash provided by (used in) operating activities $ 16,337 $ (64,854) $ (12,505)
Net cash provided by (used in) investing activities $ 58130 $ (79,363) $ (57,190)
Net cash provided by (used in) financing activities $ (311,008) $ 409,633 $ 73,428

Net cash provided by (used in) operating activities

Operating cash inflow for fiscal 2025 was $16.3 million, a $81.2 million increase compared to the operating cash
outflow for fiscal 2024 of $64.9 million. The cash inflow in 2025 was primarily driven by increases in accounts payable of
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$10.2 million and contract liabilities of $4.5 million. The cash outflow in 2024 was primarily driven by a $29.0 million
decrease in related party payables.

Operating cash outflow for fiscal 2024 was $64.9 million, a $52.3 million increase compared to the vperating cash
outflow for fiscal 2023 of $12.5 million. The cash outflow in 2024 was primarily driven by a $29.0 million decrease in
related party payables. The cash outflow in 2023 was primarily driven by a $8.3 million decrease in contract liabilities

Net cash pruvided by (used in) investing activities

Cash in-flows from investing activities were $58.1 million in fiscal 2025, and outflows of $79.4 million and $57.2
million for fiscal 2024 and fiscal 2023, respectively. The significant net inflow in fiscal 2025 reflected the sale of short-term
investments of $76.8 million. The net outflow in fiscal 2024 is related to the acquisition of Former TechTarget for $72.3
million. The outflows in fiscal 2023 reflected the acquisition of Canalys, $47.8 million, as well as increased investment in
property, plant and equipment, $2.6 million, and intangible assets, $6.8 million mainly relating to product development and
internally generated software.

Net cash (used in) provided by financing activities

Cash flows used in financing activities were $311.0 million in fiscal 2025, and cash flows provided by financing
activities were $409.6 million and $73.4 million for fiscal 2024 and fiscal 2023, respectively. The outflows in fiscal 2025
were due to the repayment of cunvertible notes of $417.0 million, partially offset by net borrowings under our Credit Facility
of $106.7 million. The inflows in fiscal 2024 were primarily due to net cash from net parent investment, of $38.3 million, to
fund the acyuisition of Former TechTarget for $350.0 million as well as $24.0 million in inflows from related parties as part
of cash pooling arrangements. The inflows in fiscal 2023 were due to amounts received from related parties as part of cash
pooling arrangements as well as net cash from net parent investment.

Ofj Balarice Sheet Arrangements

As of December 31, 2025 and Decemnber 31, 2024, Inforima TechTaryet did not have any significant off-balance sheet
arrangements.
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Itern 7A. Quantitative and Qualitative Disclosures about Market Risk

Market risk represents the risk of loss that may impact the Comipany's financial position due to adverse changes in
financial market prices and rates. The Company's market risk exposure is primarily a result of fluctuations in foreign
exchange rates and interest rates. The Cumpany's do not hold or issue financial instruments for trading purpuses.

Foreign Currency Exchange Risk

Informa TechTarget currently has subsidiaries in the United Kingdom, Hony Kong, China, Australia, Singapore,
Germany and France. Approximately 27% of the Company's revenues for the year ended December 31, 2025 were derived
from customers with billing addresses outside of the United States. Currently, the Company's largest foreign currency
exposures are the euro and British pound. The Company performed a sensitivity analysis on the impact of foreign exchange
fluctuations on the Cumpany's operating income, based on Informa TechTarget's financial results for the year ended
December 31, 2025. For the year ended December 31, 2025, the Company estimates that a 10% unfavorable movement in
foreign currency exchange rates would have decreased operating income by $6.9 million assuming that all currencies moved
in the same direction at the same time and a constant ratio of non-U.S. dollar denominated revenue and expenses to U.S.
dollar denominated revenue and expenses. Since a portion of Informa TechTarget's revenue is deferred revenue that is
recorded at different foreign currency exchange rates, the impact to revenue of a change in foreign currency exchange rates is
recognized over time, and the impact to expenses is more immediate, as expenses are recognized at the current foreign
currency exchange rate in effect at the time the expense is incurred. The Company currently believes the Comiparny's exposure
to foreign currency exchange rate fluctuations is financially immaterial and therefore has not entered into foreign currency
hedging transactions.

The Company continues to review this issue and may consider hedging certain foreign exchange risks through the use
of currency futures or options in the future. The volatility of exchange rates depends on many factors that The Company
cannot forecast with reliable accuracy. Informa TechTarget's continued international expansion increases the Company's
exposure to exchange rate fluctuations and as a result such fluctuations could have a significant impact on the Company's
future results of operations.

Interest Rate Risk

At December 31, 2025, the Cumpany had cash, cash equivalents and short-terim investiments totaling $40.6 million. The
cash, cash equivalents, and short-terim investments were held for working capital purposes. Due to the short-term nature of
these investments, the Company believes that it dues not have any material exposure tu changes in the fair value of Informa
TechTarget's investinent portfolio as a result of changes in interest rates. Declines in interest rates, however, would reduce
future investment incorne.

We are exposed to market risk for changes in interest rates related to our Credit Facility, which provides for borrowing
up to $250.0 million. Interest on the Credit Facility is calculated by reference to the SOFR, plus 2.5% per annum. Assuming
that the amounts available under the Credit Facility were fully drawn, a 1% increase in interest rates would result in an
increase in annual interest expense and a decrease in our cash flows of $2.5 million.

Inflation

If the Company’s custs were to become subject to significant inflationary pressures, the Company may not be able to
fully offset such higher costs through price increases for services. The Company’s inability to do so could harm the
Company’s business, financial condition or results of operations.
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Report of Independent Registered Public Accounting Firm
To the Buard of Directors and Stockholders of TechTarget, Inc.

Opinionis un the Financial Staternents and Internal Control vver Financial Repurting

We have audited the accumpanying consolidated balance sheets of TechTarget, Inc. and its subsidiaries (the
"Cumpany") as uf Decernber 31, 2025 and 2024, and the related counsolidated staterments of incume (luss) and comprehensive
income (loss), of stockholders’ equity and of cash flows for the years then ended, including the related notes (collectively
referred to as the "consolidated financial staterments™). We also have audited the Company's internal control over financial
reporting as of December 31, 2025, based on criteria established in Internal Contrul - Inteyrated Framework (2013) issued
by the Committee of Sponsoring Organizations of the Treadway Commission (COSO).

In our opinion, the consolidated financial statements referred to above present fairly, in all material respects, the
financial position of the Company as of December 31, 2025 and 2024, and the results of its operations and its cash flows for
the years then ended in conformity with accounting principles generally accepted in the United States of America. Also in our
opinion, the Company did not maintain, in all material respects, effective internal control over financial reporting as of
December 31, 2025, based on criteria established in Internal Contrul - Inteyrated Framework (2013) issued by the COSO
because material weaknesses in internal control over financial reporting existed as of that date related to the Comipany not
designing and maintaining (i) an effective control environment; (ii) effective controls in response to the risks of material
misstaterment; (iii) effective monitoring controls; (iv) effective controls vver the period-end financial reporting process,
including the classification of various accounts and the presentation and disclosure of items in the consolidated financial
statements; (v) effective controls tu analyze, account for and disclose non-routine, unusual or cumplex transactions, including
acquisition transactions and asset impairments; (vi) formal accounting policies, procedures, and controls, including controls
uver the preparation and review of account reconciliations and journal entries, and control activities related to all significant
accounts and disclosures, including controls to validate reliability of system-generated information used in the controls; and
(vii) effective controls over information technology (“I1T”) general controls for information systems that are relevant to the
preparation of the consolidated financial statements, including program change management, user dccess, computer
operations, and program development.

A material weakness is a deficiency, or a combination of deficiencies, in internal control over financial reporting, such
that there is a reasonable possibility that a material misstatement of the annual or interim financial statements will not be
prevented or detected on a timely basis. The material weaknesses referred to above are described in Management’s report on
internal control over financial reporting appearing under Item 9A. We considered these material weaknesses in determining
the nature, timing, and extent of audit tests applied in our audit of the 2025 counsolidated financial statements, and our opinion
regarding the effectiveness of the Company’s internal control over financial reporting does not affect our opinion on those
cunsolidated financial statements.

We also have audited the adjustments to (i) restate the 2023 consolidated financial staterments to correct errors as
described in Note 1 (not presented herein) to the consolidated financial statements appearing under Item 8 of the Company’s
2024 Annual Report on Form 10-K; (ii) retrospectively apply the change in accounting for segments as described in Note 15
(not presented herein) to the consolidated financial statements appearing under Item 8 of the Cumpany’s 2024 Annual Report
on Form 10-K; (iii) disclose the net income (luss) per share information as described in Note 2; and (iv) retrospectively
reflect the internal restructuring and consolidation of the Accounting Predecessor in the 2023 financial statements as
described in Note 1. Ini our opinion, such adjustments are appropriate and have been properly applied. We were not engayged
to audit, review or apply any procedures to the 2023 cunsolidated financial staternents of the Company other than with
respect to the adjustments and, accurdingly, we do not express an opinion or any other form of assurance un the 2023
consolidated financial statements taken as a whole.

Basis for Opinions

The Company's management is responsible for these consolidated financial statements, for maintaining effective
internal control over financial reporting, and for its assessment of the effectiveness of internal control over financial
reporting, included in management's report referred to above. Our responsibility is to express opinions on the Company’s
counsolidated financial staternents and on the Company's internal control over financial reporting based on our audits. We are
a public accounting firm registered with the Public Company Accuunting Oversight Board (United States) (PCAOB) and are
required to be independent with respect to the Curmipany in accordance with the U.S. federal securities laws and the applicable
rules and regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audits in accordarnce with the standards of the PCAOB. Those standards require that we plan and
perform the audits to obtain reasunable assurance about whether the consolidated financial statements are free of material
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misstaternent, whether due to error or fraud, and whether effective internal control over financial reporting was maintained in
all material respects.

Our audits of the consulidated financial statements included performing procedures to assess the risks of material
misstaternent of the consolidated financial statements, whether due to error or fraud, and performing procedures that respond
to those risks. Such procedures included examining, on a test basis, evidence regarding the amounts and disclosures in the
consolidated financial staterments. Our audits also included evaluating the accounting principles used and significant
estimates made by management, as well as evaluating the overall presentation of the consolidated financial statements. Our
audit of internal contrul over financial reporting included obtaining an understanding of internal control over financial
reporting, assessing the risk that a material weakness exists, and testing and evaluating the design and operating effectiveness
of internal control based un the assessed risk. Our audits also included performing such other procedures as we considered
necessary In the circumstances. We believe that our audits provide a reasonable basis for our opinions.

Definition and Limitations of Internal Control over Financial Reporting

A company’s internal control over financial reporting is a process designed to provide reasonable assurance regarding
the reliability of financial reporting and the preparation of financial staterments for external purposes in accordance with
generally accepted accounting principles. A company’s internal control over financial reporting includes those policies and
procedures that (i) pertain to the maintenance of records that, in reasonable detail, accurately and fairly reflect the
transactions and dispositions of the assets of the company; (ii) provide reasonable assurance that transactions are recorded as
necessary to permit preparation of financial statements in accordance with generally accepted accounting principles, and that
receipts and expenditures of the company are being made only in accordance with authorizations of managerment and
directurs of the company; and (iii) provide reasunable assurance regarding prevention or timely detection of unauthorized
acquisitiorn, use, ur dispusition of the company’s assets that could have a material effect on the financial staterments.

Because of its inherent limitations, internal control over financial reporting may not prevent or detect misstaterments.
Alsu, projections of any evaluation of effectiveness to future periods are subject to the risk that controls may become
inadeyuate because of changes in conditions, or that the deyree of cumpliance with the policies or prucedures may
deterivrate.

Critical Audit Matters

The critical audit matter communicated below is a matter arising from the current period audit of the consolidated
financial statements that was communicated or required to be communicated to the audit committee and that (i) relates to
accounts or disclosures that are material to the consolidated financial statements and (ii) involved our especially challenging,
subjective, or complex judgments. The cormmunication of critical audit matters does niot alter in any way our opinion on the
counsolidated financial staterments, taken as a whole, and we are not, by cormimunicating the critical audit matter below,
providing a separate vpinion on the critical audit matter or on the accounts or disclosures to which it relates.

Interim and Annual Goodwill Impairimnent Assessinents

As described in Notes 2 and 6 to the consolidated financial statements, the Company’s consolidated goodwill balance
was $45.6 million as of December 31, 2025, and the goodwill associated with the Canalys, Industry Dive, NetLine, Bluefin
Legacy, and legacy TechTarget reporting units were $9.4 million, $25.7 million, $6.8 million, $3.7 million, and $0 million,
respectively. Goodwill is tested for impairment at least annually as of December 31 or when events and circumstarnces
indicate an impairment may have occurred. In assessing goodwill for impairment, management may first assess qualitative
factors to determine whether it is more likely than not that the fair value of a reporting unit is less than its carrying amount. If
the yualitative impairment assessiment concludes that it is more likely than not that the fair value of a reporting unit is less
than its carrying value, management performs the quantitative goodwill impairment test, which compares the fair value of the
reporting unit to its carrying value. Management identified a sustained decline in share price and other yualitative
cunsiderations, including the continued impact from the conditions in the macroeconumic environment, as an impairment
trigyer for all repurting units in each quarter of 2025, and accordingly, performed quantitative yoodwill impairment
assessments. During the year ended December 31, 2025, the Company recognized impairment charges related to its Canalys,
Industry Dive, NetLine, Bluefin Legacy, and legacy TechTarget reporting units of $42.7 million, $243.4 million, $34.7
million, $174.1 million, and $436.7 million, respectively. Management estimates the fair value of the Company’s reporting
units primarily using an income approach. Determination of fair value is based on significant assumptions and estimates,
including projected cash flows, including forecasted revenue growth rates and EBITDA margin, discount rates, net working
capital rates, long-term growth rates, tax rates, and capital expenditure rates.

The principal considerations for our determination that performing procedures relating to the interim and annual
goodwill impairment assessments is a critical audit matter are (i) the significant judgment by management when developing
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the fair value estimates of the Company’s reporting units; (ii) a high degree of auditor judgment, subjectivity and effort in
performing procedures and evaluating management’s significant assumptions related to the forecasted revenue growth rates
and EBITDA margins, discount rates, long-terim growth rates, tax rates, capital expenditure rates, and net working capital
rates; and (iii) the audit effort involved the use of professionals with specialized skill and knowledge. As described in the
“Opinions on the Financial Staternents and Internal Control over Financial Reporting” section, material weaknesses were
identified that irmpacted this matter.

Addressing the matter involved performing procedures and evaluating audit evidence in connection with forming our
overall opinion un the consulidated financial statements. These procedures included, amony others, (i) testing managerment’s
process for developing the fair value estimates of the Company’s reporting units; (ii) evaluating the appropriateness of the
incurme approach used by managerment; (iii) testing the completeness and accuracy of underlying data used in the income
approach; and (iv) evaluating the reasonableness of the significant assumptions used by management related to the forecasted
revenue growth rates and EBITDA margins, discount rates, long-term growth rates, tax rates, capital expenditure rates, and
net working capital rates. Evaluating management’s assumptions related to the forecasted revenue growth rates and EBITDA
maryins, tax rates, capital expenditure rates, and net working capital rates involved evaluating whether the assumptions used
by management were reasonable considering (i) the current and past performance of the Company’s reporting units; (ii) the
consistency with external market and industry data; and (iii) whether the assumptions were consistent with evidence obtained
in other areas of the audit. Professionals with specialized skill and knowledge were used to assist in evaluating (i) the
appropriateness of the income approach and (ii) the reasonableness of the discount rate and long-term growth rate
assurmptions.

/sl PricewaterhouseCoopers LLP
Bostun, Massachusetts
March 11, 2026

We have served as the Company’s auditor since 2024.
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Report of Independent Registered Public Accounting Firm
To the Buard of Directors of Informa PLC

Opinion oun the Financial Staterments

We have audited the cumbined staterments of income and comprehensive income (loss), of changes in equity and of
cash flows of Informa Tech Digital Businesses of Informa PLC (the “Business” and the Accounting Predecessur tu
TechTaryet, Inc.) for the year ended December 31, 2023, including the related notes (collectively referred to as the
“combined financial statements”), before the effects of the adjustments i) for the correction of the errors as described in Note
1 (not presented herein) to TechTarget, Inc.’s consolidated financial statements appearing under Item 8 of TechTarget, Inc.’s
2024 annual report on Form 10-K; ii) to retrospectively apply the changes in accounting for segments as described in Note 15
(not presented herein) to TechTarget, Inc.’s consolidated financial statements appearing under Item 8 of TechTarget, Inc.’s
2024 annual report on Form 10-K; iii) to disclose the net income (loss) per share information for the year ended December
31, 2023 as described in Note 2; and iv) to retrospectively reflect the internal restructuring and consolidation of the
Accounting Predecessor in the 2023 financial staterments as described in Note 1.

In our opinion, except for the errors as described in Note 1 (not presented herein) to TechTarget, Inc.’s consolidated
financial statements appearing under Item 8 of TechTarget, Inc.’s 2024 annual report on Form 10-K, the combined 2023
financial statements, before the effects of the adjustments to retrospectively apply the changes in accounting for segments as
described in Note 15 (not presented herein) to TechTarget, Inc.’s consolidated financial staterments appearing under Item 8 of
TechTarget, Inc.”s 2024 annual report on Form 10-K, disclose the net incume (loss) per share information for the year ended
December 31, 2023 as described in Note 2, and retruspectively reflect the internal restructuring and consolidation of the
Accounting Predecessor in the 2023 financial statements as described in Note 1, present fairly, in all material respects, the
results of uperations and cash flows of the Business fur the year ended December 31, 2023 in cunformity with accounting
principles yenerally accepted in the United States of America (the 2023 financial statements before the effects of the
adjustments discussed above are not presented herein).

We were not engaged to audit, review, or apply any procedures to the adjustments i) fur the correction of the errors as
described in Note 1 (not presented herein) to TechTarget, Inc.’s consolidated financial staterments appearing under ltem 8 of
TechTaryet, Inc.’s 2024 annual repurt on Furm 10-K; 1i) to retruspectively apply the changes in accounting for segments as
described in Note 15 (not presented herein) to TechTarget, Inc.’s consolidated financial statements appearing under Item 8 of
TechTarget, Inc.’s 2024 annual report on Form 10-K; iii) to disclose the net income (loss) per share information for the year
ended December 31, 2023 as described in Note 2; and iv) to retrospectively reflect the internal restructuring and
consolidation of the Accounting Predecessor in the 2023 financial statements as described in Note 1 and, accordingly, we do
not express an opinion or any other form of assurance about whether such adjustments are appropriate and have been
properly applied. Those adjustments were audited by other auditors.

Basis for Opinion

These combined financial statements are the responsibility of the Business' management. Our responsibility is to
express an opinion on the Business” combined financial statements, before the effects of the adjustments described above,
based on our audit. We are a public accounting firm registered with the Public Company Accounting Oversight Board
(United States) (PCAOB) and are required to be independent with respect to the Business in accordance with the U.S. federal
securities laws and the applicable rules and regulations of the Securities and Exchange Commission and the PCAOB.

We conducted our audit of these cumbined financial statements, before the effects of the adjustments described above,
in accurdance with the standards of the PCAOB. Those standards require that we plan and perform the audit to obtain
reasunable assurance about whether the combined finaricial staterments are free of material misstaternent, whether due to error
or fraud.

Our audit included performing procedures to assess the risks of material misstaternent of the cumbined financial
statements, whether due to error or fraud, and performing prucedures that respond to those risks. Such procedures included
exarnining, on a test basis, evidence regarding the amounts and disclosures in the cumbined financial statements. Our audit
alsu included evaluating the accuunting principles used and significant estimates made by managerment, as well as evaluating
the overall presentation of the combined financial statements. We believe that our audit provides a reasonable basis for our
opinion.
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/sl PricewaterhouseCoopers LLP
London, United Kingdom

June 27, 2024, except for the effects of the restaternent discussed in Note 1 (not presented herein) to the cumbined financial
statemenits of Inforima Tech Digital Businesses of Infurma PLC appearing in Amendment No. 4 to Toro CumbineCo, Inc.’s

Registration Staternent on Form S-4 (No. 333-280529) as filed on October 23, 2024, as to which the date is Septermber 4,
2024

We served as the Business' auditor from 2024 to 2024.
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TechTaryet, Inc.
Consolidated Balarnce Sheets

(in thousands, except share and per share data)

Assets

Current assets:
Cash and cash equivalents
Short-term investiments

Accounts receivable, net of allowarnice for credit losses of $1,168 and $907

respectively
Related party receivables
Prepaid taxes
Prepaid expenses and other current assets
Total current assets
Non-current assets:
Property and equipment, net
Goodwill
Intangible assets, net
Operating lease right-of-use assets
Deferred tax assets
Other non-current assets
Total non-current assets
Total assets
Liabilities and Stockholders” Equity
Current liabilities:
Accounts payable
Related party payables
Contract liabilities
Operating lease liabilities

Accrued expenses and other current liabilities

Accrued compensation expenses

Income taxes payable

Convertible debt

Contingent consideration

Total current liabilities

Non-current liabilities:

Operating lease liabilities

Other liabilities

Deferred tax liabilities

Related party long-terim debt

Contingent cunsideration

Total non-current liabilities

Total liabilities
Commitments and contingenicies (See Note 14)
Stockholders’ equity:

Common stock, $0.001 par value; 250,000,000 shares authorized; 72,308,235
shares issued and 72,291,454 shares outstanding at December 31, 2025;
71,460,169 shares issued and outstanding at December 31, 2024

Treasury stock, at cost, 16,781 and 0 shares at December 31, 2025 and

December 31, 2024, respectively

Additional paid-in capital

Accumulated deficit

Accumulated other cumprehensive incorme
Total stockholders’ equity

Total liabilities and stuckholders’ equity

As of December 31,

2025 2024
$ 40626  $ 275,983
— 77,705

83,819 79,039

4,019 2,900

11,329 6,443

15,592 13,547

155,385 455617

2,299 4,621

45,550 973,398

725,525 808,732

3,178 15,907

3,360 5,097

2,011 3,115

781,923 1,810,870

$ 937,308 $ 2,266,487
$ 21,160 $ 10,639
5,671 4,795

50,526 44,825

3,112 5,186

22,572 29,328

19,037 18,093

4,349 6,701

— 415,690

190 —

126,617 535,257

1,426 15,107

6,008 4,913

100,664 139,356

106,714 —

1,260 —

216,072 159,376

$ 342689 % 694,633
72 71

(689) —

1,647,840 1,626,785
(1,084,243) (75,937)

31,639 20,935

594,619 1,571,854

$ 937,308  $ 2,266,487

See accompanying Notes to Consolidated Financial Statements.
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TechTaryet, Inc.

Consolidated Statements of Income (Loss) and Comprehensive Income (Loss)

(in thousands, except share data)

Revenues!

Cost of revenues!?
Gross profit
Operating expenses:
Selling and marketing?
General and administrativel?
Product development?
Depreciation
Amortization, excluding amortization of $12,802, $592, $51 included
in cost of revenues
Impairment of goodwill
Impairment of long-lived assets
Restructuring costs?
Acquisition and integration costs!
Remeasurement of contingent consideration
Total operating expenses
Operating loss
Related party interest expense
Interest income!
Other income (expense), nett
Loss before income tax benefit
Income tax benefit
Net loss
Other comprehensive income (loss), net of tax:
Foreign currency translation gain (loss)
Unrealized loss on short-term investments
Total other cumprehensive income (loss), net of tax
Total comprehensive loss

Net loss per common share:
Basic

Diluted

Weighted average common shares outstanding:
Basic

Diluted

(1) Amounts include related party transactions as follows:
Revenues

Cost of revenues

Gereral and administrative

Interest income

Acquisition and integration costs

Other income (expense), net

(2)  Amounts include stock-based compensation expense as follows:
Cost of revenues

Selling and marketing

Gereral and administrative

Product development

Restructuring costs

See accompanying Notes to Consolidated Financial Statements.
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For the Years Ended December 31,

2025 2024 2023
486,791 $ 284897 $ 252,101
(193,529) (107,256) (98,826)
293,262 177,641 153,275
139,323 62,593 55,300
83,086 79,029 66,888
10,837 11,420 11,060

2,379 1,614 895
89,845 48,018 42,152
931,500 66,235 139,645
- 2,019 577
14,655 - -
46,564 48,258 6,069
925 (22,436) (123,944)

1,319,114 296,750 198,642

(1,025,852) (119,109) (45,367)
(9,280) (17,740) (24,649)

936 4,138 3,487
(7,533) 3,313 (875)

(1,041,729) (129,398) (67,404)
33,423 12,535 9,627

(1,008,306) $ (116,863) $ (57,777)
10,704 (1,192) (20,497)

— (118) —
10,704 (1,310) (20,497)
(997,602) $ (118,173) $ (78,274)
(14.06) $ (2.65) $ (1.39)
(14.06) $ (2.65) $ (1.39)

71,726,763 44,054,830 41,651,366

71,726,763 44,054,830 41,651,366
1,177 % 413 % 154
1,054 269 _
20,290 31,833 31,272

— 3,999 3,487
6,844 39,735 —
526 — —
1295 $ 92 $ —
10,088 833 —
2,469 1,416 1,198
651 54 —
4,629 — —
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TechTaryet, Inc.
Consolidated Statements of Cash Flows (in thousands)

Operating activities:
Net loss

Adjustments to reconcile net income to net cash provided by (used in) operating activities:

Depreciation
Amortization
Allowance for credit losses
Operating lease experise
Stock-based compensation
Fair value adjustment to debt
Other
Deferred tax provision
Impairment of long-lived assets
Impairment of goodwill
Loss on disposal of intangible assets
Gain on disposal of property, plant and equipment
Gain on subsequent remeasurernent of lease
Contingent consideration settlement
Remeasurement of contingent cunsideration
Net foreign exchange (gain)/luss
Changes in operating assets and liabilities (net of the impact of acquisitions):
Accounts receivable
Prepaid expenses and other current and non-current assets
Related party receivables
Accounts payable
Incume taxes payable
Accrued expenses and other current liabilities
Accrued compensation expenses
Operating lease assets and liabilities with right of use
Contract liabilities
Other liabilities
Related party payables
Net cash provided by (used in) operating activities
Investing activities:
Purchases of property and equipment, and other capitalized assets
Purchases of intangible assets
Purchase of investments
Sale of investments
Acquisition uf businesses, net of acyuired cash
Net cash provided by (used in) investing activities
Financing activities:
Cash pool arrangements with Parent
Contingent consideration settlement
Proceeds from related party long term debt
Repayment of related party lung term debt
Repayment of luans
Capital contribution from Parent
Net transfers from Parent
Repayment of convertible notes
Shares repurchased for tax withholdings on vesting of restricted stock awards
Net cash provided by (used in) finanicing activities
Effect of exchange rate changes on cash and cash equivalents
Net (decrease) increase in cash and cash equivalents
Cash and cash equivalents at beginning of year
Cash and cash equivalents at end of year

Supplemental disclosure of cash flow information:

Cash paid for taxes by Parent

Cash paid for interest on related party loans

Schedule of non-cash investing and financing activities:

Operating right-of-use assets obtained in exchange for new operating lease liabilities
Remeasurement of right-of-use asset

Capital contribution frum Parent

Intangible asset purchases included in accrued expenses and other current liabilities
Debt capitalization through net parent investment

Loans capitalized through net parent investment

Capitalization of short-term debt

Common stock issued in connection with the acquisition of business

Replacement awards issued in connection with acyuisition of business

For the Years Ended December 31,

2025 2024 2023
(1,008,306) $ (116,863) $ (57,777)
2,379 1,614 895
102,647 48,610 42,203
823 996 (893)
4,852 2,165 2,732
19,132 2,395 1,198
1,323 2,120 —
(688) (90) —
(41,129) (16,306) (13,500)
— 2,019 577
931,500 66,235 139,645
— (135) —
373 28 2
866 — —
= (1,020) =
925 (22,436) (123,944)
8,162 (5,235) 1,059
(3,700) (2,817) 7,533
(5,747) (6,576) 2,296
(1,175) 336 (2,248)
10,240 (2,648) (3,334)
3,798 7,949 3,122
(7,469) 4,760 (1,215)
503 2,100 —
(8,735) (3,183) (2,709)
4,472 1,529 (8,366)
950 (1,400) 219
341 (29,001) —
16,337 (64,854) (12,505)
(387) (420) (2,589)
(16,637) (6,339) (6,771)
(291) (289) —
76,795 — —
(1,350) (72,315) (47,830)
58,130 (79,363) (57,190)
— 23,950 43,749
— (3,980) —
135,000 — —
(28,286) — —
— (213) —
— 351,574 —
— 38,302 29,679
(417,033) — —
(689) — —
(311,008) 409,633 73,428
1,184 (222) (86)
(235,357) 265,194 3,647
275,983 10,789 7,142
40626 $ 275983 § 10,789
— 3 1633 $ 3,039
8,847 19,008 25,194
— % 226 $ 1,295
(8,801) — —
1,924 — —
— 191 78
— 250,000 —
— 59,689 —
= 474,943 —
— 592,707 —
= 9,772 —

See accurmpartying Notes to Cunsolidated Financial Statements
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TechTaryet, Inc.

Notes to Consolidated Financial Statements

Years Ended December 31, 2025, 2024, and 2023

(In thousands, except share and per share data, where otherwise noted or instances where expressed in millions)

1. Business overview and basis of presentation

Nature of business

TechTarget, Inc. (“Informa TechTarget” or the “Company”, formerly known as Toro CombineCo, Inc. (“CombineCo”)
toyether with its subsidiaries, is a leading business-to-business (“B2B”) growth accelerator, infurming and influencing
technolugy buyers and sellers globally. Infurma TechTarget has offices in 11 countries as of December 31, 2025.

Liquidity and Capital Resuurces

During the year ended December 31, 2025, the Company incurred losses of $1,008.3 million driven mainly by non-cash
charges for impairment of goodwill. Additionally, the Company generated cash from operations of $16.3 million. During the
year ended December 31, 2024, the Cumpany incurred lusses of $116.9 million driven mainly by non-cash charges for
impairment of goodwill and long-lived assets (offset in part by the remeasurerment of contingent consideration) and certain
non-recurring cash costs related to the Transactions described below. Additionally, the Company utilized cash in operations
of $64.9 million. The Cumpany cumpleted its Transactions (defined below) v December 2, 2024.

The Company has a $250 million revolving line of credit (the “Credit Facility”) with Inforima PLC (“Informa” or
“Parent”), of which $143.3 million availability remains as of December 31, 2025. The Company’s ability to comply with its
covenants will depend on, among other things, financial, business, market, competitive and other conditions, many of which
are beyond the Company’s control, See Note 9 Convertible Notes and Credit Facility for further information regarding the
Credit Facility.

The Company believes it has sufficient cash on hand, working capital, and availability to access additional cash under its
Credit Facility to meet its business operating requirements, its capital expenditures and to comply with its debt covenants for
at least the next twelve months as of the filing date of this Annual Report on Form 10-K.

The Tiansactions

On January 10, 2024, Informa entered into a definitive agreement (the “Transaction Agreement”) to combine Informa
Intrepid Holdings Inc. (“Informa Tech Digital Business” or “Accounting Predecessor™), a carved-out business wholly-owned
by Informa, with former TechTarget, Inc. (“Former TechTarget”) under CombineCo. In accordance with the Transaction
Agreerment, Informa contributed the Informa Tech Digital Business alonyg with $350 million in cash (the “Contribution”), in
exchange for an aggreyate of 41,651,366 shares of CombineCo cormimon stock (the “Transaction”). Prior to the Transactior,
the Accounting Predecessor had historically operated as part of the Parent and not as a standalone entity and had no separate
cunsolidated legal status of existence. As such, the prior year combined financial staternents have been derived from the
Parent’s historical accounting records and were presented on a carved-out basis and reflect the assets, liabilities, revenues,
expenses and cash flows of the businesses included within the Accounting Predecessor prior to the Transaction. Prior to the
closing of the Transaction, Informa undertook certain restructuring transactions to separate the Informa Tech Digital
Business. As of the closing date of the Transaction, the Inforina Tech Digital Businesses was held directly or indirectly by
Informa Intrepid Holdings Inc. (“Informa Intrepid”), a wholly owned subsidiary of Informa. The financial staternents for the
periods prior to the Transaction have been retrospectively adjusted to reflect the internal restructuring of the Accounting
Predecessor as a consolidated group under Informa Intrepid Holdings, Inc. as of the earliest period presented. The
Transaction closed on December 2, 2024.

Additionally, CombineCo paid each Former TechTarget shareholder as consideration for one common share of Former
TechTarget (i) one share of CombineCo common stock and (ii) cash consideration of approximately $11.70 per share of
Former TechTarget common stock (the “Merger” and, together with the Transaction, the “Transactions”). The Merger closed
on December 2, 2024 (the “Acyuisition Date”), with Informa then holding a 58% interest in CombineCu and former
TechTaryet shareholders holding the remaining 42% interest in CombineCo. CombineCou changed its name to TechTargyet,
Inc. upon completion of the Merger.
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Basis of presentation

The Merger was accounted for using the acquisition method of accounting in accordance with ASC 805, Busiiess
Combination (“ASC 805”). The counsolidated financial statements prior to the Acyuisition Date reflect the financial
statements of the Informa Tech Digital Businesses of Informa, as Accounting Predecessor to Informa TechTarget and the
historical cunsolidated financial staterments of Former Tech Target are included only frum the Acquisition Date forward.

The consolidated financial statements have been prepared in accordance with U.S. generally accepted accounting
principles (“U.S. GAAP”) and present the historical results of uperations, comprehensive incume and losses, and cash flows
for the years ended December 31, 2025, 2024, and 2023 and the financial position as of December 31, 2025 and 2024. All
intercompany balances and transactions within Informa TechTarget have been eliminated in the consolidated financial
statermnents.

The following considerations have been applied to these consolidated financial staterments prior to the Transaction:

o All intercompany transactions and balances between the businesses included within the Accounting Predecessor
have been eliminated. Transactions and balances with the Parent, or other non-Informa Tech Digital
Business entities controlled by the Parent, are classified as related party transactions.

o To the extent that an asset, liability, revenue or expense is directly associated with the Accounting Predecessor, it
is reflected in these consolidated financial staterments. Since the Accounting Predecessor had been part of a wider
group of companies controlled by the Parent, the consolidated financial statements may not reflect the same
financing costs had the Accounting Predecessur obtained financing on a standalone basis.

o All custs incurred by Informa that are directly attributable to the Accounting Predecessor have been included in
these consolidated financial statements. The costs incurred by the Parent for certain functions and operations that
were used by the Accounting Predecessur, including but not limited to executive uversight, finance, treasury, tax,
leyal, human resources, technology, marketing and other shared services have been allocated using appropriate
and consistent allucation methods, including revenue, headcount or other relevant measures. Manageiment of the
Parent believes the custs uf these services allocated to the Accounting Predecessor have been deterimined un a
reasonable basis but may not reflect the amounts that would have been incurred by the Accounting Predecessor
had it been operating on a standalone basis. These cost allocations are discussed further in Note 13. Related Party
Transactions.

. Net Parent Investment, which includes retained earnings, represents the Parent’s historical investment in the
Accounting Predecessor, the accumulated net earnings (losses) after taxes and the net effect of settled
transactions with and allocations from the Parent. All significant transactions between the Accounting
Predecessor and the Parent have been included in the accompanying consolidated financial statements for all
years presented. Transactions with the Parent are reflected in the consolidated staternents of changes in equity as
Net transfers (to) from Parent and in the accompanying consolidated balance sheets as Net Parent investment. All
transactions reflected in Net Parent investment by the Accuunting Predecessor have been cunsidered as financing
activities fur purpuses of the consolidated staternents of cash flows. On the Acquisition Date, Net Parent
Investment was converted to Cormmon Stock and Additional Paid-in Capital.

o The Accounting Predecessor was dependent on the Parent for the majority of its working capital and financing
requirements during the financial years presented in these consolidated financial statements. The Parent uses a
centralized approach to managing cash and financing its operations. Transactions between the Parent and the
Accounting Predecessor under this approach were treated as related party short-term debt. All cash and cash
equivalent balanices held by the Accounting Predecessor that are not a part of the centralized cash management
approach were legally held by the Accounting Predecessor and included in the consolidated financial statements.

o The Accounting Predecessor had intercompany financing arrangements with the Parent (“related party debt”).
These related party financing arrangements between the Accounting Predecessor and the Parent have been
included in the accompanying consolidated financial staternents for all years presented. These transactions were
settled on the Acquisition Date.

o The Accounting Predecessor's current and deferred taxes are computed on a separate return basis.

The Accounting Predecessor's counsolidated financial statements prior to the Transaction may not be indicative of
Informa TechTarget’s financial performance and do not necessarily reflect what its results of operations and cash flows
would have been had Informa TechTarget uperated as an independent entity during all the periods presented. The amount of
actual costs that may have been incurred if Informa TechTaryget were a standalone company would depend on a number of
factors, including its chosen organizational structure, which functions were performed by its employees or outsourced and
strategic decisions made in areas such as information technology and infrastructure.
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2. Significant Accounting Policies

Use of estimates

The preparation of financial staterments in conformity with U.S. GAAP requires management to make estimates and
judgments that affect the reported amounts of assets, liabilities, revenues and expenses, and related disclosure of contingent
assets and liabilities. Informa TechTaryet bases these estimates on historical experience, the current economic environiment,
and on various other assurnptions that are believed to be reasunable under the circumstances. However, uncertainties
associated with these estimates exist and actual results may differ from these estimates.

Estimates and underlying assumptions reflected in these consolidated financial statements are reviewed on an ongoing
basis, with changes in estimates recognized in the year in which the estimates are revised and in any future periods affected.
Significant estimates include assumptions associated with impairment considerations for goodwill and long-lived assets,
estimating the fair value of contingent consideration, allocation of purchase price to intangible assets in business
combinations, evaluating and measuring the valuation allowarice for deferred tax assets and the recognition and measurement
of uncertain tax positions and determining corporate expense allocations.

Foreign currency translation

The cunsolidated financial statements are presented in U.S. dollars. The functional currency of Informa TechTarget’s
subsidiaries is the currency of the primary economic environment in which they operate. Foreign currency transactions that
are uther than the functional currency are recourded at the exchange rate prevailing at the date of the transaction. Foreign
currency monetary assets and liabilities are translated at the rates of exchange as of the balanice sheet date and revenues and
expenses are translated into U.S. dollars using average exchange rates in effect during the period. Non-monetary items that
are measured at historical cost in a foreign currency are translated using the exchange rate in force at the date of the initial
transaction. Any realized and unrealized gains and losses from transactions denominated in currencies other than the
functional currency are recorded in other income (expense) on a net basis in the consolidated staternents of income (loss) and
comprehensive income (loss). Gains and losses from transactions denominated in currencies other than the functional
currency amounted to a net loss of $8.2 million, a net gain of $5.2 million and & net loss of $1.1 million for the years ended
December 31, 2025, 2024 and 2023, respectively.

As of the reporting date, the assets and liabilities of Inforima TechTarget denominated in a functional currency that is
other than the reporting currency are translated into U.S. dollars at the rate of exchange applicable at the reporting date and
their results of vperations are translated at the average exchange rates for the period, recalculated fur each month at that
month’s closing rate from the eyuivalent preceding month. All translation yains and lusses are reported in accurmulated other
cumprehensive incume (loss) as a curmponent of Parent’s/Stockholders’ equity in the cunsolidated balance sheets.

Cash and cash equivalents

Cash and cash equivalents include cash on hand and balances held with banks and other financial institutions. Cash
equivalents comprise bank deposits, which are readily convertible to known amounts of cash, subject to an insignificant risk
of changes in value and have original maturity of three months or less.

Short-term investments

Short-term investments are held for working capital purposes and as of December 31, 2024, were invested primarily in
pooled bond funds. As of December 31, 2025, the Compary is no longer invested in any pooled bond funds and the Company
does not enter into investments for trading or speculative purposes. The Company's short-term investiments are classified as
available-for-sale. These investments are recorded at fair value with the related unrealized gains and losses included in other
cumprehensive incoime (10ss).

Fair value measurements

In accurdance with ASC Topic 820, Fair Value Measurement (“ASC 8207), Inforima TechTaryet accounts for certain
assets and liabilities at fair value, which is the price that would be received upon the sale of an asset or paid to transfer a
liability in an orderly arms-length transaction between market participants at the measurement date. When measuring fair
value, Informa TechTarget considers the characteristics of the asset or liability that a market participant would consider when
pricing the asset or liability at the measurement date. Informa TechTarget utilizes one or more techniques for measuring fair
value: market approach, income approach, and cost approach.

The valuation techniques include inputs, which are based on a tiered fair value hierarchy consisting of three levels of
observability to the market, as follows:
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Level 1: Observable inputs such as yuoted prices for identical assets or liabilities in active markets.

Level 2: Other inputs that are observable directly or indirectly, such as quoted prices for similar instrurments in active
markets or for similar markets that are not active.

Level 3: Unobservable inputs for which there is little or no market data and which require the use of assuimptions about
how market participants would price the asset or liability.

Informa TechTaryet cateyurizes each of its fair value measurements in one of these three levels based on the lowest
level of input that is significant to the fair value measurement in its entirety. The carrying values of the Company’s prepaid
expenses and other current assets, accounts payable and accrued expenses and other current liabilities approximate their fair
values due to their relatively short maturity periods. The Company has elected the fair value option (“FVO”) for its Notes.
The analysis of the fair value of the Notes contains inherent assumptions related to the current stock price, interest rates,
volatility and the remaining time to maturity.

Business combinations and goodwill

Informa TechTarget uses the acyuisition method of accounting to account for acquisitions. This requires separate
recognition of assets acyuired and liabilities assumed from goodwill, at the acyuisition date fair values. A specifically
identified intangible asset must be recorded as a separate asset from goodwill if either of the following two criteria is met:
(1) the intangible asset acquired arises from contractual or other legal rights; or (2) the intangible asset is separable.
Accordingly, intangible assets cunsist of specifically identified intangible assets.

Goodwill at acyuisition date is mieasured as the excess of counsideration transferred and the fair value of any non-
controlling interests in the acquiree over the net fair values of the assets acquired and liabilities assumed. To the extent
required in connection with an acquisition, goodwill is allocated to the appropriate reporting units using the with-and-without
approach of the synergy impact to the fair value of its reporting units. During the measurement period, which may be up to
one year from the acquisition date, Informa TechTarget will record adjustments to the assets acquired and liabilities assumed
with the corresponding offset to goodwill. Measurement period adjustments are recorded in the period the adjustments are
determined. Upon conclusion of the measurement period or final determination of the values of assets acquired or liabilities
assurned, whichever comes first, any subsequent adjustments will be recorded in the consolidated staterments of income (luss)
and comprehensive income (louss).

Where a business combination agreement provides for an adjustment to the cost of a business acyuired contingent on
future events, Informa TechTaryet accrues the fair value of the additional cunsideration payable as a liability as of acyuisition
date. This amount is reassessed at each subseguent reporting date with any adjustments recognized in remeasurement of
contingent consideration within the consolidated staterments of income (luss) and comprehensive income (luss). Informa
TechTarget utilizes significant estimates and assumptions in determining the estimated contingent consideration and
associated expense or gain at each balance sheet date. The liabilities are measured against the contractually agreed
performarnce targets at each subsequent reporting date with any adjustments recognized in the consolidated staterments of
income (loss) and comprehensive income (loss). The estimation of these liabilities requires Informa TechTarget to make
judgements concerning the future performance of related businesses over the contingent consideration period. The estimation
uncertainty risk within payments greater than one year is higher due to the forecast nature of the inputs.

Intangible assets

Intangible assets primarily comprise intangible assets acquired in business combinations measured at their estimated
fair value at acquisition. Remaining intangible assets are initially recurded at cost.

Intangible assets are reported net of accumnulated ammortization. The cost of intangible assets is amortized and charged
10 the cunsolidated staterments of income (luss) and comprehensive income (loss) using an ecunomic consumption method
over the estimated useful lives of the underlying assets. Cumnipleted technolugy and custormer relationships are amortized each
year based on the ratio that the projected cash flows for the intangible assets bear to the total of current and expected future
cash flows for the intangible asset. Trade names are amortized on a straight-line basis.

Informa TechTarget capitalizes certain costs associated with the development of its platform and software used in
operations. Informa TechTarget begins to capitalize costs to develop software when planning stage efforts are successfully
completed, management has authorized and committed project funding, and it is probable that the project will be completed,
and the software will be used as intended. Capitalized internal-use software is amortized over estimated useful lives ranging
from 3 to 10 years unce the related project is ready for its intended use.
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Capitalized costs of internal-use software, net of accumulated amortization, are included in intangible assets, net in the
cunsolidated balance sheets. The amortization expense is recognized in cost of revenues in the consolidated statements of
income (luss) and comprehensive income (luss).

Useful lives are reviewed when events dictate and adjustments are made, where applicable, on & prouspective basis. The
estimated useful lives of Informa TechTarget’s intangible assets are as follows:

Estimated Useful Lives

Brands and trademarks 10 - 30 years
Custormer relationship databases 9 - 20 years
Intellectual prouperty 3 - 20 years
Developed technology 3- 10 years
Internal-use software 7 years

Property and equipment

Property and equipment are stated at cost net of accumulated depreciation and impairment losses. Cost cumprises
expenditure directly attributable to the purchase of the asset. Depreciation is provided on a straight-line basis at rates
designed to reduce the assets to their residual value over their estimated useful lives.

The rates of depreciation are based on the following estimated useful lives:

Estimated Useful Lives
Leasehold improvements Shorter of useful economic life or remaining duration of lease
Equipment, fixtures and fittings 3-5years

The Cumpany periodically reviews the estimated useful lives of property and equipment. Changes to the estimated
useful lives are recorded prospectively frum the date of the change. Upon retirement or sale, the cost of the assets dispused of
and the related accumulated depreciation are removed frum the accounts, and any resulting yain or loss is included in income
from operations.

Impairment of goodwill and luny-lived assets

Informa TechTarget evaluates its long-lived assets, including property, equipment, and intangible assets, for
impairment when events or changes in circumstances indicate that the carrying amount of an asset may not be fully
recoverable. Goodwill is tested for impairment at least annually as of December 31 or when events and circumstances
indicate an impairment may have occurred.

Among the factors that could trigger an impairment review are a reporting unit’s operating results significantly
declining relative to its operating plan or historical performance, competitive pressures, changes in the general markets in
which it operates, and sustained declines in the Coumpany's share price. In assessing goodwill for impairment, Informa
TechTaryet may first assess qualitative factors to determine whether the existence of events or circumnstances leads to a
deterimination that it is more likely than not that the fair value of a reporting unit is less than its carrying amount. If this
assessment concludes that it is more likely than not that the fair value is more that the carrying value of a reporting unit,
yoodwill is not cunsidered impaired and any yuantitative goodwill impairment test is not required to be performed.

If the yualitative impairment assessiment concludes that it is more likely than not that the fair value of & reporting unit is
less than its carrying value, Informa TechTarget performs the quantitative goodwill impairment test, which compares the fair
value of the reporting unit to its carrying value. During all of 2025 and the fourth quarter of 2024, Informa TechTarget
identified a sustained decline in its share price which, along with other gualitative considerations including the continued
impact from the conditions in the macroeconomic environment, it determined to be a triggering event for the purposes of
testing goodwill impairment. Informa TechTarget estimates the fair value of its reporting units primarily using an income
approach. In assessing fair value, estimated future cash flows are discounted to their present value using a weighted average
cost of capital discount rate.

If the estimated fair value of a reporting unit is less than the carrying value, Informa TechTarget will record an
impairment of goodwill. The yoodwill impairment luss is the difference between the reporting unit's fair value and carrying
armount, not to exceed the carrying amount of the goodwill. Deterimination of fair value is based on significant assumptions
and estimates, including projected cash flows, including forecasted revenue growth rates and EBITDA margin, discount
rates, net working capital rates, long-term growth rates, tax rates, and capital expenditure rates. Upon completion of the
quantitative assessments, the Company determined that the goodwill of the reporting units were impaired and recorded a
$931.5 million and $66.2 million impairment as of December 31, 2025 and 2024, respectfully.
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Informa TechTarget also cunsiders whether there is an expectation that a long-lived asset will be sold or disposed of
before the end of its originally estimated useful life. Recoverability of assets held and used is measured by comparing the
asset group’s carrying armount and the estimated undiscounted future net cash flows expected to be generated by the asset
group. If such evaluation indicates that the carrying amount of the asset group is not recoverable, an impairment loss will be
recorded based on the amount by which the carrying value exceeds the fair value. The Company recognized $0.0 million and
$2.0 million of impairment to operating lease right-of-use assets in the years ended Decemiber 31, 2025 and 2024,
respectively. See Note 7. Leases for further information.

See Note 6. Goodwill and Intangible assets for further information on the impairment charges recognized for the years
ended December 31, 2025 and 2024.

Restructuring custs

Informa TechTarget records restructuring costs when a present obligation has been incurred and the amount is
reasonably estimable. Restructuring costs primarily consist of employee severance and related termination benefits.

Employee severance costs are recognized and measured based on the nature of the termination arrangement and the
applicable accounting guidarice.

One-time termination benefits provided to employees under a restructuring plan that is not part of an ongoing benefit
arrangerment are accounted for in accordance with ASC 420, Exit ur Dispusal Cost Obligations. A liability for such benefits is
recugnized when managerment commits to a plan of termination, the plan identifies the affected employees and benefits to be
provided, the plan is communicated to employees, and it is unlikely that the plan will be withdrawn. If employees are
required to render future service 1o receive the benefits, the liability is recognized ratably over the required service period;
otherwise, the liability is recognized when the plan is communicated.

Termination benefits provided under ungoing benefit arrangements, including contractual, legal, our jurisdictivnal
severance obligations, and voluntary separation programs that meet the definition of special termination benefits, are
accounted for in accordance with ASC 712, Compensation—Nonretirement Postemployment Benefits. Liabilities for these
benefits are recognized when it is probable that a liability has been incurred and the amount can be reasonably estimated.
When employees are required to provide future service, the cost is recognized over the remaining service period.

Arrangements that include both one-time termination benefits and ongoinyg severance benefits are evaluated to
deterimine the appropriate allocation between ASC 420 and ASC 712 based on the nature of each coimpunent.

Severanice liabilities are measured at fair value or at the stated contractual amount, as applicable, based un the
underlying arrangement. Amounts expected to be paid within one year are yenerally measured on an undiscounted basis,
while amounts payable over longer periods are discounted if material. Estimates are reassessed at each reporting date, with
changes recognized in earnings in the period of adjustment.

Modifications to share-based payment awards, including accelerated vesting provided in connection with restructuring
activities, are accounted for in accordance with ASC 718, Cumpensation—Stock Compensation. Any incremental
cumpensation cost resulting from such modifications is measured as of the modification date and recognized over the
rermaining reyuisite service period.

Restructuring-related costs are included in operating expenses and presented as restructuring charges when material.
Changes in estimates of restructuring liabilities are recorded in the same income statement line item as the original charge.
Informa TechTarget evaluates the presentation and disclosure of restructuring costs consistent with SAB Topic 5.P.4,
including considerations related to the nature, materiality, and non-recurring aspects of such charges.

Debt issuance costs

Financing costs associated with the revolving line-of-credit are capitalized as prepaid expenses and other current
assets and are amortized into interest expense over the credit availability period on a straight-line basis.
Conwvertible notes

Upon close of the Merger, Informa TechTarget elected to account for the convertible debt under the fair value option
under ASC 825, Financial Instruments (“ASC 825”). Using the fair value option, the convertible debt was recorded at fair
value upon close of the Merger and at each balance sheet date thereafter. Changes in the estimated fair value of the
convertible debt are recognized as non-cash changes in other income (expense), net.

See Note 4. Fair Value and Note 9. Convertible Notes and Credit Facility for further information.
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Revenues

Informa TechTaryet yenerates revenues by providing digital solutions that deliver business intelligence and advisory
services, targeted audiences, highly qualified leads, dermand generation and buyer intent, which helps custumers to identify,
reach, influence and transact with key technology decision makers.

Revenue is recognized as Informa TechTarget satisfies a performance obligation, based upon transfer of control of
prumised products ur services to clients in an amount that reflects the consideration to which Inforima TechTaryet expects to
be entitled in exchange for those products or services. Some of Informa TechTarget’ performance obligations are satisfied
over time as the product or service is transferred to the client. Performance obligations which are not satisfied over time are
satisfied at a point in time. Informa TechTarget accounts for revenue contracts with clients through the following steps:

1. Identify the contract with a client;

Identify the performance obligations in the contract;

2

3. Determine the transaction price;

4 Allocate the transaction price to the performance obligations in the contract; and
5

Recugnize revenue when or as Informa TechTaryget satisfies a performance obligation.

Informa TechTaryet enters into contracts that can include various combinations of its offerings which are generally
capable of being distinct and accounted for as a separate performance obligation. When performance obligations are
cunsolidated into a single contract, Informa TechTarget utilizes the relative stand-alone selling price (“SSP”) of each product
our service to allocate the transaction price amony the performance obligations, which is generally determined based on the
prices charged to the clients when sold on a stand-alone basis or using expected cost plus a margin, with any discounts
allocated across the performance obligations. Revenue is typically fixed at the date of the order and is not variable. Informa
TechTarget’s invoice schedule varies by product offering; however, payment terms generally provide that clients pay within
30 days of invoice. Amounts that have been invoiced are recorded in accounts receivable and in contract liabilities or
revenue, depending on whether transfer of control to clients has uccurred.

A detailed description of each category of revenue is included below:

o Marketing, advertising services and sponsorship: Informa TechTarget delivers marketing, specialized advertising
services and sponsorship through digital publications and websites. Revenue for these products and services is
recognized either at a point in time, or over the contract term, as control transfers to the client as the performance
obligations are satisfied. Clients may have the right to cancel their contracts, however, Informa TechTarget
retains an enforceable right to payrment fur prior services based on the contract terins.

Revenues for custorn content and marketing services is recognized uver time or point in time depending un the
terms of the contract. Contracts are typically one to four months in length.

Revenues for content syndication campaigns and display advertisements are recognized based on a contracted
quantity of leads or impressions. The contract price is typically fixed based on a guantity of leads to be
delivered or impressions processed and revenues for these products are recognized over time, using an output
method based on the volume of leads delivered or impressions processed. These contracts are typically short-
term, one to three months.

Revenues for other advertisement products such as email, newsletter, webinar and event sponsorships are
satisfied at the point in time they are delivered to the client, placed for viewing or on the event date.

o Intelligence subscription services: Informa TechTarget’s subscription service provides clients with access to data,
including market trackers, market sizing, market share analyses and forecasts, in addition to yualitative analyst-
produced countent acrouss the technolugy industry spectrurn. Subscription services provide clients access to husted
data and information services that represents a single stand-ready performance obligation satisfied vver time.
Revenue is recognized on a straight-line basis over the contractual term. Access to information services Is
predominantly sold through annual subscriptions paid in advance and typically non-cancelable.

o Advisory services: Informa TechTarget works together with clients to provide strategic support in assessing
critical business challenges and developing bespoke solutions. This includes the delivery of specialist data,
forecasts, analysis and advice that helps clients assess and better understand their respective markets,
opportunities, competition, and new product developments. Revenues are principally generated from fixed fee
engagements and are recognized over time as Informa TechTarget works to satisfy its performance obligations as
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Informa TechTarget generally has an enforceable right to payment for performance completed to date. Most
advisory contracts are billed 50% upfront and 50% upon completion and are non-refundable and non-cancelable.

o Exhibitor and attendee revenue: Inforima TechTaryet offers specialist research exhibition and conference events.
Payments are typically received in advance of the event date or at the event date and are non-refundable or
partially refundable based un timing of cancellation. Revenue is recognized at the point in time when the event
has taken place.

Remiaining performance obligations

Informa TechTarget elected an optional exemption to not disclose information about the amount of the transaction
price allocated to remaining performarnce obligations for contracts that have an original expected duration of one year or less
because as of December 31, 2025, Informa TechTarget expects to recognize 100% of remaining performarnce obligations as
revenue over the next twelve months.

Contract liabilities

Contract liabilities primarily reflect payments received in advance of revenue recognition. Typically, Informa
TechTaryet invoices all subscription service fees, 50% of advisury fees and a substantial portion of exhibitor and attendee
fees in advance. All of Informa TechTarget’s contract liabilities are included within current liabilities at year end and will be
recognized as revenue in the following 12 months as Informa TechTaryet satisfies its contractual performance obligations.

Cost of revenues

Cost of revenue primarily cunsists of salaries and related personnel custs, lead yeneration expenses, armortization of
product development, freelance contractors expenses, website hosting costs, internal use software and developed technology
amortization and other related overheads.

Selling and marketing

Selling and marketing expenses consist primarily of salaries and related personnel costs, sales commissions, facility
expenses, advertising costs, and other related overheads.

Advertising costs are expensed as incurred and were $0.1 million, $0.3 million and $0.7 million for the years ended
December 31, 2025, 2024 and 2023, respectively.

General and administrative

General and administrative expenses consist primarily of salaries and related personnel costs, facility expenses and related
vverheads, accounting, leyal and other professional fees, allowance fur credit losses, and stock-based cuimnpensation expenses.

Product develupmient

Product development includes costs relating to the creation of Informa TechTarget’s network of websites and data
analytics framewaork, advertiser offerings and technical infrastructure that do not meet the criteria for capitalization.

Acquisition and inteyratiorn custs

Acquisition-related costs that are not part of the purchase price consideration are expensed as incurred. These costs
typically include transaction-related costs, such as finder’s fees, legal, accounting, and other professional costs. Integration
related costs represent costs that relate directly to combining Informa TechTarget and its acquired businesses and are
expensed as incurred. Integration-related costs typically include strategic consulting services, employee related costs, such as
retention and severarice, costs to integrate information technology infrastructure, enterprise planning systerms, processes, and
other nun-recurring integration related costs.

Interest incorne

Interest incume is recognized un an accruals basis, by reference to the principal outstanding and at the effective interest
rate applicable.
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Accounts receivable and allowarnice for credit losses

Accounts receivable are recognized at the amount Informa TechTarget expects to collect, net of allowance for credit
losses. The allowance for credit lusses is Informa TechTarget’s best estimate of the amount of probable credit losses in its
existing accounts receivable. The allowance for credit losses is reviewed on a regular basis, and all past due balances are
reviewed individually for collectability. Account balances are written-off against the allowance once all means of collection
have been exhausted and the potential for recovery is cunsidered remote. Provisions for credit lusses are recorded in general
and administrative expense.

Payment terms and conditions vary by contract type, although terins generally include a reyuirement of payment in 30
days. In instances where the timing of revenue recognition differs from the timing of invoicing, Informa TechTarget has
determined that its contracts generally do not include a significant financing cumponent. The primary purpuse of Informa
TechTarget’s invoicing terms is to provide clients with simplified and predictable ways of purchasing products and services,
such as invoicing at the beginning of a subscription term with revenue recognized ratably over the contract period, and not to
receive financing from clients.

Below is a summary of the changes in Informa TechTarget’s allowance for credit losses for the years ended
December 31, 2025, 2024 and 2023:

Balance at  Addition to Balance at
Beginning  (Release of) End of
of Year Provision Write-off Year
Year ended December 31, 2025 $ 907 $ 823 $ (562) $ 1,168
Year ended December 31, 2024 $ 1540 $ 996 $ (1,629) $ 907
Year ended December 31, 2023 $ 2,782 % (748) $ (494) $ 1,540

Concentration of credit risk

Informa TechTarget’s principal financial assets are accounts receivable, related party receivables cash and cash
equivalents and short-term investments, which represent Informa TechTarget’s maximuim exposure to credit risk in relation
to financial assets.

Credit risk refers to the risk that a counterparty will default on its contractual obligations resulting in financial loss to
Informa TechTaryet. Inforima TechTaryet has adopted a policy of assessing the creditworthiness of counterparties as a means
of mitigating the risk of financial luss frum defaults.

Preduminantly all of Informa TechTaryet’s cash, cash equivalents and short-term investinents are held in investinent
grade counterparties.

The carrying amounts of financial assets recorded in the consolidated financial statements are carried at fair value and
any temporary unrealized gains or losses are reported as a component of stockholders’ equity and represent Informa
TechTarget’s maximurm exposure to credit risk. Other than temporary impairment losses are recorded in the consolidated
staternents of income (luss) and comprehensive income (loss).

During the years ended December 31, 2025, 2024 and 2023, no individual customer accounted for 10% or more of total
revenues and no customer represented 10% or more of total accounts receivable.

Segment reporting

Informa TechTaryet has determined it operates as a single operating and reportable segment. Informa TechTarget’s
Chief Operating Decision Maker ("CODM") is its Chief Executive Officer, who reviews key financial information presented
on a consolidated basis for the purpuses of making vperating decisions, allocating resources, and evaluating financial
performarice.

Income taxes

Informa TechTarget is the result of the cumbination of two businesses, Former TechTarget and the Informa Tech
Digital Business. Prior to the Informa Tech Digital Businesses Separatiorn, Informa Tech Digital Business was included in the
cunsolidated U.S. federal, state and foreign income tax returns of Informa. Informa TechTarget's provision for income taxes
for the periods 2023 and through December 2, 2024 was prepared using the separate return method for the Informa Tech
Digital Business. On a separate return basis, actual transactions included in the consolidated financial statements of Informa
may not be included in these consolidated financial statements. Similarly, the tax treatment of certain items reflected in the
consolidated financial statements of Informa TechTarget may not be reflected in the consolidated financial statements and tax
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returns of Informa. Therefore, itemns such as tax louss carryforwards, tax credit carryforwards, and valuation allowarnces may
exist in the separate Inforima TechTaryget counsolidated financial statements that may or may not exist in Informa’s
cunsolidated financial statements. Following the Informa Tech Digital Separation, Informa TechTarget will file tax returns on
a cunsolidated basis with Former TechTarget and the provision for incume taxes will be is prepared un a stand-alune basis
including the results of Former TechTarget. As a result, the deferred incume taxes and effective tax rate in 2024 may differ
from those in the historical periods prior to December 2, 2024.

Deferred tax assets and liabilities are determined based on the difference between the financial statements carrying
amount and the tax basis of assets and liabilities using enacted rates expected to be in effect during the year in which the
differences reverse. Deferred tax assets generally represent items that can be used as tax deductions or credits in future years’
tax returns for which the tax benefit has already been reflected in the financial statements. Deferred tax liabilities generally
represent items that have already been taken as a deduction in past tax returns but have not yet been recognized in the
financial statements. The effect on deferred tax assets and liabilities due to a change in tax rates is recognized as an incorme
tax benefit (provision) in the statement of incume in the period in which the enactment date occurs.

Informa TechTaryet’s deferred tax assets are reduced by a valuation allowance if, based on the weight of available
evidernice, it is more likely than not (more than 50 percent probable) that suime portion ur all of the deferred tax assets will not
be realized. Informa TechTaryet evaluates the realizability of deferred tax assets for each of the jurisdictions in which it
vperates by assessing all available evidence. This includes historical vperating results, known or planned operating
developinents, tax law carryback capability in the particular country, and prudent and feasible tax planning strategies. Having
evaluated these factors, if Informa TechTarget considers that deferred tax assets are expected to be realized within the tax
carryforward period allowed for that specific country, it concludes that no valuation allowance is required. To the extent that
the deferred tax assets exceed the amount expected to be realized within the tax carryforward period for a particular
jurisdiction, Informa TechTarget establishes a valuation allowance.

Informa TechTarget recognizes benefits from tax positions only if it is more likely than not that the tax position will be
sustained on examination by the taxing authorities, based on the technical merits of the positions. The tax benefits recognized
in the consolidated financial staterments from such positions are measured as the largest amount of tax benefit that is more
than 50 percent likely to be realized upon settlement. Judgment is required in evaluating tax positions and determining
unrecognized tax benefits. Informa TechTarget reevaluates on the technical merits of its tax pusitions and may recognize the
benefit of a tax pusition in certain circumstances, including when: (1) a tax examination is completed; (2) applicable tax laws
change, including through a tax case ruling or leyislative guidance; our (3) the applicable statute of limitations expires.
Informa TechTaryet recognizes potential accrued interest and penalties associated with unrecougnized tax benefits in incurne
tax benefit (provision) in the statement of income.

Net parent investment

In the accompanying consolidated balance sheet, net Parent investment represents the Parent’s interest in the recorded
net assets of Informa TechTarget, accumulated net income, and the net effect of transactions with, and allocations from, the
Parent.

Stock-based compensation

The Company has stock-based employee compensation plans which are more fully described in Note 11. Stock-based
compensation cost is measured at the grant date based on the fair value of the award and is recognized in the consolidated
staternents of income (loss) and comprehensive income (luss) using the straight-line method over the vesting period of the
award. The Cumpany values restricted stock units at fair value on the date they are granted (“grant date").

Comprehensive incume (loss)

Comprehensive incurme (loss) includes all changes in equity during a period, except those resulting from investinents
by stockholders and distributions to stockholders. The Company's comprehensive income (loss) includes changes in foreign
currency translation adjustments and unrealized gains and losses on short-term investments.

There were no reclassifications out of accumulated other comprehensive income in the periods ended Decermnber 31,
2025, 2024, ur 2023.
Net incume (loss) per share

Basic income (loss) per share is determined by dividing net income (loss) by the weighted average common shares
outstanding during the period. Diluted income (loss) per share is determined by dividing net income by diluted weighted
average shares outstanding during the period. Diluted weighted average shares reflect the dilutive effect, if any, of potential
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common shares. To the extent their effect is dilutive, employee equity awards and other commitments to be settled in
common stock are included in the calculation of diluted net incumme (luss) per share based on the treasury stock method.

The calculations of basic and diluted net income (luss) per share for the fiscal years ended December 31, 2025, 2024,
and 2023 are as follows:

For the Years Ended December 31,

2025 2024 2023
Net loss $ (1,008,306) $ (116,863) $ (57,777)
Weighted average shares outstanding
(basic and diluted) 71,726,763 44,054,830 41,651,366
Loss per share
Basic: $ (14.06) $ (2.65) $ (1.39)
Diluted: $ (14.06) $ (2.65) $ (1.39)

Prior to the Transaction, Informa TechTarget did not have any shares of common stock outstanding. Accordingly, net
loss per share for the year ended December 31, 2023 has been calculated using the number of shares of Informa TechTarget’s
common stock issued to Informa on the date of the Transaction. When determining net loss per share for the years ended
December 31, 2024 and 2023, the calculation of weighted average shares outstanding assurmes that those shares of Informa
TechTarget’s common stock were issued to Informa at the beginning of the relevant period.

In calculating diluted net loss per share, 1.2 million and 1.5 million shares related to unvested restricted stuck units
were excluded for the years ended December 31, 2025 and 2024, respectively because the impact of including these restricted
stock units would be anti-dilutive. Additionally, in calculating diluted net loss, per share, the weighted average shares
outstanding does not include 0.2 million and 3.2 million potential shares related to the assumed conversion of our cunvertible
notes for the years ended December 31, 2025 and 2024, respectively, as including those potential shares would also be anti-
dilutive. There were no restricted stock units or convertible notes outstanding for the year ended December 31, 2023.

Recently adopted accounting pronouncements

o ASU 2023-09 — Income Taxes (Topic 740) — Improvements 10 Incuime Tax Disclusures: In Decermber 2023,
the Financial Accounting Standards Board ("FASB") issued the Accounting Standard Update ASU 2023-09 -
Incume Taxes (Topic 740) - lmprovements to Income Tax Disclosures: The ASU requires public entities to
disclose specific categories in the effective tax reconciliation, as well as additional information for reconciling
iterns that exceed a yuantitative threshold. The ASU also requires all entities to disclose incorne taxes paid
disaygreyated by federal, state, and foreign taxes and further disagyreyated for specific jurisdictions that exceed
5% of total incuime taxes paid, amony other expanded disclusures. The new standard is effective for fiscal years
beginning after December 15, 2024. Informa TechTaryget adopted this ASU fur its fiscal year ended Decermnber
31, 2025 prouspectively. Refer to Note 12. Incuine Taxes, for the revised disclosures consistent with the new
standard.

Pronuunicements issued but not yet effective
The FASB issued the following ASUs which are not yet effective:

o ASU 2024-03 — Disagyregation of Incuime Statement Expenses (Subtopic 220-40): Requires disagyreyated
disclosure, in the notes to the financial statements, of prescribed categories of expenses within relevant income
staternent captions. ASU 2024-03 is effective for fiscal years beginning after December 15, 2026 and interim
periods within fiscal years beginning after December 15, 2027. Early adoption is permitted. The new standard
may be applied either on a prospective or retrospective basis. Informa TechTarget is currently evaluating the
impact this ASU will have un its cunsolidated financial staterments, but does not expect it to have a material
impact un Informa TechTaryet’s consolidated results.

o ASU 2025-06 — Intangibles-Goodwill and Other-Internal-Use Sofiware (Subtopic 350-40): Rermuves vutdated
references to sequential software developiment stages and modernizes guidance to align with current agile,
waterfall, and hybrid development methodologies. ASU 2025-06 was issued on September 18, 2025, and is
effective for annual periods beginning after December, 15 2027. Early adoption is permitted. The standard should
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be applied using a prospective, retrospective, or a modified transition approach. Informa TechTarget is currently
evaluating the impact this ASU will have on its cunsolidated financial statements.

3. Revenues

Disayyregation of revenue

Revenues by category:
For the Years Ended December 31,

2025 2024 2023
Marketing, advertising services, and sponsorship $ 355817 $ 173912 $ 153,499
Intelligence subscription services 76,993 75,083 66,689
Advisury services 52,392 34,644 30,710
Exhibitor and attendee 1,589 1,258 1,203
Total revenues $ 486,791 $ 284,897 $ 252,101

Contract liabilities

Timing may differ between the satisfaction of performance obligations and the invoicing and collection of amounts
related to Informa TechTarget’s contracts with customers. Contract liabilities are recorded for armounts that are cullected in
advarnice of the satisfaction of performance obligations. Such amounts are recugnized as revenue over the contractual period,
generally one year ur less. For the years ended Decemnber 31, 2025, 2024 and 2023, Informa TechTarget recognized revenue
of $42.9 million, $27.2 million and $28.2 million, respectively, that was included in the corresponding contract liability
balance at the beginning of the years presented.

Revenue by geographic area

The following table depicts the disaggregation of revenues according to the geographical regions in which customers
are located.

For the Years Ended December 31,

2025 2024 2023
North America® $ 360,333 $ 200,849 $ 174,207
United Kingdom 45,735 16,606 15,394
Rest of World 80,723 67,442 62,500
Total revenues $ 486,791 $ 284,897 $ 252,101

(1) Of the North America revenue for the years ended December 31, 2025, 2024 and 2023, $353.7 million, $193.3
million, and $169.0 million, respectively, were attributable to the United States.

Long-lived assets by geographic area
Long-lived assets, excluding intangible assets and goodwill, by geographic area are detailed below:

As of December 31,

2025 2024
United States $ 1,943 $ 14,304
United Kingdom 722 2,184
Japan 962 1,454
China 977 1,301
Rest of World 873 1,285
Total $ 5477 % 20,528
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No individual country outside of the United States, the United Kingdom, Japar, and China accounted for 10% or more
of Informa TechTarget’s long-lived assets as of December 31, 2025. No individual country outside of the United States and
the United Kingdom accounted for 10% or more of Informa TechTarget’s long-lived assets as of December 31, 2024.
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4. Fair Value Measurerments
Fair value of assets and liabilities

Cash and cash equivalents, accounts receivable, accounts payable, accrued expenses and other current liabilities
payable within une year are carried at cost, which approximates fair value due to their short-term nature. The only financial
instruments measured at fair value are short-term investiments, the Notes (as defined below), and contingent consideration
relating to the NetLine, Industry Dive, Canalys, Tech Research Pty Ltd and Tech Research Asia acyuisitions. See Note
5. Acquisitions. The fair value of these financial assets and liabilities was determined based on three levels of input as
follows:

e Level 1. Quoted prices in active markets for identical assets and liabilities;
e Level 2. Observable inputs other than quoted prices in active markets; and

e Level 3. Unobservable inputs.
As of December 31, 2025, there were no material financial instruments that are measured at fair value.

The following table presents Informa TechTarget's financial instruments that are measured at fair value as of
December 31, 2024

As of December 31, 2024

Quoted Prices Significant
in Active Other Significant Total Fair
Markets for Observable Unobservable Value
Identical Assets Inputs Inputs Measurements
(Level 1) (Level 2) (Level 3)
Assets:
Pooled bond funds $ — 77,705  § — 77,705
Total short-term investments $ — 3 77705 % — 3 77,705
Liabilities:
2025 Notes $ — 3 3030 % — 5 3,030
2026 Notes — 412,660 — 412,660
Total Notes $ — 3 415690 3 — 415,690

All level 2 investments are priced using observable inputs, such as quoted prices in markets that are not active and
yield curves.

The fair value of the Notes was determined based on inputs that are observable in the market or that could be derived
from, ur corroborated with, observable market data, quoted price of the Notes in an over-the-counter market (Level 2).

The convertible senior notes due December 15, 2025 (the “2025 Notes”) and the convertible senior notes due
December 15, 2026 (the “2026 Notes” and, toygether with the 2025 Notes, the “Notes”) were yoverned by indentures
originally between Former TechTarget, as issuer, and U.S. Bank, National Association, as trustee (together, the
“Indentures”). Informa TechTarget assumed all of Former TechTarget's rights and obligations under the Indentures in
connection with the Merger. The Notes were unsecured and rank senior in right of payment to Informa TechTarget’s future
indebtedness that is expressly subordinated in right of payment to the Notes and equal in right of payment to Informa
TechTarget’s unsecured indebtedness that is not so subordinated.

The fair value of the contingent consideration for the Industry Dive acqyuisition was calculated using a Monte Carlo
simulation approach. In determining the fair value, the contingent cunsideration for the Industry Dive acyuisition was valued
using a cost of debt rate of 5.4% and an average revenue discount rate of 7.3% as of December 31, 2023. Contingent
cunsideration related to the acyuisition of Canalys was settled in the second quarter of 2024 for $5.0 million by the Parent.
Prior to the cluse uf the Transactions, the Informa Tech Digital Businesses and the selling shareholders of Industry Dive
negotiated a settlement of the Industry Dive contingent consideration for $23.7 million. As such, the contingent consideration
was remeasured to the settlerment value. The contingent consideration related to the Industry Dive acquisition was assurned
by the Parent on the close of the Transaction.
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Contingent consideration amounts for 2024 and 2023 are based on revenue growth for Industry Dive and revenue and
cost performarnce for Canalys (Level 3 fair value measurements) and have been estimated on an acquisition-by-acquisition
basis using available forecasts (a significant unobservable input). The inputs into the determination of fair value require
significant management judgement. Contingent consideration amounts for 2025 are related to the Tech Research Pty Ltd and
Tech Research Asia acquisitions in the third quarter of 2025. The Cumiparny recorded $0.5 million of contingent cunsideration
at the time of the acqyuisition. During the fourth quarter of 2025, the cummpany remeasured the fair value of the contingent
consideration and recorded an increase to the liability of $0.9 million.

Below is a summary of the changes in contingent consideration balances for the years ended December 31, 2025, 2024
and 2023:

As of December 31,
2025 2024 2023
Balance at beginning of the year $ — $ 51,136 $ 171,100
Acquisitions 525 — 3,980
Remeasurements 925 (22,436)  (123,944)
Settlements — (5,000) —
Transfer of Industry Dive liability to Parent — (23,700) —
Balance at end of the year $ 1450 $ — $ 51136

In the year ended December 31, 2023, Inforima TechTarget made reductions to the revenue growth and adjusted
EBITDA forecasts of Industry Dive, which resulted in a lower fair value of the contingent consideration. In the year ended
December 31, 2024, the remeasurement gain primarily related to the renegotiation of the Industry Dive contingent
counsideration described above. See Note 5. Busiiess Combination for further detail un the Industry Dive contingent
cunsideration arrangements and Note 6. Goodwill and Intangible assets for detail on the Industry Dive and Canalys reporting
unit impairment.

5. Business Combinations
2025 Acquisitiorn

In August 2025, the Company acquired certain assets and liabilities of Tech Research Pty Ltd and Tech Research Asia
(collectively “TRA™) for a purchase price of $1.9 million, comprising $1.4 million of cash and additional contingent
consideration with an estimated acquisition date fair value of $0.5 million, and has included the financial results of TRA in its
consolidated financial staterments from August 1, 2025, the date of acquisition. The transaction was not material to the
Company and the transaction costs assuciated with the acquisition were not material. The Company accounted for the
transaction as a business combination under ASC 805 - Business Cumbinations. In allocating the purchase consideration
based on estimated fair values, the Company recorded $1.0 million of goodwill, and $0.9 million of net assets including
intangible assets of $0.9 million. The goodwill is not deductible for tax purposes. The pro forma impact of the acyuisition
was not material to the Cumpany's historical consolidated vperating results and is therefore not presented.

2024 Acquisition

As described in Note 1. Business vverview and basis of presentation, in January 2024, Informa TechTarget entered
into the Transaction Agreement and closed the Merger on December 2, 2024. The acquisition positions the Company as a
leading provider of data driven marketing analytics, sales enablement solutions, advisory services, and events for the
enterprise technology and technology enabled vertical markets. It also provides the Company with greater product
diversification through the addition of research brands which provide annual subscription revenue paid in advance as well as
revenue from ad-hoc consulting projects.

In accurdance with the Transaction Agreement, Informa TechTarget paid each Former TechTarget shareholder as
consideration for one share of common stock of Former TechTarget (i) one share of Company common stock and (ii) cash
consideration of approximately $11.70 per share of Former TechTarget cormmon stock.

The total purchase price paid for Former TechTaryet is as follows:
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TechTarget

Cash cunsideration® $ 348,971
Agyreyate fair value of Inforima TechTarget common stock issued for

vutstanding Former TechTarget cormmon stock @ 592,707
Replacement equity awards for Former TechTarget's equity awards® 9,771
Total consideration $ 951,449

@ Represents the total cash consideration paid to Former TechTaryet stockholders.

(@  Represents the agyreyate fair value of 29,802,846 shares of Informa TechTarget’s curmmon stock that were
issued to Former TechTarget shareholders (including certain equity award holders) as purchase
consideration as of the Acquisition Date pursuant to the Transaction Agreement. Informa TechTarget’s
common stock did not have a readily observable market price at close. Accordingly, Informa TechTarget
derived the per share fair value of Informa TechTarget’s stock based on the Former TechTarget’s quoted
share price of $31.54 un Nasdag at the close of trading on December 2, 2024 less the per share cash
consideration of approximately $11.70. Inforima TechTaryget determined that the value of the cash
consideration was already reflected in the quoted share price of Former TechTarget shares at close.

@  Represents consideration for replacement of Former TechTarget’s outstanding eguity awards. In
connection with the Merger, 949,300 Former TechTarget’s unvested restricted stock units (“RSUS”) were
replaced by 1,492,858 Informa TechTaryet’s RSUs with similar terms and conditions. The fair value of the
RSU's was eyual to the stock price of Former TechTaryet's quoted share price of $31.54 un Nasday at the
cluse of trading un December 2, 2024. The purtion of the fair value of the replacement awards that will be
recognized as compensation expense subsequent to the merger is $33.8 million.

The purchase price was allocated to the assets acquired and liabilities assumed based on the estimated fair values at the
Acquisition Date. The excess of the purchase price over the fair value of the net assets acquired was allocated to goodwill,
none of which is expected to be deductible for tax purposes. Goodwill is primarily attributed to synergies from future
expected economic benefits, including expected revenue growth from expanded capabilities and geographic presence as well
as cust savings from duplicative overhead and enhanced vperational efficiency.

The following table surmmarizes the allocation of the purchase price to the fair values assigned to assets acquired and
liabilities assurmed as of closing:
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TechTarget

Assets acquired

Cash and cash equivalents $ 276,656
Short-term investments 77,539
Accounts receivable 37,604
Prepaid taxes 3,130
Prepaid expenses and other current assets 5,475
Property and eyuiprment 2,800
Intangible assets 575,000
Operating lease assets with right-of-use 12,268
Other assets 650
Total assets acquired $ 991,122
Liabilities assurmed

Accounts payable $ 8,073
Convertible senior notes 413,570
Current uperating lease liabilities 3,113
Accrued expenses and other current liabilities 18,633
Accrued compensation expenses 3,334
Income taxes payable 4,278
Current contract liabilities 16,411
Non-current operating lease liabilities 12,195
Deferred tax liabilities 124,398
Other liabilities 325
Total liabilities assumed $ 604,330
Total identifiable net assets acquired $ 386,792
Goodwill 564,657
Total consideration $ 951,449

The estimated fair value of accounts receivable is $37.6 million with gruss contractual amount due being $39.5 million.
Informa TechTargyet estimates approximately $1.9 million to be uncollectable.

The fair values of the assets acquired and liabilities assurmed were determined using the income, market and cost
approaches, in addition to the Binomial Lattice model. The determination of fair values required estimates about discount
rates, growth and attrition rates, future expected cash flows and other future events that are judgmental and subject to
estimation uncertainty. Intangible assets consisting of customer relationships, developed technolugy and trade names were
valued using the multi-period excess earnings method (“MEEM?”), or the relief from ruyalty (“RFR”) method, both are forims
of the incume approach. A cost and market approach was applied, as appropriate, for property and equiprnent.

Custormer relationship intangible assets were valued using the MEEM iethod. The significant assumptions used
include the estimated annual net cash flows (including revenue growth rate, long-terin growth rate, projected
EBITDA margin, attrition rate, research and development addback, sales and marketing addback, tax rate,
assumed benefit from research and development capitalization, economic life and contributory asset charges,
among other factors), the discount rate, reflecting the risks inherent in the future cash flow stream and the tax
amortization benefit, among other factors.

Developed Technolugy and trade name intangible assets were valued using the RFR method. The significant
assumptions used include the estimated annual net cash flows (including revenue growth rate, long-term growth
rate, appropriate revenue attributable to the asset, royalty rate, tax rate, economic life and other factors such as
developed technolugy related obsolescence rates), the discount rate, reflecting the risks inherent in the future
cash flows and the tax armortization benefit, amony other factors.

Property and equipment were valued using the cost approach. The cust approach uses the replacement or
reproduction cost as an indicator of fair value. The assurnptions of the cost approach include replacement cost
new, projected capital expenditures, and physical deterioration facturs including ecunomic useful life and any
functional or economic obsolescerice.

85



o Computer hardware was valued using the market approach, which estimates value by using the percent of cost
method.

o Operating leases were valued using the incorme approach, which derived fair value through discounting to present
value the difference between the contractual and market-based cash flows.

o Convertible notes were valued using the Binomial Lattice model, which utilizes current stuck price and the
remaining time to maturity and assurmptions regarding interest rates and volatility.

The following table reflects the allocation of the acquired intangible assets and related estimate of useful lives:

Gross Carrying

Amount Useful Life
Custormer relationships $ 395,000 17 years
Developed technology 115,000 7 years
Trade nammes 65,000 16 years
Total $ 575,000

Since the Acquisition Date, revenue and operating loss of Former TechTarget of $22.9 million and $9.7 million,
respectively, have been included within the accompanying consolidated staterment of income for the year ended December
31, 2024,

Informa TechTarget incurred transaction expenses of approximately $39.7 million for the year ended December 31,
2024 classified as acquisition costs under vperating expenses within the accompanying consolidated staterment of income
(luss) and cumprehensive incorne (louss).

Informa TechTarget recognized severance custs related to employee-related termination benefits as a result of the
consolidation of certain roles within Informa TechTarget of $2.5 million for the year ended December 31, 2024, classified
as acquisition and integration costs within the accompanying consolidated statements of income (loss) and comprehensive
income (loss). Severance costs that have not been paid out as of December 31, 2024 of $0.5 million have been classified as
accrued expenses and other current liabilities within the accomparnying consolidated balance sheet.

Informa TechTarget pro forima financial information (unaudited)

The followiny unaudited supplemental pro forma consolidated financial information presents Informa TechTarget’s
results of uperations for the years ended December 31, 2024 and 2023 as if the acyuisition of Fourmer TechTarget had
oceurred on January 1, 2023. The pro forma financial information is presented for cumparative purposes only and is not
necessarily indicative of Informa TechTarget’s uperating results that may have actually occurred had the acquisition of
Former TechTarget been completed on January 1, 2023. In addition, the unaudited pro forma financial information does not
give effect to any anticipated cost savings, operating efficiencies or other synergies that may be associated with the
acquisition, or any estimated costs that have been or will be incurred by Informa TechTarget to integrate the assets and
operations of Former TechTarget.

Years Ended December 31,

2024 2023
Revenue $ 490,391 $ 482,063
Net luss $ (165,996) $ (112,423)

The unaudited pro forma financial information reflects pro forma adjustments to present the combined pro forma
results of uperations as if the acquisition had vccurred on January 1, 2023 to give effect to certain events Informa TechTarget
believes to be directly attributable to the acquisition. These pro forma adjustments primarily include:

o A net increase in armortization expense for both years that would have been recognized due to acyuired intangible
assets;

o A net increase in lease expense for both years associated with the elimination of Forimer TechTarget’s lease
expense, and the recognition of the estimated lease expense based on remeasured lease liabilities and ROU
assets.
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o Reduction in expenses for the year ended December 31, 2024 and a corresponding increase in the year ended
Decermber 31, 2023 for transactional costs directly attributable to the acyuisition.

2023 Acquisition

On September 1, 2023, Informa TechTaryet acyuired 100% of the issued share capital of Canalys Pte Ltd and its
subsidiaries (collectively “Canalys”). The acquisition expands Omdia research capabilities into Channel (distributurs, value
added resellers, systemns integrators and manayged Service providers) and Mobility (cunsuiner and business devices), while
creating a global platform for networking in Channel by bringing together both Canalys and Informa TechTarget’s Channel
events franchises.

Total consideration was $61.6 million, of which $52.6 million was settled in cash, $5.0 million in Informa common
stock, and $4.0 million in contingent consideration. The contingent consideration was based on revenue and cost performarnce
during the period from April 1, 2023 to March 31, 2024. The fair value of contingent consideration at acyuisition was
calculated using a probability-weighted scenario approach. Ongoing employment is not required to earn the contingent
consideration, and as a result, the amount has been included in the total consideration transferred. The estimated range of
undiscounted payrment in respect of the contingent consideration was $0.6 million to $5.0 million. Subsequent remeasuremerit
of the cuntingent consideration was recorded in the consolidated statements of incume (loss) and comprehensive income
(luss). See Note 4. Fair Value for the cuntingent cunsideration fair value at year end.

The following summarizes the fair value of the cash and cuntingent cunsideration transferred as part of the acquisition
of Canalys:

Canalys
Cash consideration $ 52,606
Capital consideration 5,000
Contingent consideration 3,980
Total conisideration $ 61,586

The following table summarizes the fair value of the assets acquired and liabilities assurmed for the Canalys acquisition:

Canalys
Intangible assets $ 13,935
Accuounts receivable 2,878
Prepaid expenses and other current assets 2,363
Cash and cash equivalents 4,776
Contract liabilities (7,035)
Deferred tax liabilities (3,484)
Other assets and liabilities, net (1,621)
Total identifiable net assets acquired $ 11,812
Goodwill 49,774
Total consideration $ 61,586

Intangible assets of $13.9 million consist of $10.1 million of customer relationships, valued using the excess earnings
method, and $3.8 million of intellectual property valued using the relief from royalty method. A deferred tax liability has
been recugnized as a result of the recognition of these acyuired intangible assets.

Goodwill arising frum the acyuisition was $49.8 million and represents the total counsideration of $61.6 million less the
fair value of the net assets acyuired of $11.8 million.

The value of goodwill arising frum the acquisition has been identified as relating to the following factors:

o Enhancing Informa TechTarget’s position in the Channel sub-segment through an increased product offering and
expanded geographic footprint;

o Enhancing Informa TechTarget’s position in consumer and business devices through improved ability to win
across the supply chain; and

o Synergy opportunities through cost savings.

None of the goodwill recognized is deductible for tax purpuses.

87



Acquisition costs of $1.0 million were recognized within acquisition and integration costs in the consolidated
statements of incume (luss) and comprehensive income (luss) in the year ended December 31, 2023.

Canalys yenerated revenue of $12.5 million and net income of $3.7 million for the period frum the date of acquisition
to Decermber 31, 2023.

Canalys pro forma financial inforimation (unaudited)

The followinyg unaudited pro forma financial information for the periods below yives effect to the Canalys acquisition
as If it had occurred as of January 1, 2022. The pro forma information is presented for informational purposes only and is not
necessarily indicative of the results of operations that would have been achieved had the acquisition been consummated as of
that time.

Year Ended
December 31, 2023
Revenue $ 259,194
Net loss $ (56,642)
6. Goodwill and intangible assets
The following table represents a roll forward of goodwill balanices:
As of December 31,
2025 2024
Balance as of beginning of year $ 973,398 % 475,814
Additions 1,030 564,657
Disposals — —
Impairment (931,500) (66,235)
Effect of exchange rate changes 2,622 (838)
Balarnce as of end of year $ 45550 % 973,398

As of December 31, 2025, the gross carrying amount and accurmnulated impairment losses of goodwill were $1.18 billion and
$1.14 billion, respectively. As of December 31, 2025, the net carrying amount of goodwill was $45.6 million.

Goodwill impairment test

Informa TechTaryet tests whether goodwill is impaired at least annually, during the fourth quarter, or when events and
circumnstances indicate an impairment may have occurred. In conjunction with its annual impairment analysis performed on
December 31, 2025 and 2024, the Company identified a sustained decline in share price which, along with other gualitative
considerations including the continued impact from the conditions in the macroeconomic environment, constituted an
impairment trigger for all reporting units in each quarter of 2025. Accordingly, Informa TechTarget, as part of its annual test
of goodwill impairment at Decermber 31, 2025 and 2024, and for the first, second, and third quarters of 2025, performed a
quantitative goodwill impairment assessiment on its reporting units using the following key assumptions in the fair value
calculations:

o Projected cash flows: Management used a two-stage valuation approach to project impairment test cash flows,
which included key assumnptions of forecasted revenue growth rate and EBITDA margin. The first stage
consisted of approved projected financial information fur a period of three years, followed by a steady state
period of long-term ygrowth. Forecasts for the first stage and second stage include management expectations of
Informa TechTarget's financial performance with key assumptions of forecasted revenue ygrowth rate and
EBITDA margin and represent the best estimate of the future performarnice of the relevant reporting units.

) Discount rate: A post-tax discount rate using a weighted average cost of capital methodology. For the cost of
debt, Informa TechTarget considered market rates, based on entities with a comparable credit rating. The cost of
equity is calculated using the Capital Asset Pricing Model methodology. The discount rates include appropriate
risk premiums to reflect additional risks of the specific reporting units being tested.
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o Long-term growth rate: Long-term growth rates are based on external factors such as long-term Consurmer Price
Index rates and external market reports for the main geographic markets in which each reporting unit operates.
Long-term growth rates have not been risk adjusted to reflect any of the business uncertainties noted above, as
these uncertainties are already reflected in the discount rates used.

o Tax rate: For the 2025 and 2024 reporting periods, the tax rate is based on external reports of the weighted-
average corporate tax rates for the main geoyraphic markets in which each reporting unit operates.

o Net working capital rate: The net working capital rate is based on the market participant level of cash free net
working capital, and a comparison of guideline public companies.

o Capital expenditures rate; For the 2025 and 2024 reporting periods, the capital expenditures rate is based on the
Company’s historical depreciation expense.

These estimates can be affected by several factors, including general economic, industry, and regulatory conditions;
the risk-free interest rate environment; and Informa TechTarget's ability to achieve its forecasted operating results.

During the three months ended December 31, 2025, Informa TechTarget recognized impairment charges related to its
Canalys, NetLine and Bluefin reporting units of $0.7 million, $7.1 million and $2.1 million, respectively. During the twelve
months ended December 31, 2025, Informa TechTarget recugnized impairment charges related to its Canalys, Industry Dive,
NetLine, Bluefin and legacy TechTaryet reporting units of $42.7 million, $243.4 million, $34.7 million, $174.1 million and
$436.7 million, respectively. After the impairments, the Canalys, Industry Dive, NetLine, Bluefin Legacy and legacy
TechTaryet reporting units had remaining goodwill of $9.4 million, $25.7 million, $6.8 million, $3.7 million and $0.0
million, respectively.

The Company will continue to monitor relevant facts and circumstances, including any future declines in its stock
price, along with other gualitative considerations, if any, including the continued impact from the conditions in the
macroeconomic environment. As a result, the Company may be required to record additional goodwill impairment charges.
While management cannot predict if or when additional goodwill impairments may occur, future goodwill impairments could
have material adverse effects on the Company's results of operations and financial condition.

Fair value assessments of a reporting unit are considered a Level 3 measurement due to the significance of
unobservable inputs used in their estimate. For the three months ended December 31, 2025, the discount rate used in the
impairment test for the reporting units ranged from 17.0% to 19.0%. For the three months ended September 30, 2025, the
discount rate used in the impairment test for the reporting units ranged from 17.0% to 18.0%. For the three months ended
June 30, 2025, the discount rate used in the impairment test for the reporting units ranged from 14.0% to 15.0%. For the three
months ended March 31, 2025, the discount rate used in the impairment test for the reporting units ranged from 10.0% to
12.0%. For both the three and twelve months ended December 31, 2025, the long-term growth rate used in the impairment
tests was 3.0%.

During the fourth quarter of 2024, as a result of the lower realized pricing attributable to shifts in the coverage mix for
certain products, discontinuation of certain products as a result of the impact of recent legislation, and revised expectations of
future selling, advertising, and promotion costs required to mitigate further revenue erosion, the Company’s assessment of
future business performance indicated that the Industry Dive reporting unit’s future financial results were below the
assurnptions used in the last quantitative fair value test as of Decermber 31, 2023. At December 31, 2024, Informa TechTarget
recognized a $66.2 million impairment charge related to its Industry Dive reporting unit, which after the impairment had
remaining yoodwill of $269.1 million. For the Comparny’s remaining reporting units, no goodwill impairment was identified
as the fair value of each reporting unit was greater than its carrying value at Decermber 31, 2024.

For the year ended December 31 2023, Informa TechTarget performed a guantitative goodwill impairment assessiment
on its reporting units using the following key assuimiptions in the fair value calculations:

o Projected cash flows: Management used a three-stage valuation approach to project impairment test cash flows.
The first stage consisted of approved projected financial information for a period of four years, followed by a
transitional period of two years of normalization and declining growth rates and, thereafter, a steady state period
of long-terrm growth. Forecasts for the first and the second stage include management expectations of the
Business’s financial performance and represent the best estimate of the future performance of the relevant
reporting units.

o Discount rate: A post-tax discount rate using a weighted average cust of capital methodology. For the cust of
debt, the Business cunisidered market rates, based on entities with a comparable credit rating. The cost of equity
is calculated using the Capital Asset Pricing Model methodology. The discount rates include appropriate risk
premiums to reflect additional risks of the specific reporting units being tested.
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o Long-term growth rate: Long-term growth rates are based on external reports on long-term Consumer Price
Index rates for the main ygeographic markets in which each reporting unit operates and therefore are not
cunsidered to exceed the lung-term average growth prospects for the individual markets. Long-terim growth rates
have not been risk adjusted to reflect any of business uncertainties noted abuve, as these uncertainties are already
reflected in the discount rates used.

In 2023, Informa TechTaryet was affected by macru-econumic conditions, in particular the negative impact of rising
interest rates on the technology industry, which impacted investment levels and overall marketing expenditure. Informa
TechTarget was also impacted by the return of physical events post-COVID, which led to some rebalancing of marketing
budgets away from digital marketing into physical events.

As a result, during the first quarter of 2023, when remeasuring the fair value of the contingent consideration related to
the acquisition of Industry Dive, a reduction was made to the short-terr 2023 revenue forecast for the Industry Dive
reporting unit. As this was considered to be an indicator of impairment, a yuantitative analysis was undertaken, which
concluded that the fair value continued to exceed the carrying value because the long-term projections of Informa TechTarget
remained unchanged.

Subsequently, in the second quarter of 2023, with macro-economic conditions remaining challenging, management
revised its long-term revenue projections for the Industry Dive business, lowering expectations for its core email and website
spunsurship/advertising products to reflect more constrained budgets amony key customers. Following this change in
assurnptions, another yuantitative impairment analysis was perforimed for the Industry Dive repurting unit, which indicated
its carrying value now exceeded its fair value. Therefore, an impairment charge of $139.6 million was recognized.

During the 2023 annual goodwill impairment test, there were either no indicators of impairment, or where such
indicators existed, the results of the impairment test showed that their fair value exceeded the carrying amount for each
reporting unit and therefore no impairment charge was recognized.

For the years ended December 31, 2024 and 2023, the discount rate used in the impairment test for Industry Dive was
10.5% and 12.1%, respectively. For the years ended December 31, 2024 and 2023, the long-term growth rate used in the
impairment test for Industry Dive was 3.0% and 2.1%, respectively.

Intangible assets

The following tables set furth the information fur intangible assets subject to amortization (in thousands):

As of December 31, 2025

Weighted
average
remaining Gross
useful lives Carrying Accumulated
(years) Amount Amortization Net
Customer relationships database 14.17 $610,709 $(145,588) $465,121
Brands and trademarks 13.67 174,479 (35,148) 139,331
Intellectual prouperty 5.95 159,989 (64,342) 95,647
Developed technolugy 1.67 527 (309) 218
Internal-use software 3.24 37,197 (11,989) 25,208
Total intangible assets $982,901 $(257,376) $725,525
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As of December 31, 2024

Weighted
average Gross
remaining useful Carrying Accumulated
lives (years) Amount Amortization Net
Customer relationships database 15.10 $608,758 $(86,121) $522,637
Brands and trademarks 14.66 174,423 (24,493) 149,930
Intellectual property 6.79 158,868 (37,240) 121,628
Developed technology 0.72 1,226 (1,006) 220
Internal-use software 3.97 21,920 (7,603) 14,317
Total intangible assets $965,195 $(156,463) $808,732

Amortization expense for intangible assets during the years ended December 31, 2025, 2024 and 2023 was $102.6
million, $48.6 million and $42.2 million, respectively. Informa TechTaryet capitalized internal-use software of $16.6 million,
$6.5 million and $6.7 million for the years ended December 31, 2025, 2024 and 2023, respectively.

Future expected armortization expense as of December 31, 2025 is as follows:

Amortization

Years Ended December 31, Expense
2026 $ 101,172
2027 92,870
2028 82,933
2029 76,926
2030 67,746
Thereafter 303,878
$ 725,525

7. Leases

Informa TechTarget determines if any arrangement is, or contains, a lease at its inception based un whether ur not
Informa TechTarget has the right to control the asset during the contract period. Informa TechTarget is a lessee in any lease
contract when Informa TechTarget obtains the right to control the asset. Informa TechTarget’s leases are comprised of
property related leases. As of the Acquisition Date, Informa TechTarget assumed $12.3 million in operating lease right-of-use
assets and a related operating lease liabilities of $15.3 million.

Informa TechTarget determines the lease term by assuming the exercise of renewal options that are reasonably certain
to be exercised. The Coumpany has leases with renewal options within its portfolio and includes the renewal periods in the
lease term if it is reasunably certain to be exercised. Leases with a lease term of 12 months or less at inception are not
reflected in Informa TechTarget’s consolidated balarnice sheets and those lease custs are expensed on a straight-line basis over
the respective term. For leases with a term greater than 12 months, operating lease right-of-use (ROU) assets are presented
within nun-current assets, the current portion of operating lease liabilities are presented within current liabilities and the non-
current portion of operating lease liabilities are presented within non-current liabilities on the counsolidated balanice sheets.

ROU assets represent Inforima TechTarget’s right to use an underlying asset during the lease term and the lease
liabilities represent Informa TechTarget’s obligation to make the lease payments arising during the lease. ROU assets and
lease liabilities are recognized at commencement date based on the net present value of fixed lease payments over the lease
term. As the implicit interest rate in the leases is generally not known, Informa TechTarget uses an incremental borrowing
rate as the discount rate for purposes of determining the present value of lease liabilities. Where a discount rate is not implicit
in the lease, Informa TechTarget calculates an incremental borrowing rate reflecting the risk profile of the underlying asset
and the term of the lease length. The determination of the incremental borrowing rate takes into consideration the expected
term of the lease, the effect of the currency in which the lease is denominated, and the rate of interest Informa TechTarget
expects to incur on a collateralized debt instrument.
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Operating lease expense is recognized on a straight-line basis over the lease term. During the years ended
December 31, 2025, 2024 and 2023, uperating lease costs were $4.9 million, $2.2 million and $2.7 million, respectively.
Expenses assuciated with short-term leases were $9.9 million, $4.0 million and $4.1 million for the years ended
Decermber 31, 2025, 2024 and 2023, respectively. There were no material expenses associated with variable leases for the
years ended Decerniber 31, 2025, 2024 and 2023. In October 2025, Informa TechTaryet amended its global headquarters lease
in Newtun, Massachusetts. As a result of the lease modification, non-current vperating lease liabilities related to the Newton
lease as of Decemnber 31, 2025 and 2024 were $1.1 million and $13.8 million, respectively.

The amounts relating to operating leases included in the consolidated balance sheets are as follows:

As of December 31,

2025 2024
Operating lease right-of-use assets $ 3,178 $ 15,907
Current operating lease liabilities $ 3112 % 5,186
Norni-current operating lease liabilities 1,426 15,107
Total operating lease liabilities $ 4,538 $ 20,293

The weighted average remaining lease term and weighted average discount rate for operating leases are:

As of December 31,

2025 2024
Weighted-average years remaining lease term — 14 29
uperating leases ' '
Weighted-average discount rate — operating leases 57% 6.6%

Rermaining maturities of lease liabilities as of Decermiber 31, 2025 are as follows:

Minimum Lease

Years Ended December 31, Payments

2026 $ 3,568
2027 1,300
2028 403
Thereafter —
Total future minimum lease payments 5,271
Less imputed interest 733
Total operating lease liabilities $ 4,538

The above table presents future lease payments for our Corpurate Headquarters in Newton, MA prior to the
mudification of the lease in Q4 of fiscal 2025 referred to above. In Q4 of fiscal 2025, we modified our lease tu reduce the
space from approximately 68,000 square feet to approximately 34,000 square feet, and extended the lease term by ten years,
with the new term expiring ten years from the relocation date, which is expected to occur on or befure May 1, 2026. The
Company will remeasure the lease liability upon the relocation date. Future rental payments under the modified lease,
excluded from the table above are expected to be $0.8 million in fiscal 2026; $1.2 million in each of fiscal 2027, fiscal 2028,
and fiscal 2029; $1.3 million in fiscal 2030; and $7.4 million thereafter. Additionally, the Company will pay a modification
fee of $5.5 million, of which $2.8 million was paid in the year ended December 31, 2025, and $2.8 million will be paid in the
year ended December 31, 2026.

Operating lease right-uf-use assets impairinent review

Informa TechTarget recognized $2.0 million of impairment to operating lease right-of-use assets, including related
leasehold improvement and equipment assets, in the year ended December 31, 2024, due to Informa TechTarget vacating
certain leased properties. Lease right-of-use asset impairments are recorded in impairment of long-lived assets in the
cunsolidated staterments of income (luss) and comprehensive income (loss).

92



8. Property and equipment

Property and equipment consisted of the following:
As of December 31,

2025 2024
Leasehold land and buildings $ 5,070 $ 4,887
Equipment, fixtures and fittings 2,726 2,817
7,796 7,704

Less: accumulated depreciation (5,497) (3,083)
$ 2,299 $ 4,621

Depreciation expense for the years ended December 31, 2025, 2024 and 2023 was $2.4 million, $1.6 million and $0.9
million, respectively.

9. Convertible Notes and Credit Facility

Convertible Notes

Upon the Merger, the Company assumed Former TechTarget's convertible notes, which were comprised of $3.0 million
principal amount of outstanding 2025 Notes and $414.0 million principal amount of outstanding 2026 Notes.

As a result of the Merger, the Notes becarne puttable by the holders thereof. On December 20, 2024, as a result of the
Merger, Informa TechTarget announced a tender offer relating to its Notes. Informa TechTarget settled its Notes, in cash, in
January 2025. Since the Notes became subject to redemiption as a result of the Meryer, Informa TechTarget had classified the
2026 Notes and the 2025 Notes as current debt un its cunisolidated balarice sheet as of Decermber 31, 2024,

Following the Merger, Informa TechTarget elected to account for the Notes under the fair value option of ASC 825 in
connection with the expectation that substantially all of the Notes would be redeemed pursuant to the contractual terms
thereof. On January 24, 2025, Informa TechTarget completed the repurchase of substantially all of its 2025 Notes and 2026
Notes using proceeds of borrowings under the Credit Facility (as defined below), together with cash on hand and cash from
the liquidation of short-term investments. Upon repurchase, Informa TechTarget paid approximately $417.0 million principal
armount outstanding together with an immaterial amount of accrued interest on the 2025 Notes.

Informa Revolving Credit Facility

Informa TechTarget has a $250.0 million unsecured five-year revolving credit facility (the “Credit Facility”) with
Informa Group Holdings Limited, an affiliate of Inforima. Amounts may be drawn under the Credit Facility through the
earlier of December 2, 2029, or the termination of the commitments thereunder, if applicable. Up-front lender fees and debt
iSsuarice costs were capitalized and included in prepaid expenses and other current assets and are armortized on a straight-line
basis uver the availability period.

Recurring fees incurred, as noted below, are expensed as incurred. When drawn, Informa TechTarget has the right to
elect the interest rate with respect to such borrowings at either an alternate base rate (“ABR”) or the secured overnight
financing rate (“SOFR”) plus an interest rate margin based on Informa TechTarget’s Consolidated Total Net Leverage Ratio.
Further, Informa TechTarget retains the right to vary the interest rate of drawn borrowings between ABR and SOFR, and the
interest rate may automatically be converted upon the occurrence of certain events. The interest rate margin varies from
1.50% to 2.00% for ABR borrowings and 2.50% to 3.00% for SOFR borrowings. The Credit Facility involves customary
funding fees and commitment fees, which range from 0.30% to 0.50% based on the amount of average daily unused
commitments thereunder.

Borrowings under the Credit Facility may be prepaid by Informa TechTarget at any time without premium or penalty.
Amounts drawn and repaid may be reborrowed. Informa TechTarget may be required to prepay borrowings under the Credit
Facility upon an Event of Default (as defined within the Credit Facility) or if burrowings thereunder exceed the cornmitment
armount. Additionally, upon the vccurrence and continuance of an Event of Default, uverdue payments accrue interest at the
rate initially applicable thereto plus default interest of 2.00%.

Borrowings under the Credit Facility are unsecured. The Credit Facility is guaranteed by Informa TechTarget’s
existing and future material wholly owned domestic subsidiaries, including Former TechTarget, subject to customary
exceptions. The Credit Facility contains customary representations, warranties, events of default, and affirmative and
negative covenants, including the requirement to maintain a Consolidated Total Net Leverage Ratio of 3.00 to 1.00 or less
(subject to certain adjustments) and a Consolidated Interest Coverage Ratio of at least 3.00 to 1.00.
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As of December 31, 2025, Informa TechTarget had $106.7 million drawn under the Credit Facility. Informa
TechTaryet has drawn $135.0 million and paid down $28.3 million in revolving loans under the Credit Facility during the
year ended December 31, 2025. There was no amount of revolving loans under the Credit Facility as of Decermber 31, 2024.

10. Restructuring Costs

During the year ended December 31, 2025, the Company implemented a restructuring and workforce reduction
program (the “Restructuring Plan”) designed to improve operational efficiency and reduce costs. The program included both
voluntary and involuntary employee terminations, as well as modifications to equity awards for certain affected employees.
The accounting treatment of severance benefits and related expenses was determined based on the nature of the termination
arrangerment and the applicable accounting yuidance.

The following table represents a roll forward of restructuring liabilities:

Compensation and Restricted Stock

Benefits Units
Balance at beginning of the year $ — $ —
Expenses 10,026 4,629
Payimients/Settlerments (7,107) (4,629)
Balarice as of December 31, 2025 $ 2919 $ —

The Company recognized restructuring charges of $14.7 million during the year ended December 31, 2025, of which
$4.6 million related to acceleration of vesting and miodification of restricted stock units (“RSUs”), and $10.0 million related
to other cumpensation and benefits. These charges are presented as “Restructuring costs” in the consolidated staternents of
incorme (luss) and cumprehensive income (loss) for the year ended December 31, 2025. Of the $10.0 million in other
cumpensation and benefits, approximately $7.1 million was paid to employees during the year ended December 31, 2025 and
$2.9 million remained accrued as of December 31, 2025.

As part of the severance arrangements, certain employees received accelerated vesting of RSUs. Additionally, certain
RSUs were deemed to have been modified. The Company measured the incremental fair value of the modified awards on the
modification date using appropriate valuation techniques. The Company recognized $4.6 million in net incremental
compensation expense related to these accelerations and modifications during the year ended December 31, 2025.

In total, the Company is expected to incur approximately $11.0 million in other compensation and benefits and
approximately $4.6 million related to acceleration of vesting and modification of RSUs related to the Restructuring Plan. The
Restructuring Plan is expected to be completed in the year ending December 31, 2026.

The Restructuring Plan is expected to result in @ reduction in ungoing uperating costs beginning in 2026.

While the Cumipany expects the Restructuring Plan to improve operating efficiency and reduce ongoing costs, actual
future savings may differ from current estimates due to changes in business conditions, workforce requirements, or other
factors.

11. Stock-based compensation

The TechTarget, Inc. 2017 Stock Option and Incentive Plan (the “2017 Plan”), became effective June 16, 2017. In
connection with the Merger, the Company assumed the 2017 Plan, and 949,300 unvested restricted stock units outstanding
immediately prior to the Merger were converted into 1,492,858 unvested restricted stock unitsof the Company.
Each restricted stock unit is subject to the same terms and conditions as prior to the Merger, Grants vest in equal tranches
over a three-year period. Shares of stock underlying the restricted stock units are not issued until the units vest.

No new awards may be granted under the 2017 Plan; however, 553,158 shares of cormmon stock are available for
issuarice in connection with the vesting of restricted stock units previously awarded under the 2017 Plan. In September 2024,
Former TechTarget’s board of directors, as well as the Company’s then current board of directors, approved the 2024
Incentive Plan (the “2024 Plan”), which was approved by the stockholders of Former TechTarget in conjunction with their
approval of the Merger agreement and became effective on the Acqyuisition Date. On December 2, 2024, 6,366,171 shares of
Informa TechTaryet’s cormmmon stock were reserved for issuance under the 2024 Plan and, yenerally, shares that are forfeited
or canceled from awards under the 2024 Plan alsu will be available for future awards. Under the 2024 Plan, Informa
TechTaryet may yrant restricted stuck and restricted stuck units, non-qualified stock options, stock appreciation rights,
performance awards, and other stock-based and cash-based awards. Grants vest in equal annual tranches over a three-year
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period. Shares of stock underlying awards of restricted stock units are not issued until the units vest. The 2024 Plan further
provides that, in the event any dividends or dividend equivalents are declared with respect to restricted stuck, restricted stock
units, other stuck-based awards and performance awards, such dividends or dividend eyuivalents would be subject to the
sarme vesting and forfeiture provisions as the underlying award. There are a total of 664,735 shares of cummon stock are
available for issuance in connection with the vesting of restricted stock unit awards under the 2024 Plan. A further 5,650,753
shares of cuimmmon stock remain available for issuance for future awards under the 2024 Plan as of Decerniber 31, 2025.

2024 Employee Stuck Purchase Plan (“ESPP”)

In Septermber 2024, Former TechTarget’s board of directors adopted the TechTarget, Inc. 2024 Employee Stock
Purchase Plan (the “ESPP”), which became effective December 2, 2024 at which time, 1,400,000 shares of Informa
TechTarget’s cormmon stock were reserved for issuance under the ESPP. There was no activity in ESPP during 2024 or 2025.

Inforima mcentive plans

Certain employees of Informa TechTarget were and continue to be eligible to participate in the following plans issued
by Informa: the Long-Term Incentive Plan (“LTIP”), ShareMatch, and the US Employee Share Purchase Plan (“Informa
ESPP”) (cullectively, the “Parent Plans”). All such grants of share awards are made under the Parent Plans. As Inforima
TechTaryet participates in but is not the sponsoring entity of these Parent Plans, no shares for these Parent Plans have been
allocated to Inforima TechTarget. Any expense resulting from participation in the Plans is included in the consolidated
statements of incurme (luss) and comprehensive income (loss).

Accounting for stuck-based cumpensation prior to the Meryer

Prior to the Merger, Informa TechTarget had no stock-based compensation plans; however, certain of its employees
are eligible to participate in the Parent Plans. Prior to the Merger, grants of share awards are made under the Parent Plans. As
Informa TechTarget participates in but is not the sponsoring entity of these Parent Plans, no shares have been allocated to
Informa TechTaryet.

The value of all awards granted under these Parent Plans were based on the Parent’s common stock and are not
indicative of the results that Informa TechTarget would have incurred as a separate and independent business for the periods
presented.

The stock-based cumpensation expense attributable to Informa TechTarget is based on the awards and terms
previously granted under the Parent Plans to Informa TechTarget’s employees and an allocation of the Parent’s corpurate and
shared functional employee stock-based compensation experises.

Accounting for stuck-based cumpensation subseguent to the Meryer

Subsequent to the Merger, all share awards are granted either under Inforima TechTaryet Plans or the Parent Plans and
their value is based on either Informa TechTarget's or the Parent’s common stock, depending on the plan under which the
awards were granted. The Company applied an estimated annual forfeiture rate based on historical averages in determining
the expense recorded in each period.

The stock-based coumpensation expense attributable to Informa TechTarget is based on the awards and terms
previously granted under the given Parent Plan or Informa TechTarget Plan. Informa TechTarget's stock-based compensation
is based on direct awards employees or an allocation of the Parent’s corpurate and shared functional employee stock-based
compensation expenses.

Restricted Stock Unit Awards

Restricted stock unit awards are valued at the market price of a share of Inforima TechTarget’s common stock on the
date of the grant. A summary of the restricted stock unit award activity under Inforima TechTarget’s plans for the years ended
Decermnber 31, 2025 is presented below:

95



Weighted-

Average
Grant Date Aggregate
Fair Value Intrinsic
Shares Per Share Value
Assumed from Merger 1,492,858 % 31.54
Granted 13,626 19.82
Vested — —
Forfeited (42,883) 29.88
Nonvested outstanding at December 31, 2024 1,463,601 $ 3148 $ 29,008,572
Granted 676,792 6.67
Vested (901,222) 30.39
Forfeited (54,518) 31.54
Nonvested outstanding at December 31, 2025 1,184,653 % 18.13 $ 6,397,126

The total grant-date fair value of restricted stock unit awards that vested during the year ended December 31, 2025
was $27.4 million.

As of December 31, 2025, there was $17.2 million of total unrecugnized cumpensation expense related to restricted
stock units, which is expected to be recognized over a weighted average period of 2.08 years.

12. Income Taxes

The following table depicts the loss before income tax benefit by geography:

Years Ended December 31,

2025 2024 2023
United States $ (981,271) $ (91,482) $ (55,865)
Foreign (60,458) (37,916) (11,539)
Loss before income tax benefit (1,041,72
$ 9) $ (129,398) $ (67,404)

Incume tax benefit consisted of the following:

Years Ended December 31,

2025 2024 2023

Current provision:

Federal $ (3,947) $ (869) $ —

State (1,864) (323) —

Foreign (1,895) (2,579) (3,873)
Total current provision (7,706) (3,771) (3,873)
Deferred benefit:

Federal 33,094 10,305 7,933

State 6,223 4,202 2,557

Foreign 1,812 1,799 3,010
Total deferred benefit 41,129 16,306 13,500
Income tax benefit $ 33,423 $ 12535 $ 9,627
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The income tax benefit for the years ended December 31, 2025 differs from the amount computed by applying the
statutory federal incorme tax rate to the combined income before provision for incume taxes, after the adoption of ASU 2023-
09, as follows:

Year Ended December 31, 2025

US federal statutory incorne tax rate $ 218,764 21.00%
Dornestic federal
Tax credits 2,640 0.25%
Nontaxable and nondeductible iterms, net
Goodwill impairment (176,789) (16.97)%
Other (4,007) (0.38)%
Effect of cruss-border tax laws (1,850) (0.18)%
Other reconciling items 4,642 0.45%
Changes in unrecognized tax benefits (184) (0.02)%
Domestic state and local income taxes, net of federal 0.27%
effect* 2,803

Foreign tax effects
United Kingdom

Goodwill impairment (10,580) (1.02)%
Other (1,017) (0.10)%
Other foreign jurisdictions (999) (0.10)%
Income tax benefit/effective tax rate $ 33,423 3.20%

*State taxes in California, Pennsylvania, New York and Georgia made up the majority (greater than 50%) of the tax effect in this
cateyory.

The incume tax benefit for the years ended December 31, 2024 and 2023 differs from the amounts computed by

applyiny the statutory federal income tax rate to cunsolidated loss before incume tax benefit, before the adoption of ASU
2023-09, as follows:

Years Ended December 31,

2024 2023
Benefit computed at statutory rate $ 27,174 % 14,154
Increase/(decrease) resulting from:
Foreign tax rate differential 101 27
State incume tax provision, net of federal benefit 2,937 2,020
Change in tax rate — 107
Change in valuation allowance — (2,108)
Remeasurement of contingent consideration 4712 26,028
Other 325 3
Acquisition custs (8,256) (75)
Non-deductible expenditure (133) (373)
Goodwill impairmernt (13,909) (29,326)
Movement in uncertain tax positions (416) (830)
Income tax benefit $ 12535 $ 9,627

97



Informa TechTarget recognize deferred tax assets and liabilities based on the differences between the financial
staternent carrying amount and the tax basis of assets and liabilities by applying tax rates that are expected to be in effect
when the differences reverse. Significant components of deferred taxes are as follows:

As of December 31,

2025 2024
Deferred tax assets:
Property and equipment $ 35 § 67
Net operating loss carryforwards 14,531 3,268
Tax credit carryforwards 2,636 207
Employee benefit accruals 955 963
Accruals and allowarices 4,840 3,775
Other 1,922 1,004
Interest deductions carried forward 11,514 10,112
Capitalized R&D expernises 9,444 9,844
Operating lease liability 981 4,285
Gruss deferred tax assets 47,178 33,525
Less valuation allowance (4,172) (722)
Total deferred tax assets 43,006 32,803
Deferred tax liabilities:
Intangible assets (139,213) (133,265)
Internally developed software — (30,437)
Right of use assets (606) (3,186)
Unrepatriated earnings (491) (174)
Total deferred tax liabilities (140,310) (167,062)
Net deferred tax liabilities $ (97,304) $ (134,259)

The following table represents a roll forward of the valuation allowarice against deferred tax assets:

As of December 31,
2025 2024 2023
Balance at beginning of year $ 722 % 5,027 $ 2,676
Decrease through net parent investment — (5,027) —
Increase in valuation allowance 3,450 — 2,351
Purchase accounting — 722 —
Balarnice at end of year $ 4172 % 722 % 5,027

A valuation allowance has been provided where it is more likely than not that the deferred tax assets related to those
operating loss carryforwards will not be realized.

As of December 31, 2024, the Company maintained a valuation allowarnce against a portion of its state net operating
loss carryforwards in the United States due to the uncertainty of future profitability in the state.

Compliance with ASC 740 requires the Company to periodically evaluate the necessity of establishing or adjusting a
valuation allowance for deferred tax assets depending on whether it is more likely than not that a related tax benefit will be
realized in future periods. In evaluating the ability to realize the net deferred tax asset, the Company considers all available
evidence, both pusitive and negative, including past uperating results, the existence of cumulative losses in the most recent
fiscal years, tax planning strategies that are prudent and feasible, and forecasts of future taxable income. In considering
sources of future taxable income, the Cumpany makes certain assurmptions and judgments which are based on the plans and
estimates used to manage the underlying business. Changes in our assumptions and estimates, as well as changes in tax rates,
may materially impact incorme tax expense for the period.

As of December 31, 2025, Informa TechTarget had a federal gross net operating loss carryforwards of $20.6 million,
state net operating loss carryforwards of $3.1 million, and foreign net operating loss carryforwards of $30.3 million, which
are mainly attributable to the United Kingdom and can be carried forward indefinitely. The state net operating loss
carryforwards of $3.1 million will begin to expire in 2034. The federal net operating loss carryforwards of $20.6 million can
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be carried forward indefinitely. As of December 31, 2025 Informa TechTarget had a federal tax credit carryforward of $2.6
million. The research and development tax credit carryforward begins to expire in 2044. The utilization of this tax attribute is
limited to future taxable incurne.

Utilization of the net operating loss carryforwards may be subject to a substantial annual limitation under Section 382
of the Internal Revenue Code of 1986 due to vwnership change limitations that have vccurred previously or that could occur
in the future. These ownership changes may limit the armount of net operating luss carryforwards that can be utilized annually
1o offset future taxable income and tax.

The amount of cash taxes paid, net of refunds, by Informa TechTarget during fiscal 2025 is a follows:

Year Ended December 31, 2025

United States

Federal $ 4,492 56.52%
State - Massachusetts 691 8.69%
Other states and local (each <5%) 848 10.67%
Total US 6,031 75.88%
Foreign (>=5% threshold):

Japan 900 11.32%
Singapore 686 8.63%
Subtotal - significant foreign 1,586 19.95%
Other foreign jurisdictions (each <5%) 331 4.18%
Total foreign 1,917 24.12%
Total incuine taxes paid (net) $ 7,948 100.00%

The Company's portion of income taxes for U.S. and certain foreign jurisdictions prior to the Transactions were
deemed settled at the date of the Transaction. Cash paid directly to tax authorities for incume taxes was $4.0 million in 2024
and was not significant in 2023.

Unrecugnized tax benefits

Informa TechTaryet conducts vperations globally, and, as part of the global business, it files numerous income tax
returns. These returns are routinely examined by various taxing authorities. The Company's ylobal tax positions are reviewed
on a yuarterly basis. Based on these reviews, the results of discussions and resolutions of matters with certain taxing
authorities, tax rulings and court decisions and the expiration of statutes of limitations, unrecognized tax benefits are adjusted
as necessary.

Informa TechTarget remain subject to U.S. federal income tax examinations for the tax years subsequent to 2021. The
Comparny recognizes benefits from tax positions only if it is more likely than not that the tax position will be sustained on
exarmination by the taxing authorities, based on the technical merits of the positions. The tax benefits recognized from such
positions are measured as the largest amount of tax benefit that is greater than 50 percent likely to be realized upon
settlerment.

A reconciliation of the beginning and ending amount of unrecognized tax benefits is as follows:

As of December 31,
2025 2024
Balance at beginning of year 3,008 2,819
Gruss increases related to current period tax positions 496 268
Gross reduction related to prior periods tax pusitions (362) (79)
Balance at end of year $ 3,142 % 3,008

As of December 31, 2025 and December 31, 2024, accrued interest related to unrecognized tax benefits was $0.8
million and $0.7 million, respectively. Interest and penalties associated with the unrecognized tax benefits are classified as
cumponents of income tax expense.
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13. Post-retirement and other employee benefits

Certain employees of Informa TechTarget are eligible to participate in 401(K)-retirement savings plans (the “Plans”),
whereby emiployees may elect to defer a portion of their salary and contribute the deferred portion to the Plans. Informa
TechTarget incurred $1.8 million and $47.3 thuusand related to the Plans for the years ended Decermnber 31, 2025 and 2024,
respectively.

Certain employees of Informa TechTarget are eligible to participate in the Parent’s defined contribution plan. The
Parent operates a defined contribution plan in the United States, United Kingdom and in certain other countries. The assets of
the plan are held by independent custodians and are kept entirely separate from the assets of the Parent. The expense related
to the plan has been allocated to Informa TechTarget based on employee headcount. During the years ended Decermber 31,
2025, 2024, and 2023, Informa TechTarget incurred $4.4 million, $5.1 million and $4.5 million, respectively, related to the
Parent plan.

14. Related party transactions
Allocations of expenses prior to the separation

Prior to the Merger, Informa Tech Digital Business was historically vperated as part of the Parent and not as a
stanidalone company. Certain shared costs were allocated to Informa Tech Digital Business by the Parent and are reflected as
expenses in these consolidated financial staternents. Allocations ceased effective the close of the Merger and were replaced
by various other legal agreement such as Transitional Service Agreements.

Management considers the allocation methodologies used to be reasunable and appropriate reflections of the related
expenses attributable to Informa Tech Digital Business for purposes of the consolidated financial statements; however, the
expenses reflected in the accompanying consolidated financial statements may not be indicative of the actual expenses that
would have been incurred during the periods presented if Informa Tech Digital Business had operated as a separate
standalone entity and the expenses that will be incurred in the future by Informa Tech Digital Business.

The amount of actual costs that may have been incurred if Informa Tech Digital Business were a standalone comparty
is not practicable to estimate as it would depend on a number of factors, including its chusen organizational structure, which
functions were performed by its employees or outsourced and strategic decisions made in areas such as information
technolugy and infrastructure.

Corpurate expense allocations

Certain courpurate overhead and other shared expenses incurred by the Parent and its subsidiaries were allocated to
Informa Tech Digital Business and are reflected in the accumpanying consolidated statements of incume (luss) and
comprehensive incume (loss). These amounts include, but are not limited to, items such as yeneral management and
executive oversight, costs incurred at the Parent level to support Informa Tech Digital Business's information technology
infrastructure, facilities, compliance, human resources, operations, and legal functions and financial management and
transaction processing, including public company consolidated reporting, consolidated tax filings and tax planning, risk
managerment and consolidated treasury services, certain employee benefits and incentives, and stock-based compensation
administration. These costs were allocated using a methodology that management believes is reasonable for the item being
allocated. Allocation methodologies include Informa Tech Digital Business's relative share of revenues, headcount, usage, or
functional spend as a percentage of the total.

The amounts of related party expenses allocated to Informa Tech Digital Business frum the Parent and its subsidiaries
for the years ended December 31, 2024 and 2023 were $29.9 million and $31.3 million, respectively, and are recognized in
general and administrative expenses in the cunsolidated staternents of income (loss) and comprehensive income (luss). There
were 1o such expense allocations for the year ended December 31, 2025.

Further, for the years ended December 31, 2025 and 2024, the Parent incurred $6.8 million and $39.7 million,
respectively, of costs related to the Merger, including $1.6 million of costs recorded by Parent subsequent to the Transactions
for the year ended December 31, 2024. These costs were paid by the Parent and allocated to Informa TechTarget. The costs
are included in acquisition and integration expenses in the accompanying consolidated staterments of income (loss) and
comprehensive income (loss) and relate primarily to legal, professional accounting and advisory fees related to the
Transactions.

Revenue and other transactions entered into In the urdinary course of business

Informa TechTarget enters into revenue arrangements in the ordinary course of business with the Parent and its
affiliates, which resulted in recording revenue of $1.2 million, $0.4 million and $0.2 million in the years ended December 31,
2025, 2024 and 2023, respectively. The cust of revenues related to these sales between Informa TechTarget and the Parent
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were $1.1 million, $0.3 million in the years ended December 31, 2025 and 2024, respectively. The cost of revenues related to
these sales between Informa TechTarget and the Parent were immaterial for the year ended December 31, 2023.

Revulving Line uf Credit

On December 2, 2024, Informa TechTarget entered into a related party loan arrangement with the Informa Group
Holdings Limited, which provides Informa TechTarget with a $250.0 million unsecured five-year revolving Credit Facility.
Informa TechTarget has paid $1.9 million in certain fees related to the Credit Facility, which have been capitalized and
included in other non-current assets. Amortization of these commitment fees into interest expense have not been material for
the years ended December 31, 2025 and 2024.

As of December 31, 2025, Informa TechTarget had $106.7 million drawn in revolving loans under the Credit Facility.
Informa TechTarget paid down $28.3 million in revolving loans under the Credit Facility during the year ended
Decermber 31, 2025. There was no amount of revolving loans under the Credit Facility as of December 31, 2024.

Debt finarnicing prior to Merger

Prior to the Merger, Infurma Tech Digital Business entered into related party loan arrangements with the Parent to
finance its uperations and acyuisitions. Loans from the Parent to Informa Tech Digital Business with maturities within une
year were recorded as related-party short-term debt interest rate of 4.25% per annum. Loans from Parent to Informa Tech
Digital Business with maturities in excess of one year were recorded as related party long-term debt in the with fixed interest
rates ranging between 7% and 8% per annum. These loans were settled prior to the close of the Transactions. During the year
ended December 31, 2024, prior to the close of the Transaction, $474.9 million of the related party short-terrm debt and
$250.0 million of related party long-term financing debt was extinguished and reflected as an increase in net parent
investment, with the remaining $59 million capitalized through net parent investment.

Interest Incuine and INterest expernise

Interest incume and interest expense on debt financing and cash pooling arrangements are recorded within interest
income and interest expense on related party debt, respectively, within the accumpanying consolidated statements of incuime
(luss) and cumprehensive incorne (luss) as follows:

Years Ended December 31,

2025 2024 2023
Interest income on related party loans
receivable $ — 3999 $ 3,487
Interest expense on related party debt $ 9280 $ 17,740 $ 24,649

The accrued interest expense related to long-term debt to Parent was immaterial as of December 31, 2025, and is
recorded in related party payables within the accompanying unaudited condensed consolidated balance sheets.

Cash pooling arrangement

Prior to the Merger, the Parent used a centralized approach to cash management and financing of its operations. The
majority of Informa Tech Digital Business’s cash was transferred to the Parent on a regular basis, and the Parent funds
Informa Tech Digital Business’s uperating and investing activities as needed. During fiscal 2024 and 2023, transfers of cash
to and from the Parent’s cash management system were reflected as inflows and outflows during each period are presented
net in financing activities in the consolidated staterment of cash flows.

Related party receivables and payables

Informa TechTaryet has receivables and payables with the Parent arising from transactions entered into in the ordinary
course of business with the Parent, such as related party sales, shared and curporate cost recharges, including payroll and
employee related costs, acquisition and integration costs and central operating costs. Related party receivables and payables
are recorded in the accompanying consolidated balance sheets as follows:

As of December 31,
2025 2024
Related party receivable $ 4019 3 2,900
Related party payable $ 5671 % 4,795

Settlermnent patterns of related party payables vary from transaction to transaction and are repaid on a non-routine basis.
Changes in related party receivables and payables are presented in operating activities in the consolidated statement of cash
flows.
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Services Agreernients

In connection with the Merger, Informa TechTarget entered into a transitional service agreement with Informa Group
Limited to receive certain business support services for generally up to 18 months after the clusing for an initial monthly fee
which approximated $2.0 million and decreases vver the course of the agreement. These services include, but are not limited
to, IT services, accuunting & financial services, HR & payroll services, property services, and business support services. In
cunnection with the Merger, Informa TechTaryet alsu entered into various arrangements with employees of the Parent and its
subsidiaries to perform services for Informa TechTarget under a secondment arrangement. For the years ended December 31,
2025 and 2024, Informa TechTarget had incurred $20.3 million and $1.9 million, respectively, for these transitional and
secondment services, which are classified within general and administrative expenses.

In connection with the Merger, Informa TechTarget entered into a reverse transitional service agreement with Informa
Group Limited to provide property services to the Parent for a fixed monthly fee. For the year ended December 31, 2025 and
2024, activities related to this service were not material. Additionally, the Parent collects receivables from our customers on
our behalf. As of Decernber 31, 2025 and 2024, activities related to this service were not material.

Secundment Agreerments

Informa TechTaryet has entered into various arrangernents with employees, including its chief executive officer, of the
Parent and its subsidiaries to perform services for Infurma TechTarget under & secundment arrangement. As of and for the
year ended December 31, 2025, $0.5 million of related party payables and $4.9 million of general and administrative
expenses were recognized for these secondment arrangements. As of and for the year ended Decermber 31, 2024, $0.5 million
of related party payables, $0.3 million of cost of revenues and $0.2 million of general and administrative expenses were
recognized for these secondment arrangements.

Refer to Note 4. Fair value measurements and Note 12. Incume taxes for disclosure of other related party transactions.

15. Commitments and contingericies
Legal Matters

From time to time, Infurma TechTarget may be subject to legal actions and claims in the ordinary course of business.
Management does not believe that the outcome of such proceedings will have a materially adverse effect un Informa
TechTaryet’s financial position, results of vperations or cash flows. Leyal fees and other custs related to litigation and other
leyal pruceedings are expensed as incurred and are included in general and administrative expenses in the accompanying
cunsolidated staternents of income (luss) and coumprehensive income (loss).

16. Segments

The Company generates revenue by providing market insight and market access to the technology market, including
enterprise technology, artificial intelligence, channel, cybersecurity, media & entertainment, and service providers.

The CODM is the Chief Executive Officer. The CODM is the highest level of management responsible for assessing
the Company’s overall performance, and making operational decisions such as resource allocations related to operations,
product prioritization, and delegations of authority. The CODM has determined that the Company operates in a single
operating and reportable segment. The accounting policies of this segment are the same as those described in the summary of
significant accounting policies. The CODM’s assessiment of performance and allocation of resources for the uperating
segment is based on consolidated net income. The CODM uses net income to evaluate income ygenerated from the segment
assets in deciding whether to reinvest profits into the segment or for acyuisitions ur to pay dividends. The CODM alsu uses
net income in competitive analysis by benchmarking to the Company’s competitors. The mieasure of segment assets Is
reported on the balanice sheet as total cunsolidated assets.

Significant expenses are presented on the consolidated statement of income (loss) and comprehensive income (l0ss),
which is regularly reviewed by the CODM. In addition, the CODM is regularly provided with total direct staff costs, which
are a component of the significant expense categories and are disclosed in the consolidated staterments of income (loss) and
comprehensive income (loss), which was $264.1 million, $148.1 million, and $124.2 million for the year ended
December 31, 2025, 2024, and 2023 respectively. For all periods presented, direct staff costs do not include staff costs which
were allocated to the Comparny by the Parent. Direct staff costs include share-based compensation and employee benefits.
There are no other significant expenses or asset information that are regularly provided to the CODM.

17. Subsequent Events
Market volatility
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Subsequent to year end and through the date of filing of this Annual Report on Form 10-K, the Company
experienced a significant decline in its market capitalization as a result of the decline in the Company’s stock price. Should
this decline continue or not reverse, the Company would evaluate if this is an event triggering assessiment of goodwill
impairment in the first quarter of 2026. Should the Company determine this a triggering event, the Company would anticipate
a non-cash impairment of goodwill, in the first quarter of 2026, as a result of the reduction in its market capitalization relative
to current book values.
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Itern 9. Changes in and Disagreements with Accountants on Accounting and Financial Disclosure
Norne.

Item 9A. Controls and Procedures

Limitations vun effectiveness uf controls and procedures

We maaintain disclosure controls and procedures (as that term is defined in Rules 13a-15(e) and 15d-15(e) under the
Securities Exchange Act of 1934, as amended (the “Exchange Act”)) that are designed to ensure that information required to
be disclosed in the reports that we file or submit under the Exchange Act is recorded, processed, suimmarized and reported
within the time periods specified in the SEC’s rules and forms, and that such infurmation is accumulated and curmmunicated
to uur management, including our principal executive officer and principal financial officer, as appropriate, to allow timely
decisiuns regarding required disclosures. In designing and evaluating our disclosure controls and procedures, managernent
recognizes that any controls and procedures, no matter how well designed and operated, can provide only reasonable
assurance of achieving the desired control objectives. In addition, the design of disclosure controls and procedures must
reflect the fact that there are resource constraints and that management is required to apply judgment in evaluating the
benefits of our controls and procedures relative to their costs.

Evaluation of disclusure controls and procedures

Our managernent, with the participation of our principal executive officer and principal financial officer, evaluated, as
of the end of the period cuvered by this Annual Repurt on Fuorm 10-K, the effectiveness of our disclosure controls and
procedures (as that term is defined in Rules 13a-15(e) and 15d-15(e) under the Exchange Act). Based un that evaluation, vur
principal executive officer and principal financial officer concluded that our disclosure controls and procedures were not
effective as of December 31, 2025, due to the material weaknesses in our internal control over financial reporting as
described below.

Management’s report on internal control over financial reporting

Our managerment is responsible for establishing and maintaining adequate internal control over financial reporting, as
defined in Rules 13a-15(f) and 15d-15(f) of the Exchange Act. Our managerment assessed the effectiveness of our internal
control over financial reporting as of December 31, 2025. In making our assessment of internal control over financial
reporting, our managerment used the criteria described in Internal Contrul — Integrated Framework (2013) issued by the
Committee of Sponsoring Organizations of the Treadway Commission (COSO).

A material weakness is a deficiency, or combination uf deficiencies, in internal control over financial reporting, such
that there is reasunable pussibility that a material misstatermnent of the annual or interim financial staterments will not be
prevented or detected on a timely basis. Our management previously identified the following material weaknesses in our
internal control over financial reporting, and such material weaknesses remain unremediated as of December 31, 2025:

o We did not design and maintain an effective control environment as we lacked a sufficient complement of
persunnel with an appropriate level of internal controls and accounting knowledge, training and experience
commensurate with our financial reporting requirements. The limited persunnel resulted in our inability to
consistently establish appropriate authorities and responsibilities in pursuit of our financial reporting objectives,
as demonstrated by, among other things, insufficient segregation of duties in our finance and accounting
functions.

o We did not design and maintain effective controls in response to the risks of material misstatement as changes to
existing controls or the implementation of new controls were not sufficient to respond to changes to the risks of
material misstaterment to financial reporting.

o We did not design and maintain effective monitoring controls to ascertain whether the components of internal
control are present and functioning, and information and communication controls to support the functioning of
internal control.
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These material weaknesses contributed to the following additional material weaknesses:

o We did not design and maintain effective controls over the period-end financial reporting process to achieve
complete, accurate, and timely financial accounting, reporting and disclosures, including the classification of
various accounts and the presentation and disclosure of items in the cunsolidated financial staterments.

. We did not design and maintain effective controls to analyze, account for and disclose non-routine, unusual or
complex transactions. Specifically, we did not design and maintain controls to timely analyze and account for
acquisition transactions and asset impairments.

o We did not design and maintain furmal accounting policies, procedures, and controls to achieve cumplete,
accurate, and timely financial accounting, reporting and disclosures, including controls vver the preparation and
review of account recunciliations and journal entries, and control activities related to all significant accounts and
disclosures, including controls to validate reliability of system-generated information used in the controls.

The material weaknesses related to the lack of sufficient complement of personnel with an appropriate level of internal
controls and accounting knowledge, training and experience, risk assessment, lack of effective controls over the period-end
financial reporting process, lack of effective controls related to non-routine, unusual or complex transactions, and the lack of
effective control activities related to all significant accounts and disclosures resulted in the restatement of the Company’s
financial statements as of December 31, 2023 and for the year ended December 31, 2023, including opening net parent
investiment, and for the three months, six months and nine months ended March 31, 2024 and 2023, June 30, 2024 and 2023
and September 30, 2024 and 2023, respectively; and adjustments recorded in conjunction with the preparation of the financial
statements as of and for the year ended December 31, 2024 related to acyuisition and integration related costs and certain
accrued expenses. These material weaknesses also resulted in immaterial misstaterments to substantially all significant
accounts and disclosures as of December 31, 2025 and 2024, and for the three months, six months and nine months ended
March 31, 2025 and 2024, June 30, 2025 and 2024 and September 30, 2025 and 2024.

Additionally, the above material weaknesses could result in a misstaternent of the consolidated financial statements and
disclosures that would result in a material misstatermnent to the annual or interim consolidated financial statements that would
not be prevented or detected.

In addition to the foregoing, we did not design and maintain effective controls over information technology (“1T”)
general contruls for information systems that are relevant to the preparation of our consolidated financial statements,
specifically, with respect to: (i) program change managerment controls for financial systems to ensure that IT program and
data changes affecting financial 1T applications and underlying accounting records are identified, tested, authorized, and
implemented appropriately; (ii) user access controls to ensure appropriate segregation of duties and that adequately restrict
user and privileged access to financial applications, programs, and data to appropriate company personnel; (iii) computer
operations controls to ensure that critical batch jobs are monitored and data backups are authorized and monitored; and (iv)
testing and approval controls for program development to ensure that new software development is aligned with business and
IT requirements. These IT deficiencies did not result in a misstaternent to the consolidated financial statements; however, the
deficiencies, when aggregated, could impact maintaining effective segregation of duties, as well as the effectiveness of IT-
dependent controls (such as automated controls that address the risk of material misstatermnent to one or more assertions, along
with the IT controls and underlying data that support the effectiveness of system-generated data and reports) that could result
in misstaternents potentially impacting all financial statement accounts and disclosures that would not be prevented or
detected. Accurdingly, management has determined these deficiencies in the agygregate constitute a material weakness.

Because of these material weaknesses, our managerment concluded that we did not maintain effective internal control
over financial reporting as of December 31, 2025.

The effectiveness of our internal control over financial reporting as of December 31, 2025 has been audited by
PricewaterhouseCoopers LLP, an independent registered public accounting firm, as stated in their report which appears
herein.

Remediation plan for the material weaknesses

With the oversight of the Audit Committee of the Board of Directors, and assistance of third-party advisors,
Management developed and began executing a comprehensive remediation plan during fiscal year 2025, which is still
ongoing as of the date of this report. The following remediation activities commenced in 2025 and will continue into 2026:

o We have hired experienced finance and accounting personnel and supplemented remaining capacity gaps with
third-party experts, strengthening technical accounting, SEC reporting, and internal control expertise and
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enabling the Company to design and implement controls over segregation of duties. We will continue to make
additional accounting hires to further bolster accounting capabilities

o We have engaged a third-party advisory firm to begin assisting the Comipany in designing, implementing, and
documenting control activities across significant process areas (including entity level controls, monitoring
contruls, period-end review controls, and controls over non-routine and cumplex transactions) that support the
Company’s significant accounts and disclosures and align to the COSO frammewurk;

o We have engaged a third-party advisory firm to assist in designing and implementing a formal financial
staternent risk assessment to identify material financial statement line items for which key controls are needed to
ensure complete and accurate financial reporting;

o We have engaged a third-party advisory firm to assist in designing and implementing IT general controls across
all relevant systermns, including controls over user access, program change management, computer operations, and
systermn developrment activities;

° We have provided trainings for finarnice, accounting, and control owners focused on internal control over
financial reporting, and will continue to provide trainings to both existing and newly hired personnel; and

o We have designed and began implementing formal accounting policies, procedures and controls.

While management believes these actions represent progress, the material weaknesses have not been fully remediated
as of December 31, 2025, as many of these remediation efforts are still ongoing and, in sume cases, sufficient time had not
elapsed to dermonstrate sustained vperating effectiveness of the newly designed and implemented controls.

Management will continue to execute the remediation plan throughout fiscal year 2026. The process of designing and
maintaining effective internal control over financial reporting is a continuous effort that requires management to anticipate
and react to changes in our business, economic, and regulatury environments and to expend significant resources. As we
continue to evaluate our internal control over financial reporting, we may take additional actions to remediate the material
weaknesses or modify the remediation actions described above.

While we will devote significant time and attention to these remediation efforts, the material weaknesses will not be
cunsidered remediated until managerment completes the design and implementation of the actions described above and the
contruls vperate for a sufficient period of time, and management has concluded, through testing, that these controls are
effective.

Changes in internal control over financial reporting

There were no changes in our internal control over financial reporting (as defined in Rules 13a-15(f) and 15d-15(f)
under the Exchange Act) during the quarter ended Decermber 31, 2025 that have materially affected, or are reasunably likely
to materially affect, our internal control over financial reporting.

Item 9B. Other Information

(b) There were no Rule 10b5-1 plans ur non-Rule 10b5-1 trading arrangements (as defined in ltem 408(c) of
Regulation S-K) adopted, modified, or terminated by any directors ur officers (as defined in Rule 16a-1(f)) of the Cuimpany
during the fourth quarter of 2025 covered by this Annual Report.

Item 9C. Disclosure Regarding Foreign Jurisdictions that Prevent Inspections

Not applicable.
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PART 111

Item 10. Directors, Executive Officers and Corporate Governance

The information required by this itern concerning directors and executive ufficers is incorporated herein by reference
under the headings to be titled “Election of Directors” and “Information About Corporate Governance” in our definitive
proxy statement to be filed with the SEC in connection with the Company’s 2026 Proxy Statement relating to our 2026
Annual Meeting of Stockholders of TechTarget, Inc. (the “Proxy Statement”). The Company has a Code of Business Conduct
and Ethics that applies to all of our employees, officers (including our principal executive officer, principal financial officer,
principal accounting officer or controller, or persons performing similar functions) as well as the members of the Board of
Directors of the Company. The code is available at https://investor.informatechtarget.com/governance/corporate-yovernarnce/.
We will make any required disclosure under Item 5.05 of Form 8-K regarding an amendment to, or a waiver from, a
provision of our Code of Business Conduct and Ethics that applies to our principal executive officer, principal financial
officer, principal accounting officer or controller, or persons performing similar functions by posting such information on our
website.

Itemn 11. Executive Compensation

The information required by this itern will be set forth under the headings to be titled “Director Compensation,”
“Executive Compensation,” and “Compensation Committee Report” in our Proxy Statement and is incorporated herein by
reference.

Itern 12. Security Ownership of Certain Beneficial Owners and Management and Related Stockholder Matters

The information reguired by this item will be set forth under the headings to be titled “Security Ownership of Certain
Beneficial Owners and Management” and “Equity Compensation Plan Information” in our Proxy Statement and is
incurpurated herein by reference.

Item 13. Certain Relationships and Related Transactions, and Director Independence

The information required by this itemn will be set forth under the headings to be titled “Information about Corpurate
Governance” and “Certain Relationships and Related Party Transactions” in our Proxy Statement and is incorporated herein
by reference.

Item 14. Principal Accountant Fees and Services

The information required by this itern will be set forth under the heading to be titled “Independent Registered Public
Accounting Firm” in our Proxy Staterment and is incorpurated herein by reference.
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PART IV
Item 15. Exhibits and Financial Statement Schedules
The following documents are filed as part of this Annual Report:
(a)(1) The financial statements as indicated in the index set forth on page F-1.

(a8)(2) Financial statement schedules have been ovmitted since they either are not required, not applicable, or the
information is otherwise included in the cunsolidated financial statements ur the related footnotes.

(a)(3) Exhibits:

Incorporated by Reference

Exhibit Filed Registration/File
Number Exhibit Description Herewith Form Exhibit Filing Date No.
*2.1  Agreement and Plan of Merger, dated as of January 10, 8-K 21  1/11/2023 001-33472

2024, by and amony TechTaryet, Inc., Toro CombineCo,
Inc., Toro Acyuisition Sub, LLC, Informa PLC, Inforima
US Holdings Limited, and Inforima Intrepid Holdings Inc.

3.1  Amended and Restated Certificate of Incorporation of the 8-K 3.2 12/06/2024 001-42428
Registrant, dated December 2, 2024,

3.2  Amended and Restated Bylaws of the Regyistrant, dated 8-K 3.3 12/06/2024 001-42428
December 2, 2024.

4.1  Description of Securities Registered Under Section 12 of 10-K 4.1  5/28/2025 001-42428
the Exchange Act

4.4 Indenture, dated as of Decermber 13, 2021, by and 8-K 4.1 12/14/2021 001-33472

between TechTarget, Inc. and U.S. Bank National
Association, as trustee.

4.5  First Supplemental Indenture, dated as of November 29, 8-K 4.2 12/06/2024 001-42428
2024, by and amung Toro CombineCuo, Inc., TechTaryet,
Inc. and U.S. Bank National Assuciation, as trustee to
Indenture, dated as of December 13, 2021, by and
between TechTarget, Inc. and U.S. Bank National
Association, as trustee.

10.1  Stockholders Agreement, dated as of December 2, 2024, 8-K 10.1 12/06/2024 001-42428
by and among TechTarget, Inc. (formerly known as Toro
CombineCuo, Inc.), Informa PLC and Informa US
Holdings Limited.

10.2  Registration Rights Agreement, dated as of December 2, 8-K  10.2 12/06/2024 001-42428
2024, by and between TechTarget, Inc. (formerly known
as Toro CombineCo, Inc.) and Informa US Holdings
Limited.

10.3  Tax Matters Agreement, dated as of Decernber 2, 2024, 8-K 10.3 12/06/2024 001-42428
by and among TechTarget, Inc. (formerly known as Toro
CombineCo, Inc.), Informa PLC, Informa USA, Inc.,
Informa Tech LLC and Informa Intrepid Holdings Inc.

10.4*  Transitional Services Agreement, dated as of Decermber 8-K 10.4 12/06/2024 001-42428
2, 2024, by and between TechTarget, Inc. (formerly
known as Toro CombineCo, Inc.) and Informa Group
Limited.

10.5* Reverse Transitional Services Agreement, dated as of 8-K  10.5 12/06/2024 001-42428
December 2, 2024, by and between TechTarget, Inic.
(formerly known as Toro CumbineCo, Inc.) and Informa
Group Limited.

10.6  Data Sharing Ayreernent, dated as of Decernber 2, 2024, 8-K 10.6 12/06/2024 001-42428
by and between TechTarget, Inc. (formerly known as
Toro CombineCo, Inc.) and Informa PLC.
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10.7  Brand License Agreement, dated as of December 2, 8-K 10.7 12/06/2024 001-42428
2024, by and between TechTarget, Inc. (formerly known
as Toro CombineCuo, Inc.) and Informa Group Limited.
10.8  Commercial Cuoperation Agreement, dated as of 8-K  10.8 12/06/2024 001-42428
Decemnber 2, 2024, by and between TechTarget, lnic.
(formerly known as Touro CoumbineCo, Inc.) and Informa
Group Limited.
10.9* Credit Agreement, dated December 2, 2024, by and 8-K 10.9 12/06/2024 001-42428
among Toro CombineCo, Inc., the Lenders party thereto
and Informa Group Holdings Limited.
10.10# TechTarget, Inc. 2024 Incentive Plarn. 8-K 10.10 12/06/2024 001-42428
10.11# TechTarget, Inc. 2024 Employee Stock Purchase Plan. 8-K 10.11 12/06/2024 001-42428
10.12# Secundment Agreement, dated as of Decermiber 2, 2024, 8-K 10.12 12/06/2024 001-42428
by and among TechTarget, Inc. (formerly known as Toro
CombineCu, Inc.), Gary Nugent and Informa Support
Services, Inc.
10.13# Restrictive Covenant Agreement, dated as of Decernber 8-K 10.13 12/06/2024 001-42428
2, 2024, by and between TechTarget, Inc. (formerly
known as Toro CombineCo, Inc.) and Gary Nugent.
10.14# Employment Agreement, dated as of January 10, 2024, X
by and between the Company and Daniel Noreck
10.15# Employment Agreement, dated as of January 10, 2024, X
by and between the Comparny and Steven Niermeic
10.16# Form of Restricted Stock Unit Agreement under 2024 10-K 10.14 5/28/2025 001-42428
Incentive Plan
10.17# Form of Stock Option Agreerment X
10.18# Short-Term Incentive Plan 10-Q 10.2 11/10/2025 001-42428
10.20# Form of Indemmnification Agreement 10-K 10.15 5/28/2025 001-42428
10.21# TechTaryet, Inc. 2026 Non-Empluyee Director
Compensation
19.1  Insider Trading and Public Communication Policy 10-K 19.1  5/28/2025 001-42428
21.1  List of Subsidiaries
23.1  Consent of PricewaterhouseCoopers LLP - US
23.2  Consent of PricewaterhouseCoopers LLP - UK
31.1  Certification of Chief Executive Officer Pursuant to
Securities Exchange Act Rules 13a-14(A) And 15d-
14(A), As Adopted Pursuant To Section 302 of the
Sarbanes-Oxley Act Of 2002
31.2  Certification of Principal Financial Officer Pursuant to X
Securities Exchange Act Rules 13a-14(A) And 15d-
14(A), As Adopted Pursuant To Section 302 of the
Sarbanes-Oxley Act Of 2002
32.1  Certification by Chief Executive Officer and Chief X
Financial Officer Pursuant to 18 U.S.C. Section 1350, as
adopted pursuarnt to Section 906 of the Sarbanes-Oxley
Act of 2002
97.1 Compensation Recovery Policy 10-K 97.1 05/28/2025 001-42428
101.INS Inline eXtensible Business Reporting Language (XBRL) X
Instance Document — the instance document does not
appear in the Interactive Data File because its XBRL tags
are embedded within the Inline XBRL document.
101.SCH Inline XBRL Taxonomy Extension Schema Document X
104  Cover Page Interactive Data File (forimatted as inline X
XBRL and contained in Exhibit 101)

X

X X X X

* Certain annexes to the Agreement and Plan of Merger, Transitional Services Agreement, Reverse Transitional Services
Agreement, and Credit Agreement have been omitted pursuant to Item 601(a)(5) of Regulation S-K. Certain schedules,
annexes and exhibits to the Agreement and Plan of Merger have been omitted pursuant to Item 601(b)(2) of Regulation S-K.
Certain portions of the Transitional Services Agreement have been omitted pursuant to Rule 601(b)(10) of Regulation S-K.
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The registrant will furnish copies of any such schedules, annexes and exhibits to the U.S. Securities and Exchange
Commission upon request.

# Management contract or compensatory plan or arrangement filed as an Exhibit to this Annual Report pursuant to 15(a) and
15(c) of Form 10-K.

Itemn 16. Form 10-K Summary

None.
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SIGNATURES

Pursuant to the requirements of Section 13 or 15(d) of the Securities Exchange Act of 1934, the registrant has duly
caused this report to be signed on its behalf by the undersigried thereunto duly authorized.

TECHTARGET, INC.

Date: March 11, 2026 By: /s/ Gary Nugent
Gary Nugent
Chief Executive Officer and Director
(principal executive ufficer)

Pursuant to the requirements of the Securities Exchange Act of 1934, this report has been signed below by the
following persons on behalf of the registrant and in the capacities and on the dates indicated.

Signature Title ur Capacity Date
/s/ Gary Nugent Chief Executive Officer and Director March 11, 2026
Gary Nugent (principal executive officer)
/s/ Daniel T. Noreck Chief Financial Officer and Treasurer March 11, 2026
Daniel T. Noreck (principal financial and accounting officer)
/s/ Patrick Martell Chair of the Board March 11, 2026

Patrick Martell

/s/ Stephen A. Carter Director March 11, 2026
Stephen A. Carter

/sl Sally Ashford Director March 11, 2026
Sally Ashford

/s/ David Flaschen Director March 11, 2026
David Flaschen

/s/ M. Sean Griffey Director March 11, 2026
M. Sean Griffey
/s/ Don Hawk Director March 11, 2026
Don Hawk
/s/ Christina Van Houten Director March 11, 2026

Christina Van Houten

/sl Perfecto Sanchez Director March 11, 2026
Perfecto Sanchez
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